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EDITORIAL
THE NEW CO-OPERATIVE POOLS

In the current issue the committees appointed for the
purpose of organizing the new Pools, report upon the re-

sults of their work, and submit to the farmers of Alberta
definite plans for the organization of the Pools.

Since the last Annual Convention, when the Co-operative
Marketing Committee of the U. F. A. was instructed to take
steps towards the formation of the new co-operative market-
ing agencies, very thorough inquiry has been made into all

the problems involved. The plans described in these pages
are the result of negotiations which have been proceeding
for many months past, and of the considered judgment of the
committees, who have had the inestimable advantage of the
advice and assistance of Mr. Brownlee.

The successful launching of the new Pools will depend, in

the main, upon the farmers themselves. There is undoubt-
edly a strong desire in all parts of the Province that the
principle of co-operative marketing, which has been applied

with marked success in the handling of wheat, shall be ex-

tended to the handling of these other farm commodities. The
.success of the Alberta Wheat Pool paved the way for the

extension of this principle to wheat marketing throughout
the Prairie Provinces. The establishment of successful Al-
berta Pools for the marketing of other products of the farm
may be expected to produce similar results.

* * *

U. F. A. MEMBERSHIP
The membership of the U. F. A. at the end of October

was greater by approximately two thousand than it was at

the corresponding date last year, and there is every prospect
that the end of 1924 will find the organization substantially

strengthened in numbers as compared wdth 1923. The
achievement of this i-esult, however, will depend, for the most
part, on the efforts which Local members and Local officers

can put forth during the next few weeks. Mr. German points

out elsewhere in this issue that the rapid organization of the

Wheat Pool in 1923 would have been impossible had the drive

not been preceded by many years of pioneering work through
the Locals of the U. F. A. It was as a result of this long
period of preparation that, when the proper time came, Al-
berta was equipped with "the necessary mass intelligence

and organizecl machinery to do the job."
* * *

IRRECONCILABLE SVSTEMS
The United Farmers of Ontario have definitely withdrawn

from political action and a political convention has been held

for the purpose of organizing a new "Progressive" party.
Ex-Premier Drury has spoken in no uncertain terms in en-
dorsement of the principles of the old party system. He has
also expressed himself in terms just as certain in condemn-
ation of all economic class organization, even the develop-
ment of class consciousness.

This should entirely clear the air, as it no longer leaves
any doubt as to where the Progressive party stands or will
stand under reorganization, and it should leave no doubt in
the minds of the membership of the U. F. A. as to where as
an organization they stand.

It would seem to be perfectly clear that the U. F. A. must
hold unwaveringly to its principles of political action as de-
fined in the resolution of the Annual Convention of January,
1919, or definitely turn back to the political party system.

The old so-called Progressive party has been trying to
occupy neutral ground between these two irreconcilable sys-
tems for the past four years, and finds its position untenable.

The stand which the new Progressive party has taken in

isy^ of partyism as opposed to oi-ganized citizenship is very
clo^riy defined in an editorial appearing in the Grain Grow-
ers' Guide of November 26th. The editorial in full is as
follows:

"With the United Farmers of Ontario going out of poli-

tics as an organization, the logical step was taken at the
political conference held in Toronto, on November 18th,

when the Ontario Progressive party was formed under the

leadership of E. C. Drury, former Provincial Premier. This
represents a victory for the advocates of broadening-out,
aix)und which there has been considerable, and at times,

stormy discussion.

"The new party is not a farmers' party; it is a new poli-

tical party which will make its appeal to all classes of citi-

zens, and open its membership to the entire electorate.

Although not a farmers' party, the Ontario Progressive
party owes its existence to the farmers of Ontario; as Mr.
Drury stated, 'the Progressive movement has its roots

deep in the soil.' If the policies of the Progressive party
have an attraction for citizens in general, it is because the

farmers set out deliberately to promote the national wel-

fare. It is impossible to confine national policies to a
class; every party the world has seen which has advocated
reforms of a national character, has been a party as na-

tional as its policies. The British Labor party had its

origin in the class efforts of trades unionists to secure

legislation in their own interest; the party today is a
national party, because its political principles and its

avowed policies transcend class interests and affect the

entire nation.

"It would, of course, be possible to have a farmers' party

pure and simple in Canadian political life. There are

agrarian parties in other states, but such parties exist to

promote the special interest of the class they represent.

The Progressive party never has had in its platform re-

forms of a purely class character; what it stood for touched

the whole of the people. What has been strongly urged
\vithin the party, and, unfortunately, has led to much mis-

understanding, is that Parliamentary representatives

should represent a permanently-organized body of electors.

This simply means that those who have the right to vote

should deliberately assume the obligation of assisting in

the creation of democratic opinion through organization.

Obviously that is an entirely different thing to class repre-

sentation or class organization, and there is no doubt what-
ever that one of the great needs in a democratic nation is

an adequate dissemination of knowledge, the creation of

facilities for discussion, and the organization of opinion.

(Continued on page 30)
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Alberta Livestock Pool Completes Plans for

Province-wide Co-operative Marketing
Agency—Form of Organization

Whole Structure of New Association Will Rest on Contract Basis—Plan Blocks Possibility of Allowing

Organization to Drift Into Hands of a Few

Before applying themselves to the

task 01 wuitLixig out a lorm of organi-
zation lor uie new association oi co-

operative live stock proaucers of Al-
berta, tnose to whom tms task was en-
trusted V. ent lar aiieid lor iiuormation,
and sought to ormg to bear upon tneir

work the heneiit oi experience of all

others in tms particular line of endea-
vor. They maue rather exhaustive re-

search 01 the pians which had been put
into practice in years gone by, oi those

which had proved lailures; oi remedies
applied or changes made, and to what
extent these remedies or changes had
corrected the weaknesses of the various
plans adopted. Ihey studied more or

less careiuUy the newer and more re-

cent systems being tried out, and taking
into consideration all existing condi-

tions in Alberta, sought to blend the

best features of each plan into one per-
fect whole.

FUNDAMENTAL PRINCIPLES
OF CO-OrERATlON
Every co-operator should be sufficient-

ly well grounded in the principles of

true co-operation not to be misled by
spurious schemes masquerading under
the guise of co-operation. To become
thus grounded is not difficult, for the

fundamental principles are simple, and
true co-operation has easily recogniz-
able earmarks.
The first of these, and the most im-

portant, is genuine democratic control,

a control which is truly democratic in

nature, but not democracy gone mad.
The members must have equal voice in

the association's affairs, with full oppor-
tunity to make that voice effective.

There must be no inner ring with spe-

cial favors.

The second earmark of a successful
co-operative organization is its equality

of service to all its members. Any plan
of so-called co-operation built upon the

theory that the people do not know
how to run their own business, and that
there must be somebody at the top to

run it for them, is doomed to failure.

If the people do not know how to run
their own business they must learn, for

if they do not run it, it will not be run
to their advantage. That the members
may learn how to run their own busi-

ness is the reason why co-operation
must grow from the bottom up.

VARIOUS DISTRICT PLANS
NOW IN OPERATION

In this Province we have a large
number of localities in which farmers
have made great efforts to better their

marketing conditions. In some dis-

tricts, U. F. A. Locals have arranged
among themselves for one of their num-
ber to supervise the loading of neigh-

bors' stock in the making up of a

By M. A. McMillan, Tees

In this Issue the directors of the
Alberta Co-operative Live Stock Pro-
ducers, Ltd., announce the plans
which have finally been determined
upon for the organization of a Pro-
vincial Livestock Pool. Mr. McMillan
describes the form of organization
adopted and the reasons v/hich actu-
ated the directors In deciding upon It.

A. B. Ciaypooi writes on the history
of the Livestock Pool Movement; John
Slattery submits a series of questions
and answers which should prove of
much assistance to prospective mem-
bers of the Pool, and W. F. Stevens
discusses other important aspects of
co-operative marketing.

co-operative shipment. For this service,

a fee is usually permitted. In other
cases, quite large districts have arrang-
ed for the a^mbling of stock on a
voluntary basis for shipm^t to a com-
mission firm to be sold mi the central
market. Some districts use the same
commission firm continually, while other
districts keep changing their brokers.
In still other cases, in the hope of get-
ting their last dollar out of their stock,

particularly in hogs, they sell direct to

the packer.
In some districts the contract plan

has been adopted and the organization
assembles and ships only. In others
the organization buys outright from
its members, or makes a large initial

M. A. MclVIILLAN

payment and sells where and in what
way It deems beat.

Anotaer pian has been to have a
"stock uay," when hogs are wrought
in and buyers invited to bid on tnem,
the highest oiddeis taking the hogs, in

districts adopting this pian, little or no
attention is paid to tne marketing of

cattie or sheep, which are usuaiiy sold

to local drovers.

Jii;.JNj:.*lTS LARGELY LOST
lliK.UHjrtl COivir'ii.ilTiOiN

Those who were instrumental in

brmgiiig into bemg these various lorms
01 cu-operative eixort, and tne laiaiers

who purucipated in them soon learned

that, wmie they were getting some
benexit irom tneir diiferent schemes,
they were not by any means getting

the full beneiit possioie irom co-oper-

ative eilort, lor each separate organi-

zation was competing against the ouier,

and the mdiviuuai smpper competing
against them all.

lience the demand arose for an or-

ganization which would embrace all

lorms ol local elfort, making it possi-

ble lor every larmer who raised live-

stock to participate, with a view to put-

ting the largest volume of livestock

possible through one selling agency.

in co-operative marketing there may
be said to Oe several stages, but for the

purpose of this article only two will be

mentioned. They are as follows:

li'irst—^Assembling, marking and ship-

ping, which is local.

Second—Mingling, sorting and sell-

ing, which is central.

CONTRACT SYSTEM
DECIDED UPON

it was decided by the organizing

board tnat the whole structure of the

new organization should rest upon the

contract basis, each member to sign

a contract of five years' duration, the

contract signers agreeing in the inter-

ests of efficiency and economy to form
themselves into local associations for

the assembling and shipping of stock to

the order of the selling agency. The
by-laws provide that the local associa-

tions must elect from their number a
board of directors, and appoint a secre-

tary. They will nominate their owrj

shipping agent or manager and in all

tilings do as they see fit, providing al-

ways that they do nothing which con-

flicts with the best interests of the

enterprise as a whole.
For the purpose of electing the board

•of directors of the association, who will

be seven in number, the Province is

divided into seven districts, each con-

taining a number of local associations.

Each local association shall not later

than July 1 each year, hold an annual
(Continued on page 8)
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Alberta Dairy Pool Launches Plans for the

Organization of Industry on Co-operative
Basis—Terms of the Contract

Producers Now Asked to Sign Contract in Co-operative Pool Covering the Whole Area of the Province

By R. A. VAN SLYKE, Secretary Alberta Dairy Pool

THE REASON
At the last Annual Convention of

the U. F. A., held at Edmonton, a re-

solution was passed calling for the ap-

pointment of a committee by the Ex-
ecutive of the U.F.A., for the purpose
of surveying the field of co-operative

marketing of farm products, other than
wheat. The resolution invested the

committee with authority to organize

different commodities, if they deemed
it advisable.

This committee, 'originally four in

number*, increased thedr strength to

seven and did some preliminary work.
In June a meeting of dairy producers
was held in Red Deer, when a commit-
tee representing them was appointed to

co-operate with others engaged in simi-

lar work, to try and formulate a

scheme for co-operative marketing of

dairy produts. This committee con-

ferred with the Co-operative Marketing
Committee of the U. F. A., and repre-

sentatives from these two committees
turned the work over to a Provisional

Board of seven members, who were
elected at a meeting of representative

dairy producers, held at Red Deer, Aug-
ust 1st. This board, composed entirely

of farmers, has carried on the investi-

gation, and, after a thorough survey of

the situation, has decided that the time
is favorable and that it is advisable to

launch a co-operative Dairy Marketing
plan on a Provincial basis for Alberta.

The reasons, for arriving at this con-

clusion may be briefly stated as fol-

lows:

FORWARD STEP
OF 1922 LEGISLATURE
In 1922, the session of the Provin-

cial Legislature overcame one of the

greatest evils that has arisen in the

butter production business; namely, that

of cre^m buying stations. This was
overcome by the complete elimination of

the stations and the setting up of dairy

standards under Govertnment supervi-

sion. This benefited the farmer to a

great extent in removing the costly me-
thod of gathering cream then in vogue
a:id also by standardizing the product,

thus putting Alberta butter in a posi-

tion to compete enually with other Pro-
vinces on the world's market.
A further benefit was conferred by

compelling all the creameries to pay at

the same rate per pound for all butter

fat at all their shipping points, less the

small difference in freight or express

haul.

NKW EVILS TO BE
CONTENDED WITH

Yet, it wag found by experience that

this immediately gave rise to another
evil. Sine* the creameries could not
establish cream buying stations at out-

side points, they were forced to set up
some means whereby they could get

in touch -mth the producew siBd e»r

In a series of articles printed in th\s

Issue, R. A. Van Slyl<e, secretary of

the Alberta Co-operative Dairy Pro-
ducers, Ltd., outlines tlie reasons for

the formation of the Pool, the plan

of organization to be followed, and
the results reasonably to be expected
from the application of the principle

of co-operative marketing to the
handling of the dairy produce of

Alberta.

courage them to ship to their plants.

This was done by appointing agents or

canvassers, as they are now called, who
in turn have proved to be almost as

great a drag on the producer as the
original cream buying station.

Another innovation which has proven
costly to the producer, is the policy of

paying for each can as it is received.

This necessitates an increase in staff

to figure out each shipment and make
payment accordingly, a'lj of which ex-

pense must be borne %y the can of

cream. A great deal of money each
year is wasted in cross shipments,
whereby a can of cream will travel

from its place of destination, with pos-

sibly a creamery within a few blocks

of the railway station, to a distant

point, where the producer is satisfied

he gets better grades, or treatment,

than he does from the creamery at

home.

GREAT SAVING POSSIBLE
ON ONE ITEM ALONE
During the year 1920, according to

a Government blue book, there was paid

ft. A. \MM ^LVKB

in the Edmonton District (which had
eight factories, with a production of a
trifle over 4^^ million pounds) a total

of $92,500 in express and freight on
milk and cream delivered to the factor-
ies. In the Red Deer district, which
had 17 factories, handling 1 1-3 million
pounds of butter fat, the total freight
and express paid was $10,900. It will

be seen from these statements that in

the Edmonton district, handling a little-

over three times the amount handled
in the Red Deer district, eight and a
half times the amount of freight and.

express was paid. This would naturally
lead one to believe that if the cream-
eries were economically situated in the
areas of production, a great saving
could be effecteii on tV'is one item alone.

PROVINCE-WTDE POOL
ONLY FEASIBLE PLAN
The experience of co-operative dairy

marketing schemes in Canada and the
United States brings us to the conclus-
ion that the only form ad^'isable for
us is a Province-wide pool. In the United
States, according to tho last Govern-
ment report, there are 1273 farmer o-wn-

ed creameries. These are co-operative
only to the extent that they are o'wmed
on a share capital basis by the farmers
themselves. Consequently, any direct

benefit in the way of - patronap-e divi-

dends is confprred upon those who own
the stock. These creameries bein? in-

dividual and complete organizations
within themselves are necessarily in

competition with ef>ch other to a certain

extent in marketinsr. although the
creameries in one section, that with a
40-mile radius of St. Paul and Minnea-
polis, co-operated under one manage-
ment and coTisennently have received
greater benefits than those which are
workinp- individallv.

DAIRYMEN'S Tl^AfJTTE
GREAT ACFTEVT5:mENT

Another, the New York Dair\Tnen's
Leap-re. whose membership is composed
of 70,000 contract sio-ners in the five

States around New York City, have ac-

comnlished wonderful results for their

prodMcers, but th'^se results have most-
ly been accompli=;hed bv the removal of

surplus fluid milk. This surplus has
bepn manufpcturpd into several differ-

ent forms and distributed p11 over the
world. While this has helped them con-
siderably it is efsilv seen that this plan
was put into effect mostly to protect

the fluid milk market of New York
City and ot^pr cities supplied bv the
Leap-ue. This plant has a'so b^en
adopted bv the Fraser Vallev Milk Pro-
ducers' Association, which for the pre-

sent vear is handlintr between and
4 million pounds of butter fat. This as-

sociation, operj^tinp' in the countrv ad-
jacent to the citv of Vancnnver. h»(s now
been in existppce since 1917. and hand-
les nearly all the milk that is conaum-
«d in the city of Vancouver,

^Continued on pajjis 10^
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"New Canada Movement" Is Launched at

Ottawa—Commends Organization of
Farmers and Labor

Issues "Challenge to Canadians" of Other Classes to Follow Example of These Groups, Which Provide "Two
Notable Exceptions" to Indifference of Citizens of Canada

Frankly and explicitly announcing that
the formation of the Farmer and Labor
groups "represents an advance in demo-
cratic development," a new national or-

ganization, with headquarters in Ottawa,
has been created for the purpose, not of
seeking to undermine the Farmer and
Labor bodies in the interests of
any political party, but of rousing
the hitherto unorganized groups of

the towns and cities to the
necessity for study of fundamental eco-

nomic problems and to the desirability

of finding- me?ns of active co-operation

with the United Farmers and the Labor
forces. T^p orp-anization has adopted the

name of "The New Canada Movement,"
and in its first bulletin issued to the
public under the title of "A Challen<re

to CflnaHians," it appeals for nation-wide
organization.

SEEKS TO BRING CO-OPERATION,
NOT CONFUSION
The manifesto is worthy of the close

studv of all farmers, as well as of city

pe"T)le. It is a call to action for the
betterment of the condition of the mass-
es of the people. Jfs methods are in

direct contrast with those of partv poli-

ticians who end'eavor to undermine the

confidence of the farmers in the organi-
zation which thev have bnilt up at great
sacrifice, to create confusion in their

ranks, and to pave the way to a return,

in one p^iise or in another, to the dis-

credited political party system.

The men and wom.en who are now
oreani-'ina' in the movement have cre-

ated RpspsTch'- Orn-anization, Member-
ship and Puhlicitv Committees, and car-

ried on considerable study of certain eco-

nomic problems. Thev recognize in the
United Farmer and Labor groups the
pioneers o-P inteHitrent citizenship organ-
ization. Thev do not urs-e the farmers
to abandon forms of orfanization which
after long experience thev have found
to be the most stable and the best. They
seek, on the contrary, to discover means
by which ti-iev may co-operate with these

groups. This, of course, properlv does
not pi'eclnde the utmost freedom in

constructive criticism. for if such
freedom wpre abandoned the move-
ment itself would be unworthy
of attention. In Alberta citie_s

and to-wns, as events of recent years
have clearly sho^m. theve is already a
strono- bodv of Independent opinion, and
this Province should prove a fnii^-fnl

field for the new orp-anization. With
urban people of prosrressive outlook the

U. F. A. has alwavs sous'ht to co-oper-

ate, thoup-h this fact has been obscured

by manv of the newspapers.

"As thinfs are now." savs the mani-
festo, "about the onlv part that tVip aver-

age citizen taVes in national affairs is

to mark a ballot by putting a cross op-

posite the name of some person who
wants to B-et elected i Bn4 that only once

in four yem,

Objects of New Movement
The launching of "The New Can-

ada Movement," which originated
in the efforts of a group of men and
women who met at Ottawa during
the past summer, Is one of the hope-
ful signs upon an horizon which at
times appears to be, in many parts of

the world, black with reaction.
Its object, as stated In the ':onstl-

tutlon, Is:

"To promote, in an unfettered
way, the welfare of the Canadian
people.
"(a) by extensive research and

frank analysis of Canadian prob-
lems; and

"(b) by creating, through the use
of aggressive measures, an org.Tnized

public opinion In support of meas-
ures designed to establish conditions
of social and economic justice."

In ether words, the new movement
aims to do,' largely among urban peo-
ple, what the farmers of Alberta are
seeking to do through the medium of

the U. F. A.
Many of 'ou*- readers will doubtless

be Interested- In "The New Canada
Movement." Information on the move-
ment and Its plans for research may
be obtained from the Secretary,
BOX 384, OTTAWA, ONT.

TWO NOTABLE EXCEPTIONS TO
PREVAILING INDIFFERENCE

"Recently there have been two not-

able exceptions to this criminal indif-

ference. The United Farmers and
Labor, however mistaken these classes

may or may not be, have organized,
conserved and adapted their economic
strength for the attainment of what
they conceive to be intelligent ends.

"The business and professional classes,

and thousands of other citizens, variously
employed, who do not come within the

prescribed limits of the Farmer and
Labor movements merely vote—that is

all they do. They haven't even intelli-

gence enough to vote for their own inter-

ests as individuals. One merchant kills

the vote of another merchant, one doc-

tor kills the vote of another doctor, and
so on, in the name of the two old his-

toric parties.

"The Farmers at least know what they
want, and stand top-ether to get it; call

it narrow, if you like, but it represents
an advance in democratic development.
It is better to be nan-ow than stupid.

UNORGANIZED MOB
IS HELPLESS
"The very appearance of strong in-

dustrial organizations, such as the Farm-
er and I/abor movements, renders the

organization of the other classes imper-
ative. If these organizations are narrow
or wrong in their aims and efforts, they
will have to be opposed, but how can
they be successfully opposed by an un-
organized mob divided against itself?

On the other hand, if the Farmer and
Labor movements have worthy ideals,

then other people lihould formulate wor»

thy ideals, and co-operate with them for
the good of all. But an unorganized mob
is helpless either to co-operate or to
fight. Organization is essential."

The first list of subjects for research
announced by the new movement is a
promising one. It suggests at least an
important place is to be given to funda-
mental economic questions, vitally af-
fecting the well-being of the masses
of the people, questions, in fact, which
an aggressive and effective though still

comparatively small group of Alberta
and other m.embers of the House of Com-
mons have sought to press to an issue
in Parliament.

The subjects are:
1. The Economic Function of Canada.
2. The Basis, Function and Control of

Financial Credit In Canada.
3. Cause and Prevention of Unemploy-

ment In Canada.
4. Reform of Canadian Electoral System.
5. Parliamentary Procedure and Senate

Reform.
6. Taxation Reform.
7. Immigration and Emigration.
8. Reform of the Canadian Banking Sys-

tem.
9. Conscription of Wealth In the Event

of War.
10. International Free Trade.
11. Public Ownership of Natural Re-

sources and Utilities.

12. Canada's International Status.

The manifesto contains a survey of

Canada's present position. It is pointed
out that while Nature has endowed this

Dominion with resources of untold value,

"those entrusted with the affairs of Gov-
ernment and of industrial development
have no great cause for boasting." In

spite of boundless resources, large num-
bers of her producers are in dire poverty.

"Canada has forests of timber but not
enough houses for her people; tremen-
dous yields of wheat, yet many hungry,"
while "Canadians as individuals, as
municipalities, as Provinces, and as a
nation, all are heavily in debt, perhaps
hopelessly in debt".

It is to be regretted, continues the
manifesto, "that we cannot fittingly and
truthfully boast of a nation of happy
homes, of well-fed, well-educted people,

frpe from the burden of debt and fear of

want.
"Since we find abundance of natural

resources on the one hand, and an eco-
nomically oppfpssed people, many of

whom are underfed and poorly-clad on
the other, it must surely be clear that
the trouble lies in the lack of intelligrence

to develop and use our natural resources.
Whv do we tolerate so calmly a system
under which millions of acres of land
have been stolen from the people, by
which financial monopoly sacrifices

human lives on the altar of profit.

No Excuse for Poverty in Canada
"Mass isrnorance of and lack of mass

interest in economic and political Ques-
tions are the chief causes of Canada's
disgraceful condition. Our case is dis-

graceful hpcnuse there ia no excuse for

(Continued on page 20)
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News of the Organization
Activities of Locals and District Associations and Information From Central Office—^Notes

on Co-operation

Canvass Every Farmer
in District

Freeland Local Drive Results in Enroll-

ment of Almost 100 per Cent.

"Every farmer in the district has
been canvassed," writes S. D. Simpson,

of Freeland Local, describing a recent

membership drive, "and practically one

hundred per cent enrolled. Not every

one paid, because of financial circum-

stances, but each meeting sees four or

five of these new members pay up, and
I believe that everyone will pay the dues

within a short time.

"At a special meeting following the

drive, when the old members served a
chicken supper, addresses were given by
several local speakers on the need for

organization and by our representative

in the Dominion Parliament, D. M. Ken-
nedy. Mr. Kennedy gave a detailed ac-

count of the doings of the last session,

and I must say he made a hit with the

audience. At the close of the meeting
they voted him a vote of confidence by
a standing vote, which was proof that

they appreciated the action taken by the

'Ginger group.'

"

CLYDE LOCAL ACTIVE
"Because you have not heard from me.

please do not think Clyde Local is dead,"

writes the secretary, J. A. Nichols. "Far
from it. Last winter we held a number
of whist drives and picture shows which
proved very popular and swelled our
funds. Our annual picnic was a great

success. It is a long while since the

Local was in such good financial con-

dition.

"We have decided to purchase a car-

load of coal to be followed by many
more, I hope, and also other commodi-
ties.

"This year we have made good use of

our directors, holding numerous execu-
tive meetings which have been a great
help.

"Our livestock shipping association

has been in existence for about eight
years, and we have had a hard fight. At
first there were two stock buyers here,

but today we are the only ones left. We
now ship two or three cars where we
used to have only half a car. At last,

and it has taken a long time, farmers are
beginning to realize that their produce
must be marketed in an orderly manner."

A CORRECTION
In an article appearing in the issue of

NovemVier 1st, credit for savings effected by
shipments of livestocli should have been
given to the Central Alberta Farmers' Co-
operative Marketing Association, David G.
S. Thomson, secretary of the Delburne
Local, points out in a letter to "The U.F.A."
Shipments were made through this associa-
tion, and not directly through the Local,
to which, in the item as published, sole
credit appeared to have been given. In this
item also a mistake was made by "The
U. F. A." In stating that the price of the
second carload of apples shipped by the
Local was $3.70 per hundred pounds. This
should have read $4.10 per hundred pounds.

The series of articles on Provincial Fin-
ances by "A Private Member of the Legls-
Sativo AtaemW will be continuAd ia tbn

tm \m» of "The U. ¥> A."

INVITE GARLAND AND SPEAK-
MAN TO DISCUSS FEDERAL

SITUATION
The Executive of the East and

West Calgary U. F. A. Federal Dis-
trict Associations, who will meet in

Annual Convention in Nolan's Hall,

Calgary, on December 9th, have in-

vited E. J. Garland, M.P,, to address
them on the subject, "Why I Joined
the Ginger Group," and Alfred Speak-
man, M. P., on the subject, "Why I

Did Not Join the Ginger Group." Both
have accepted.

Locals Reorganize
Following Meetings,
Bow River District

J. K. Sutherland and E. J. Garland Urge
Importance of Strengthening U.F.A.

Gartley Local expects to reorganize
as the result of a visit by J. K. Suther-
land, director for Bow River, and E. J.

Garland, M.P. for the constituency. After
the close of a meeting at which organi-
zation matters were discussed at some
length by both speakers, a show of
hands of all persons present who were
willing to assist in reorganizing was
requested, and fourteen of the men pre-
sent (all of those present with the ex-
ception of members of other Locals) re-

sponded. There are prospects of a very
considerable increase in this number as
organization proceeds.
At a meeting at Richdale addressed by

the above speakers, a vote was taken,
reorganization was decided upon.

The third annual convention of the
Craigmyle U. F. A. District Association,
held in Hanna on November 6th, "was
especially noted for the splendid ad-
dresses given by Messrs. Garland and
Shaw. Federal members for Bow River
and West Calgary respectively," states
the secretary, J. K. Sutherland, in a re-

port to "The U. F. A."
Psychology of Commons

Mr. Garland made reference to the
psychology of the House of Commons,
showing the difficult position of the
Fanner members in trying to secure jus-

tice for the West. He discussed the
credit question and the tremendous fight
put up by the bankers to prevent any
chanp-es in the Bank Act.

Captain Shaw, says Mr. Sutherland,
impressed those present with the fact

that although he is a city man he has a
verv clear understanding of the problems
of th<^ ors'anized farmers. He reviewed
conditions in the drought areas of the
Province, showing how the present bank-
ruptcy law was totally inadequate to

meet the farmers' requirements. The
Crow's Nest Pass aerreement was dealt

with, the sp©ak«r 4eslarinjif that 1| mi

and a further meeting arranged for this

purpose.
0

COURSES IN ECONOMICS
Three correspondence courses in eco-

nomics are offered by the Department
of Extension, University of Alberta:
Principles of Political Economy, Eco-
nomics of Agriculture, and Money and
Banking. The first is based on Profes-
sor Carver's book, "Principles of Politi-

cal Economy," and includes studies

under the heads. Underlying Conditions
of National Prosperity, Productive
Forces, Productive Industries, Exchange,
Distribution of Wealth, etc. "Agricul-
tural Economics," by James E. Boyle,
is the text book used in the second
course, while the third course is based
on Howard and Swanson's "Money and
Banking." The fee is $5 and includes

the cost of the text-books, supplement-
ary material and stationery.

Business Waiting
Offers of cattle from Stettler, Pln-

cher Creek and Tofield have already
been made to the Head Office of the
Alberta Livestock Pool, Lougheed
Building, Calgary. A party from Lap-
sen, Montana, recently sought Infor-
mation at the Head Office as to where
a thousand head of stocker and
feeder cattle could be bought.

S. J. EWING APPOINTED
The initials of S. J. Ewing, who has been

appointed to the Grain Survey Board for the
Western Division, were wrongly given in
our last issue as "F. J." Ewing. Mr. Ewing
is a resident of Irricana, and U. F. A.
Director for East Calgary.

essential to the well-being of the West
that the agreement be kept inviolate.

The president, P. Bilwiller, made a
very earnest appeal for continued sup-
port of the organization. The secretary's
report showed a small surplus.

Conscription of Wealth
The principle that in the event of war

there should be conscription of wealth,
and the embodiment of this principle in

the Farmers' Platform, were supported
in a resolution carried by the delegates.
Other resolutions asked for the co-
ordination of the organization fees, for
the placing of the Municipal Hospitals
levy on a population basis, that licensed
chironractors be allowed to practise in

all Municipal Hospitals, and that mem-
bers of the Provincial Cabinet be elected
as private members and not as cabinet
ministers.

Paul Bilwiller was elected president;
Mrs. J. K. Sutherland and John Leach
were chosen vice-presidents.

A splendid free supper was served to
all present by the ladies of the neigh-
boring Locals, the proprietor of the
Home Confectionery having lent Wr
pramigfls ior the purpose.

Craigmyle Holds Third Annual
Convention

Favors Conscription of Wealth in Event of War—Addresses by Garland
and Shaw
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ALBERTA LIVESTOCK POOL COM-
PLETES PLANS FOR PROVINCE-
WIDE CO-OPERATIVE MARKET-
ING AGENCY—FORM OF OR-
GANIZATION AND REASONS

FOR ADOPTION
(Continued from page 4)

meeting where general business may be

transacted. This meeting shall appoint

a returning officer to receive, at the

meeting, nominations for the delegate

who shall represent the local associa-

tion at the general or annual conven-

tion of the organization. Postcard

ballots shall be distributed to the local

association memlbers, and these must
be completed and returned within 15

days.

The delegate elected shall attend the

annual meeting of the organization and

shall be the spokesman of the members
of his own local. He and the delegates

from the other local associations in his

district shall meet at the time of the an-

nual meeting of the whole organization

and elect a director for that district

who shall hold office for one year unless

removed for any cause. Every member
of the local association in each district

is eligible for election as director for

that district, whether a delegate to the

annual convention or not.

Each mem'ber, for all purposes, will

vote in the local to which he belongs

regardless of the location of the dis-

trict boundaries.

CONTRACT WITH
LOCAL ASSOCIATIONS

In the event of a local association now
incorporated under the provisions of

the Co-operative Marketing Associa-

tions Act, and having a contract with

its members similar to the contract of

the new organization, such local asso-

ciation shall on behalf of its members
sign a contract with the new oreaniza-

tion agreeing to deliver all livestock^ to

the organization, and upon this being

done all members of such local associa-

tion shall have the same privileges and
receive the same benefits as other mem-
bers.

In the event of a local association in-

corporated under the Co-operative

Marketing Associations Act having no

contract with its members, these mem-
bers shall sign the contract of the new
orp-anization or a contract similar in

terms, which shall entitle them to the

same privileges and powers as other

members.
The orp-^'ni'^ine- board has kept clear-

ly in mind that what the peonle have

built nT) mn=;t not be torn do\'m. but

that they should be encourao-ed
_
to

greater effort consistent with the aims

and obie^ts of the n^^w organisation.

The form of orp-anization which has

been outlined should anneal to the

farmPT of this Pri^innce who thinks ^^r

himself. It blocks in everv possible

wav the d3Ti"-er of allowinp- the orP"ani-

zation to drift into the hands of a few.

hnt leaves wjde onen the avenues
thi-oup-h which the or^'ani'^'ation gradu-

ally will come into tho hands of the

farmers thernselves. There is but one

wav hv which the members can lose

control of the new orp-anization, and
that is by throwing it away.

PT AN« FOR SIGN-UP
OF MEMBERS
For the purpose of orsraniring local

associations, and securing signatures to

contracts, the Province has been di-

vided temporarily among tka eeven Pro-

visional Directors according to ter-

ritory and railway lines. Each director

is responsible particularly for organiz-

ing his own territory. The names of

the directors and the territory assigned
to each are set forth elsewhere and all

those interested in the co-operative

marketing of livestock should make
preparations now for signing up.

Someone in each locality should com-
municate with the director of his dis-

trict or the secretary of the new or-

ganization at Calgary at once, so that
plans may be laid to cover the district

as economically and efficiently as pos-
sible. It is the aim of the organizing
board to have all contract signers or
members thoroughly oirganized before
the first general meeting in March, so

that the work of marketing livestock

may begin immediately thereafter.

Those signing contracts should be
careful to turn them in to their own
local offices, so that a proper record
may be kept and any duplication of
work avoided.

o

Livestock Marketed
Co-opera tivelv in

U.S. $250,000,000
Figures for 1923 Show That Iowa Leads
in Number of Associations—Incorpor-

ated Associations Most Successful

As between various localities there is

a wide differen'-e in the manner in which
the co-operative^ idea is being taken up
by stock growers of the United States.

All of the livestock shipping associa-

DISTRICT NO. 2—A. B. Claypool, Swalwell.
Area north of District 1, including:

Alberta points on the Main Line of the
C. P. R.

All Alberta points on the Empress line

of the C. P. R. and on the Goose Lake line

of the C. N. R.

All points on the C. & E. Railway up to

and including Penhold.
On the old G. T. P. line up to and in-

cli'dinq Ardley.
On the old C- N. R. line up to and In-

cluding Warden.

DISTRICT NO. 3—M. A. McMillan, Tees.
Area north of District No. 2. Including:

All points on C. & E. Railway up to Po-
noka.

All points on the G. T. P. up to N»w
Norway.

All points on LacomBe branch between
the Saskatchewan boundary and Lacombe.
On the C. P. R. between Red Deer and

Rocky Mountain House.
On C. N. R. between Stettler and Brareau.

pohvte on tKe Uaeombe A Nortb W«at-

tions are confined to the middle west.
Ohio is the most easterly state; Mis-
souri aT\d Kansas the most southerly,

and Kansas and Nebraska the most
westerly.

State of Iowa Leads
Statistics published by the U. S. De-

partment of Agriculture show that the

state of Iowa leads with 334 co-operative
shipping associations; Minnesota follows
closely with 302; Illinois and Wisconsin
come next with less than half as many,
while Kansas brings up the rear with
only 24.

It is estimated that the value of the
livestock marketed co-operatively in the
States in 1923, aggregated $250,000,000.

In the matter of incorporation, the
practice differs widely. Taking the
country as a whole, less than 50 per cent,

of the associations are incorporated; but
in the State of Ohio the incorporated
shipping associations number 84 per
cent, of the whole; they have 90 per cent,

of all the co-operators in the State and
handled 93 per cent, of all the stock
shipped co-operatively in 1923. In North
Dakota only 15 per cent, of the co-oper-

ative shipping associations were incor-

porated; they had 17 per cent, of the total

membership and handled 31 per cent, of

the livestock. In Iowa the figures were
64-69-75 per cent.

It would appear that there is a greater
degree of efficiency or loyalty among
members of tlie incorporated associa-

tions than in the unincorporated ones, as
the report shows that in all of the twelve
states mentioned excepting North Da-
kota the percentage of business done by
the incorporated associations exceeds the

percentage of their memlbership.

DISTRICT NO. 5—Norman Tucker^
Vermilion.

Area north of District No. 4. Including:

All points on the main line of the C. N. R.

from the Saskatchewan boundary to Fort

Saskatchewan.
All poMts on the St. Paul line from Bat-

tenburg to St. Paul.

DISTRICT NO. 6—George Bevington,
Winterburn.

Area north of District No. 5 and extend-

ing to the Athabasca River.

DISTRICT NO. 7—W. F. Stevens.

Comprises all the territory north of the

Athabasca River.

In order to assist In determlnini? the Dis-

trict to which each Contract sirner belongs,

the directors have adooted a resolution pro-

viding' that each Contract signer will be
deemed to b« a resident of the place where
the head office of his local shipplnpr asso-

ciation is situated, which may or may not

be tbe place la -v(^h4eb he actually lesldes-

Directors of Livestock Pool and
Districts Each Will Organize

Contract-Signers Will Be Deemed Residents of Districts in Which Head Office
of Local Shipping Association Is Situated

Names of directors and the districts which each will organize are given in

the list below. As stated in the article by Mr. McMillan, printed above, it is of

the utmost importance that after signing contracts members should turn them
in to their own local offices, in order that duplication may be avoided.

The list follows:
DISTRICT NO. 1—S. S. Sears, Nanton.
Area south of Calgary, Including:
All Alberta points on the Crow's Nest

Railway, from Seven Persons to B. C.
Boundary.

All Alberta points on the Lethbrldge-
Wevburn line.

On the A. R. & I. line.

On the Retlaw, the Aldersyde and the
Mafleod branches of the C. P. R. as far

north as MIdnapore.

em.
DISTRICT NO. 4—John Slattery, Camrose.
Area north of District No. 3, Including:

All points on the Alliance branch of the

C. N. R.
All points on the C. P. R. to and Includ-

ing Wetasklwin.
All points on the G. T. P. from Saskat-

chewan boundary to and including Tofield.

All points on the Vegreville branch of

the C. N. R. up to and including Ryley.
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In thousands of homes
Big, brown loaves of snow-white bread,

light cakes and crisp, crunching pastry are
evidences of good housekeeping. Most
housekeepers take a pride in them.

Thousands of home bakers depend on
Quaker Flour for their baking success. It

never disappoints them.

ualier Flour
Always the Same-AWa^s the Best

We know how Quaker Flour bakes, for each
•milling must pass a satisfactory test in our own
bakeshop. Every sack is guaranteed to give abso-

lute satisfaction. Look for the Guarantee Tag
on Every Sack

A product of The Quaker Mills, Saskatoon and Peterborough W260R

Ship your
Live or

Dressed

Poultry

to us

Ship your
Live or

Dressed

Poultry

to us

HIGHESTfPRICES GUARANTEED
COOPS SUPPLIED FREE OF CHARGE

P. Burns & Co. Limited
EDMONTON
MOOSE JAW

CALGARY
SASKATOON

REGINA
PRINCE ALBERT
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INTERESTING THINGS
ABOUT THE DAIRY IN-
DUSTRY IN ALBERTA

There are at present located in this
Province six cheese factories, six com-
bined creameries and cheese factories
and 82 creameries. Of this total

84 were in operation in 1923. The nun-
ber of patrons utilizing these plants,

estimated from most recent data and
allowing for a percentage of increase,
for this year, Is about 44,000. The
total cream marketed for 1923, ac-
cording to Provincial Government re-

turns, was 17 3-4 million pounds, sold

at an average price of 31 1-2c per
pound. In 1922 there were 15!4 mil-
lion pounds of milk delivered to the
cheese factories, at an average price
of $1.42 per hundred weight. The re-

turns from the cheese factories for

1923 show that 1,865,608 pounds of

cheese were manufactured and sold,

for which was received $368,771.

The total investment in 1923, ac-

cording to the latest available sta-
tistics in manufacturing equipment
for dairy products in the Province, in-

cluding land and buildings, machinery
and tools, produce on hand, fuel and
supplies, cash and operating account,
is $2,831,397. Of this amount the first

two items—land and buildings, ma-
chinery and tools — accounts for
$1,923,129.

ALBERTA DAIRY POOL LAUNCHES
PLANS FOR ORGANIZATION OF
DAIRY INDUSTRY OF THE PRO-
VINCE ON CO-OPERATIVE
BASIS—TERMS OF THE

CONTRACT
(Continued from page 5)

The splendid results obtained in other
countries, notably Denmark, where the
condition of agriculture was raised from
one of poverty and despair to what is

now generally recognized as the most
efficient and progressive in any country
in the world, have prompted those in-

terested in that industry on this con-
tinent to try the experiment them-
selves. They have been uniformly suc-

cessful where business methods have
prevailed and the management have
been guided by safe, sane and progress-
ive policies and not stampeded into

some rash venture that included con-
tracting huge liabilities, thus running
up an overhead charge that the business
could not possibly carry.

WHEAT POOL'S SUCCESS
GREATEST STIMULANT
The degi-ee of success achieved by our

own Wheat Pool doubtless has proven
to be the greatest stimulant towards
further co-operative movement in this

Province. When we realized that here
in Alberta after the demand for a Pool
had grown to sufficient degree, in two
weeks a Pool was signed up that was
nearly six times as large as any other
Pool on this continent, and has since

become only a part of a much larger
Pool, then we must arrive at the con-
clusion that the possibilities of co-oper-
ative marketing are almost unlimited.
After all, it is only an earnest desire
prompted by absolute necessity on the
part of the producers that has led them
to decide to do something for them-
selves that in the past they paid dearly
to have others do for them. In
this effort they have the decided ad-
vantage that their field is practically

unlimited and any expansion brings in

more products and along with them
the thinking and acting ability of those
producers.

The co-operative marketing move-
ment has reached such a stage of devel-
opment that certain fundamentals are
now recognized and much literature on
the subject is available, dealing with
this interesting matter as applied to
agriculture. The Alberta Co-operative
Dairy Producers have had the Contract,
which is presented in this issue, drawn
up by the Attorney General's Depart-

ment of this province, reviewed and
endorsed by Mr. A. A. McGillvray, who
did a great deal of legal work on the
Wheat Pool Contract. It represents the
last word as a marketing Contract and
gives all of the privileges possible to

the producer, yet it provides all author-
ity and power necessary for the per-
manent Board to carry an efficient

marketing scheme.

The Plan for Organization and Operation
of the Dairy Pool

The first object in putting over the
Dairy Produce Pool will naturally be to
procure sufficient signers to the Con-
tract to warrant the Board starting in
to set up the necessary machinery to
handle the product. This sign-up will

be accomplished through the medium of
a membership drive, much on the plan
of the Wheat Pool campaign, using in

the main the U. F. A. and Wheat Pool
Locals as a basis and depending on
them mostly for the active field work.

SIGN CONTRACTS IN
PRESENT ISSUE
The distribution of Contracts is much

simplified as the specimen furnished in

this issue is an official contract and
anyone wishing to become a member
may do so by signing and forwarding
the Contract, together with the $2.00
membership fee, to the Secretary of this

Association, Lougheed Building, Cal-
gary. The temporary office of the
Association has been located in Calgary,
to get the benefit of the Wheat Pool
officials' experience, also to make use
of the staff of the U. F. A. Central
Office.

CONTRACTS DISTRIBUTED
TOTAL 46,000

As 65 per cent, of the milk and
cream in Alberta is produced north of
Red Deer, the permanent address of the
Association will be necessarily located
in Edmonton, and is so designated in

the Articles of Incorporation. A total

of 46,000 copies of the Contract are
now in the hands of the farmers, and
as the producers of dairy products in

the Province total about 44,000, this

number should be sufficient. However,
extra copies may be obtained at any
time by communicating with the Sec-
retary. Immediately after the required

volume has been signed up, the Pro-
vince will be divided as equally as pos-
sible into seven Districts and a Direct-
or elected from each District, in the
same manner as members of the Wheat
Pool now elect their Directors. These
seven Directors will form the per-
manent Board of the Association and
will have complete control of the oper-
ation of the Pool. The only qualifica-

tion necessary is that they must be pro-

ducers and memhers of the Pool. Theirs
will be the duty of making the arrange-
ments for taking delivery of, manufac-
turing, financing and selling the pro-

ducts.

The Provisional Board is at present
engaged in making a survey of this

field, with the idea of recommending to

the permanent body what in their opin-

ion will be the best. The decision must
rest, however, with the Directors elect-

ed by the contract signers themselves.
The system for financing in the way of

initial payment, interim payments and
the half yearly Pool dividend will also

be devised by that Board.

SUCCESS DEPENDS ON
FARMERS THEMSELVES
The degree of success obtained will

rest with the Pool members themselves.
Co-operation has proved beneficial in

every other line of farm production and
a number of instances can be cited where
Dairy Pools have raised that industry
from a loss making venture to a profit

earning proposition. THE WHEAT
POOL IS A SUCCESS. THE DAIRY
AND LIVESTOCK POOLS OFFER US
AN OPPORTUNITY TO PUT THOSE
BRANCHES OF OUR INDUSTRIES
ON A BUSINESS BASIS, LET'S PUT
ON OUR "THINKING CAPS" AND
REMOVE OUR "HANDICAPS."

Results Which May Reasonably Be Expected
From Establishment of Pool

In the opinion of the Provisional
Board of the Dairy Pool, which has been
engaged during the past few months
not only in making a careful survey of
our own Alberta dairy industry, but also

in the study of the plans followed and
results achieved in other parts of the
world, the establishment of a Province-
wide Pool in Alberta may reasonably be
expected to yield the following advant-
ages to the dairy producers of this Pro-
vince:

1. Saving of 6 to 9 per cent, on But-
ter-fat.—By the complete elimination of

agents and canvassers, according to the
statement of the leading produce man-
ager in the Province, at least 1% cents

per pound of butter-fat can be saved
to the producer. This alone will repre-

sent a saving of 5 per cent, on 30 cent

butter-fat and on the lower grades a
saving of from 6 to 9 per cent. The
amount gained by cutting out the ex-

pensive cross-shipments is hard to esti-

mate, but as shown previously, in some
districts it runs more than double the

express and freight rates in other dis-

tricts on the same amount of cream.

2. Heavy Reduction in Railroad Tolls.

By properly situating the plants at eco-

nomical points and directing the pro-

ducts to the nearest railroads, a heavy
reduction will be made on present tolls

to the railroads.

3. Reduction in Overhead Costs.

—

By the proper direction of the milk and
cream so the plants can work at full

capacity all the time they are in oper-

ation, a lot of overhead can be gotten

rid of, which will increase the returns

proportionately. In the marketing very
much better selling arrangements can

be made by having a guaranteed volume
to sell, so a connection made need not

be broken, on account of being unable to
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deliver the amount of produce bargain-
ed for.

4. Standardization and Steady Mar-
kets.—Given a large output under one
management, certain brands and stand
ards can be set up, which vi^ill conform to
public taste and being always available
will create a steady and sure mai-ket
for themselves.

5. Solid Front for Remedial Legisla-
tion.—By having a great part of the
industry bound together in one unit a
great deal can be done to benefit the
members in the way of educative work,
co-operative purchasing of supplies and,
by presenting a solid front represent
ing the whole of the members', in secur-
ing remedial legislation.

6. Storing in Times of Over-produc
tion.—Possibly the greatest saving of
all can be made by the storing of the
manufactured article in the form of
butter and cheese, during the months of
over-production, and releasing them
when the market shows a shortage. As
pointed out in another article in this

issue, a very slight increase in volume
over the consumptive demand will cause
a drop in price out of all proportion to

the amount of increased offerings. As
this works vice versa, it naturally fol-

lows that if the volume marketed and
the volume consumed were kept equal-
ized, neither producers nor consumers
would be penalized to the extent they
are at present.

7. Will Bring Experts Into Service
of the Producers.—All in all it repre-
sents the one way whereby we can se-

cure experts to do for us those things
we now do individually and in a half
hearted and casual way. The production
of dairy products economically and effi

ciently on a modern farm is a big enough
job for any farmer, be he ever so talent
ed, without making an intensive study
of collecting, manufacturing, financing
and selling his product. However, even
though he could give some or all of
these things his attention, the amount
of production under his control is so
small that- he can do practically notliing

in the way of producing results much
better than his neighbor who markets in

the most haphazard way.

Individual Has Failed—Try Collective

Way
The individual way has been in opera-

tion in the past and is a long way from
being satisfactory. The collective way
is now presented. The first has been a
failure. The second has, in all cases,

made good, if given the support of its

members and handled in a business way.
We have more in common than in dif-

ference. Let's co-operate!

Why Contract Form of
Pool Is Considered
to Be N ecessary

While the co-operative marketing of
farm produce originated on this contin-
ent, the contract idea was developed in

Denmark. That country first tried to
sell- their surpluses of dairy commodi-
ties collectively in 1882, after a commis-
sion had investigated the co-operative
creameries in the eastern U. S.

The Danes taught and preached loyal-
ty for years, only to see their efforts
fail and their membership desert as the
result of periodical raids by the dealers
and speculators. After putting the pro-
position on a contract basis the raids

Order Your
Farm Help Now

TO BE OF SERVICE to Western Canadian farmers and help
to meet their needs in securing competent farm help, the
CANADIAN PACIFIC RAILWAY will continue its farm help
service during 1925 and will include in this service, as last

year, the supply of women domestiics and boys.

Through experience in the last two years, the Company is_ now
in touch with a number of good farm laborers in Great Britain,

Norway, Sweden, Denmark, France, Holland, Switzerland and
other European countries and can promptly fill applications
for farm help.

In order to have the help reach Canada in time for the spring
operations, farmers requiriivg help must get their applications
in early, to enable us to secure the help needed.

Blank application forms and full information i-egarding the
senice may be obtained irom any C.P.R. agent or from any
of the officials listed below. THE SERVICE IS ENTIRELY
FREE OF CHARGE.

THE CANADIAN PACIFIC RAILWAY COMPANY
Department of Colonization and Development.

WINNIPEG,—M. E. Thornton, Superintendent of Colonization.

T. S. Acheson, General Asrricultural Agent.
Canada Colonization Association.

SASKATOON—W. J. Gerow, Land Agent.
H. F. Komor, Special Colonization Agent.

HEGINA—G. D. Brophy, District Passenger Agent.
CALGARY—T. 0. F. Herzer, Assistant to Superintendent of

Colonization.
EDMONTON—J. Miller, Land Agent.
VANCOUVER—H. J. Loughran, Land Agent.

H. C P. Cresswell. J. S. DENNIS,
Superintendent. Chief Commissioner.

EVEN Stores — each a great business
in itself — and one central buying or-

ganization to command quantity prices.

TTiat is why, besides peerless quality,

there are definite price advantages in

diamonds at Birks.

HENRY BIRKS 6? SONS
UMITED

DIAMOND MB&CHANTt • CALGAP.T



Page Twelve THE U. P. A. Deceimiber 1st, 1924

Suggestions for

the Re-investment

of Your Funds.

Yielding
Maturity AboutSecurity Rate

New Dominion Loan 41/^%. 1944 4.70%

Dominion Guaranteed (C.N.R.)--5% 1954 4.87%

Dominion Guaranteed (C.N.R.)....4i/2%- 1954 4.72%

Province of Manitoba 5% 1943 4.83%

Province of Saskatchewan 41/2% -1944 4.85%

Province of Alberta 5% 1943 5.00%

Greater Winnipeg Water District..5% 1944 5.00%

City of Saskatoon 51/2% 1954 5.50%

Further particulars gladly furnished on request.

L'md$a^) Building, m ^ m
Winnipeg. Wooci, Guncly & Co., Limited
Telephone A 2864-5

Keep your Farm Clean by using the

ROTARY ROD WEEDER
Kills Weeds VV^ith Less Work

Saves the loss of many
dollars eveiy year.

Cheaper Production

—

Higher Yield— Bigger Profit

THE ROTARY ROD WEEDER
—has been thoroughly proved and tested. It gets the thieving weeds that steal
your profits.

A cultivator, weeder and packer combined. Revolving rod tears out weed
roots from one to six Inches beneath the surface. Cannot clog. Keeps summer-
fallow clean. Sure death to Canadian Thistle, Russian Thistle, Pigweed or any
other weed growing in plowed ground.

Write today for full particulars

—

Northern Machinery Co., Ltd.
Canadian Vendors
CALGARY, ALTA.

WHEN IN EDMONTON
MAKE

The Corona
Hotel

"YOUR" HEADQUARTERS

Rates that are Reasonable.

Poultry! Poultry! Poultry!

We are ready to accept all your
shipments of

LIVE POULTRY
Top Market Price will be paid for

large and small quantities on ar-
rival.

Also—We want your EGGS.

SAM SHEININ
CALGARY

Licensed and Bonded.

ceased and no more trouble was experi-
enced. The members who were not
strong enough to withstand an attract-
ive bid made for the purpose of wreck-
ing the organization were held in line
by a binding contract, and the co-oper-
atives started on the road to success.

IOWA FARMERS
IMPORT DANISH IDEA
The idea was imported in 1889 by a

farmer's elevator in Iowa. Their con-
tract provided a penalty clause that was
afterwards outlawed by the Supreme
Court, but before that happened the
feasibility and effectiveness of the
contract, vdth a penalty, was demon-
strated, and legislation was afterwards
passed that allowed that form of docu-
ment to be used.
Thirty years ago the contract form

of Pool was adopted along the Pacific
coast by the fruit growers' associations,
and it has since spread to all the leading
marketing institutions in America. The
contract is obviously to prevent disrup-
tion in the ranks of pi-oducers by outside
competitors who enter the field, not for
the purpose of giving the producer
more for his product, but to make him
dissatisfied with the system. As soon
as the marketing institution is eradi-
cated ihe outside competitors quickly
make up their losses and go on their
way rejoicing.

The contract has the added and very
important feature that the management,
knowing nearly to a certainty the volume
of stuff to be disposed of, can make ar-
rangements just large enough to handle
that amount and thus keep the over-
head dowTi to a minimum.
STRENGTHEN POOL
IN FACE OF OPPONENTS

Without a contract the co-operative is

in weaker position than the competitive
institutions, because, as it necessarily
pays very close to the market and is not
sure of its supply working on so small
a margin, it can usually be broken up
by the expending of a very small am-
ount by those interested in its dovrafall.

With the contract, the volume is assured,
and the expensive sy.stem of field or-

ganization to induce the producers to

sell through the co-operative is elimin-
ated. Almost any private institution

will spend money for a while to prevent
the organized producers from entering
the field; none of them has as yet tried

it vdth any success for the tenn of a
contract.

In Denmark, where co-operative mark-
keting has reached its highest state of
development, the producers are more de-
termined than ever to stick to the con-
tract principle. No competition to their
efforts exists, but they, profiting from
years of experience, don't intend to leave
themselves open for the old system to

creep in.

CONTRACT SIMPLIFIES
FINANCING OF POOL

Besides guaranteeing the flow to the
marketing agency and enabling those in

charge of the selling end to make suit-

able arrangements, the contract prin-
ciple simplifies the financing. Those in

control of the credit of the country are
favorable to the co-operative movement
as long as it is on a sound basis. As
by placing under contract the output
of our farms the volume of trade is as-
sured, they have not as yet refused
credit to finance a well managed co-
operative.

It is often stated by those opposed to
and in some cases by lukewarm support-
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ers of this system, that if efficient ser-

vice is rendered a contract is unneces-
sary. This sounds very plausible, but
like many another hurried decision it

does not work out in practice.

Marketing service faces a condition
and not a theory. In fair competition,
where service is rendered on a cost plus
a reasonable profit basis, the co-oper-
ative can maintain itself and show ex-
cellent results in any field because it

operates for the cost and leaves off the

plus.

In practice the old line companies see

that the co-operative is out to eliminate
their profit, and the sooner they wreck
the new institutions the better for them.
That is mainly the reason why the in-

fant mortality rate has been so high
among co-operative marketing schemes,
organized without the use of contracts.

As C. A. Moser, Secretary of the Am-
erican Cotton Growers' Exchange, re

marked, "Theoretically all men are

honest and won't steal money; similarly

all grov.ers are loyal to their associa-

tion. In practice neither proposition

holds, and therefore we have steel vaults

to guard money and strong contracts to

guard growers' loyalty."

SYSTEM WHERE TRIED
NEVER DISCARDED

Proof that this is the accepted idea

among those who have made a study of

co-operative marketing is found in the

fact that although many institutions

have changed from the voluntary plan
to the contract plan, not one outstand-
ing example can be cited where the con-

tract system has been discarded.

After all, it is only one man showing
that he is willing to keep faith with his

neighbor and is not afraid to show his

willingness by subscribing his name to

a statement stating explicitly what he is

willing to do.

As an American paper aptly put it,

"The spirit binds; the contract reminds."

Co-operative Plan
Depends on Well

Defined Factors
Why Province-wide System Favored for

Handling of Dairy Commodities

By N. S. Smith, M.L.A.

Co-operative marketing depends on
several well defined factors. First there
is the condition that is necessary, where-
by more than one party desires to mar-
ket the produce collectively. Secondly,
when the desire for collective marketing-
has been manifest, then the type of di-

rection and management is paramount.
The expressions as given from time to

time by resolution in this Province lead
one to believe there is a demand for col-

lective marketing of dairy produce. Thus,
at a meeting held in Red Deer this year,
a Provisional Board of directors was ap-
pointed to work out some of the prob-
lems necessary in the preliminary steps
that must be taken before a pennanent
organization can be set up. The Board
was first confronted with the question
as to type of organization. Should it

be Province-wide or in form of district

associations, with a Provincial selling
agency? The larger idea was adopted
as a means of handling the commodity,
particularly on account of lessened over-
head. And after all does it occur to you
that this is one place where greater re-
turns may be made to the producer?
There is a provUiour Jiowever, whereby

It's really FUN
to wash with a

Maytag

Single or Double Solid Cast Aluminum Tubs.

Electric Motor or Magneto Gasoline Engine, built-in underneath.

Suitable for EVERY home.

Without any obligation, ask for literature and prices AT ONCE.

The Maytag Co. Ltd. i
622 NINTH AVENUE WEST, CALGARY

Safety^irst on Depots
Forty-three millions of security

—

4% interest on deposits,

subject to cheque withdrawals. What more can you wish?

Start an account for $1.00
or up tomorrow.

Canada Permanent Mortgage
Corporation

10126-lOOth Street Edmonton, Alberta

W. T. CREIGHTON, Manager

Safety Deposit Boxes for Rent.



Page Fourteen THE U. F. A. December 1st, 1924

amy Locals may, provided they are under
compulsory contract, join on a cross-

contract basis.

KIND OF COMMODITIES
TO BE HANDLED
When the type of organization was

decided, the next big problem to decide

was as to the bind of dairy commodities
the association should handle. Finally

it was decided to handle the product in

the form of whole milk and cream.
In the first instance the milk will be

of two qualities: (1) fluid milk for city

delivery and (2) cheese milk. This will

then establish three Pool funds: "Fluid
milk", "cheese milk" and "butter", each
bearing its proportionate share of over-

head. It is anticipated, however, that

only two P00I3 will be organized at the

commencement, "Cheese Milk" pool and
"Cream" or "Butter" pool. The problem
of surplus milk in the urban centres will,

however, force the "Fluid Milk" Pool
forward.
The Pool providing by contract for the

delivery of the commodities from the
producers, must supply the necessary
plants and equipment for the proper
handling. This brings us immediately
to the big problem of "manufacture".
Plants are already in the field for the

handling of the milk and cream, and it

is not the desire to interfere with any
machinery by way of plants and equip-

ment, provided, however, the plants are

operating efficiently and well.

WAYS OF SECURING
MANUFACTURING FACILITIES
There are three ways of securing

manufacturing facilities which present
themselves to the directors:

1. Purchase.
2. Lease.

3. Arrangement with present oper-
ators on "cost-plus" basis, with a
board made up from company con-

cerned and Board of the Pool.

In order to purchase plants it is ne-
cessary to have volume of commodity
signed up, and then capital whereby

N. S. SMITH. M.L.A.

plants may be purchased. According to

the by-laws a holding company to oper-

ate the plant will have to be organized,
and as the contract signers are not sup-
plying what is termed "Capital Stock"
it is then necessary to borrow money

from some source for the necessary ex-
penditure. This may be done by selling

"Dairy bonds" (which are as good as gold
bonds), on Government guarantee, or
by borrowing from private individuals

and organizations on the strength of the
security of the industry; payment of
borrowed money to be made by deduc-
tions from patrons participating, on re-

volving finance basis.

The plan of leasing creameries might
be considered, but where leasing has
been tried, it has not always been the
most satisfactory.

"COST-PLUS" BASIS MAY
HAVE ADVANTAGE
The plan, however, of arranging for

manufacture on a "cost-plus" basis may
have its good features and advocates;
but before one can determine the advisa-
bility of entering into any such ar-

rangement, the permanent organization
must be set up, volume of sign-up
secured, and a willingness shown on the
part of the manufacturers to woi^K on
this basis.

Elsewhere in this issue will be seen
som.e of the advantages and savings that
may be secured through co-operative
marketing. After making a very careful

study of the "Twin City Milk and Cream
Producers' Association" of St. Paul, I

believe these are conservative. With all

this, however, unless we as producers
inject business principles into our dairy
business we will not make it as good a
business as it might be.

Co-operative marketing is not the
panacea for all our ills, but it is one
thing that will help as much or more
(e.g. of the things under the farmers'
control) than anything else.

Sign the contract today.

History of the Alberta Livestock Pool
Movement

Producers engaged in agriculture, the
basic industry, having suffered from the
great decline in prices after the war, are
today fighting for their very existence.
The livestock branch of the industry is

doubly suffering in Western Canada, in

that it had the added stimulus of a vei-y

intensive campaign in the last year of
the war, for a greater meat production.
The great need of feeding stricken

Europe and replenishing her devastated
herds found a hearty response. The
high cost of breeding and feeding stock
at that time, followed by the winter of
1919 with its great losses in stock and
its famine prices for feed, placed the
livestock producer in a very precarious
position to withstand the abrupt decline

in livestock prices that followed in '20

and '21, which has resulted in a stag-
nated market ever since.

PROLIFIC SEED GROUND FOR
CO-OPERATIVE MARKETING
These conditions have been a very

prolific seed ground for the germ of co-
operative marketing to sprout and grow
in. Last year saw the Wheat Pool not
only sprout and grow, but blossom and
bear fruit. The same need that spurred
the wheat growers to action last year
found fxprrf»ft}on from fcbs .«feock mow-

By A. B. CLAYPOOL, M.L.A.

Urge U. F. A. Officers to As-
sist in Pool Organization

Officers and all members of U. F. A.
Locals are especially requested by the
Boards of the Co-operative Pools to
organize meetings to discuss the terms
of the contracts, and to make every
endeavor to secure a large attendance
of the producers In their districts In-

terested in the products which tThe

Pools are organizing. Secretaries of

Locals are urged to give all possible

assistance in securing signatures to
the contracts.

ers, etc., in the two resolutions at the

U. F. A. Convention last January, one
from the Buffalo Lake Local asking all

livestock shipping associations to draft

a uniform contract and to put all ship-

ments through one channel of trade, and
the other asking that a committee of

seven be appointed to survey the field

of co-operative marketing, with power to

organize the different commodities under
the co-operative system.
Four members of the Co-operative

Marketing Committee were appointed at

once. They made a preliminary survey
of the field, and the committee was
htm^ht up to it« full strength of s&veti

in June. This committee decided that

Provincial Pools on the contract basis

should be formed for the following com-
modities: Livestock, Dairy Products,

and Eggs and Poultry.

Two meetings of delegates held at the

U. F. A. Convention were the outcome of

the Buffalo Lake resolution. The dele-

gates appointed a committee and auth-

orized them to advertise and call a

meeting of the representative stock

growers from all over the Province. This

committee called the meeting in Lacombe
on March 20th. There was a good re-

sponse from shipping associations al-

ready in operation, and from some in the

process of organization.

For the last several years stock grow-

ers have been organizing co-operative

shipments and shipping associations to

overcome the very apparent costly ser-

vice of the local drover. These associa-

tions had been so successful in their

performance, and at the same time had
demonstrated so clearly to those closely

associated with the work that they only

took the producer to the outer entrance

of the goal that he sought, that there

was great unity in this Lacombe meet-

ing for organization on a Pro'^ncial
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HANDICAP OF ALL
LOCAL ASSOCIATIONS

All local shipping associations have

met with the same handicap in shipping

to commission firms and in not having

actual control of the stock so that it

could be handled to the best advantage

of the producer. They have the right

neither to divert the class of stock that

is draggy on one market to another

where there is a shortage and better

prices are obtainable, nor to fit stock

so as to make them available to fill a

desirable order, nor have they the right

of holding back from a market that is

already over supplied, nor any of the

other operations that today are per-

formed by the speculator for his own
profit, the unvarying experience was

that each shipping association when
reaching the market found other asso-

ciations there with stock in competition.

These experiences resulted in a desire

for Province-wide co-operation and the

formation of a Provisional Board of

Fifteen to organize the association.
_

This Provisional Board in undertaking

its work developed a difference of

opinion in the method of organization,

one opinion being that the local shipping

associations should be incorporated

bodies with local autonomy and a central

selling agency handling their livestock,

and the other opinion being that the

organization should be Province-wide and

responsible to the producer, not only for

the selling but for the handling of his

stock as well.

This difference of opinion resulted in

the recalling of a sreneral meeting an-

nounced for July 20th. and the postpon-

ing of it until July 28th to get a more
representative gathering.

MERGING OF EFFORTS
IS URGED
Members from the U. F. A. Co-opera-

tive Marketing: Committee were in at-

tendance at this last meeting and set

forth their proposal to organize the three

commodities co-operatively. They asked

that all efforts be merged into one

enterprise.

'

After full discussion it was decided to

elect a new Provisional Board of Seven

to take all documents and data already

collected, and to proceed forthwith to

organize and incorporate "The Alberta

Co-operative Livestock Producers, Lim-

ited," fully embodying thei sentiments of

the meeting. W. F. Stevens, Grande
Prairie; A. B. Claypool, Swalwell; M. A.

McMillan, Tees; Georere Bevington, Win-
terbum; Norman Tucker, Vermilion;

John Slattery, Camrose, and S. S. Sears,

Nanton. were elected.

The Provisional Board have had a

great many details of organization to

work out. They have not only had to

organize the livestock producer and to

provide for the setting up of a central

selling agency, but they have had to

plan out' the organization of the local

shippinor associations, which through
their shippers take the place of the

local drovers under the old system. On
the efficiency and economy that the

local association, throujrh their shipper,

can put into the collecting, handling and
forwardinff of the producer's livestock

to the central selling agency, depend the

success or failure of the Pool, for no
matter how efficient the central agency
may become, the service has to be
brought to the producer by the local

shipper in such a way as to ease the

(ContiHUed on pa^ IID

When Your Boy or Girl Leaves Home
THEN IS THE TIME YOU WANT TO BE SURE
YOU HAVE SELECTED THE RIGHT SCHOOL

ALBERTA COLLEGE NORTH
Offers Unexcelled Opportunities in

Public and High School Courses.
Special Courses for Backward Students.

Bookkeeping, Shorthand, Typewriting and Related Subjects.
Best Equipped School of Telegraphy in Western Canada.

Conservatory Courses in All Branches of Music.
Expression and Physical Culture.

Board, Room, Laundry and Tuition Fees in Academic and Commercial

Courses for Six Full Months $305.00

Staff of Thirty-five Competent and Experienced Teachers.
Careful Supervision.

All Graduate Students Have Secured Positions.

Students May Enter at Any Time.

For Calendar and Full Information Apply to

F. S. McCALL, B.A., Principal
10041-lOlst St. Edmonton, Alta.

Say it wi!h FLOWERS for all occasions
All Flowers and Plants grown in our Calgary Greenhouses

We specialize in Wedding Bouquets, Corsages, Funeral Wreaths
and Sprays and Emblems.

HAMMOND FLORAL CO. LTD.
CALGARY, ALBERTA

Store: M 3203

822 First Street West

Long Distance Phones

Night or Day:

M2425 and W 4684

Greenhouses:
Rideau Park, M 2425

7th Ave. and 7th St. W.
M3388

FOR THE ALBERTA FARMER

Co-operative Services
Provided by

ALBERTA DEPARTMENT OF AGRICULTURE
The Department operates a marketing service

for the selling of Poultry and Eggs, and also

Registered Seed Grain.

HELPFUL LITERATURE FOR THE FARMER

For Information Write

DEPARTMENT OF AGRICULTURE, EDMONTON
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THESE BRITISH GOVERNMENT GOOD
Owing to the Tremendous Demand ail over Canada for these Last British Government Stocks, and also the e

MAIL ALL ORDERj
With our five Mail-Order Depots scattered over Western Canada, we are in a position to give you ifip'

moment. Remember that these are the most remarltable values ever offered in Canada, and many of the li

which we have successi

ALL GOODS SENT CARRIAGE I

The Most Won-
derful Xmas
Gift of All

UNDER-

WEAR
Just a suguestiiiii

to the splendid
farm women of
Danada. Could yon
think of a Xmi.a
gift for your hus-
bands more ap-
propriate or more
acceptable than a
suit of this lovely
Underwear ? It Is

made in two pieces
of very uousual
quality wool, and
is exceedingly warm
and durable. Worth
$4.00 per nilt.
S^tate size of waist.
Delivered Carriage
Paid to your near-
est depot, per suit,

only

$2.75

British Army

PACK SACK
Made of heavy web. Part worn, but in fine condition.
13 inches wide. 15 inches deep. Heavy flap witli
two buckles. Ideal for school or hunting f7CZ.jJt
bags. Each only i OC-

British Government
TOWELS

Genuine British AdTilralty Towels. Size 50 inches
by 25 inches. Delivered Carriage Paid. CO 'i f\Very fine quality. Per pair ^'Q- ' \J
British Arnfiy Towels
Neat striped designs.
Paid. Per pair

Size 42 inches by 20 inches.
Delivered Carriage

^"j^ 25

LONG HEEL ROPES
Long heel ropes made of Italian rope, ten feet long.
vdth long leather strap and buckle. Used for tether-
ing military horses. Last of a big stock. /ti\^
Delivered Free. Each ' ^XjSl,

COMBINATION CAPE AND
GROUND SHEETS

Combination Cape and Ground Sheet, part
worn but in splendid condition. Made for
despatch riders during the war, OBJl*
Kach only «7t>^

THE VERY THING!
A Xmas Gift Parcel of

Selected Brilish Army Blankets

Ifi^ .^rii^^ 1 Don't you know some
•^«-» iW'illllllOh. ^'Ji^*^ friends less fortunately

Kltuated than you, who
would value very liighly
such a useful gift as
these genuine British
.\rniy blankets? All
-pccially selected by us.
md extraordinary value.

Delivered Carriage Paid.

Two qualities. Each
blanket $1.95 and
$1.65 each.

1.95 each 1.65

ALL-WOOL SOCKS
Are Welcome Xmas Gifts

Regulation Brit-
ish Army Grey
Socks
wool,
heavy

;

tional
Mailed
Per
pair__
All-Wool
Socks—

A

— All
extra

sensa-
value
Free.

55^
Grey
little

lighter weight
than above,
pure wo.il.

Mailed Free.

All-Wool Hea-
ther Socks —
Kemark able
value. Mailed

r4t?i. 40c^

WHY NOT BOOTS
FOR A XMAS PRESENT?

$5.50
pair

Notwithstanding the large number of imi-
tations on the market, this original solid
leather "Uniform" Brand South African
Super Field Boot is being sold by us in
tremendous quantities. Makes an ideal
.^Cmas present. Guaranteed absolutely
waterproof. Leather-lined throughout.
Double waterproof tongue. Waterproof
filling between inner and outer sole. Most
wonderful boot value iu the Dominion.
State size; no half sizes. flJCT tZ^i\
Delivered Carriage Paid, pairt9(J>9"

Solid

Leather

BOOTS

S4.75
British Officers' Boots, famous "Uniform"'
Brand. Selling at about half market value
Buy a pair artd find out the reason why
•Tnhn Christie leads iu boot values. Ver>
rlurable. .State size; no half sizes.

Delivered Carriage Paid, C/l 'T^?
per pair 4 tl

British Officers' Boots, semi-willow calf

One of the finest boots you could pos-
sibly buy. Guaranteed by us. "Uniform"
Brand. St.ite size; no half sizes. De-
livered Carriage Paid, Qifi OA
per pair ' «ISt».£/vr

ENGLISH
LEATHER LEGGINGS

Exceptional value in English-made Leather
Leggings, spring front blocked and without
seams at back. All straps sewn on by
hand. State size of calf. (CO ^BT
Per pair, Mailed Free ip/mi, 4 *J

A Valued Xmas Gift For Your
Growing Sons or Men Friends

GENUINE
British

Government

SADDLE
Just imagine their sparkling
eyes on Xrnas morning as thpv
find evidence of your kindly
remembranee—the gift of all
gifts. Made of the finest oak-
tanned British leather, and
complete with cinch and stir-

Tups. It is a useful Bift thst
vill furnish unlimited enjoy-
ment. Delivered Carriage Paid

only $8.90
RECLAIMED BRITISH ARMY WEB HAVERSACKS
Complete with leather slings; 11 inches wide by 9
inches deep. Ideal for school or hunting AK. Jt.
bags. Delivered Free, for

JOHN CHRISTIE'S

Breeching Harness
This Breeching Harness is a
real Christie value that we
can thoroughly recommend. Set
complete with open halter
bridles, 22-ft. lines, steel
hames, traces with 2-inch
body, three-ply leather: 2-incn
breast straps, martingales,
pads, belly bands, breeching
•tc. Very hard-wearing. De-
livered Free to CQ'T tTfl
vou for. per set *PO ^ .rPvf

TWEED PANTS
Tweed Trousers, specially made
for us of English all-
wool cloth ; plenty of seat
'•oom; five pockets, and belt
loops; sewn with djuble
>;trength thread; in brow, and
grey herringbone stripe; a very
nnpular good-weight pant for

and service. Deli"e"ed
Free,

per pair _____ $2.95

Riding Bridles
Genuine British Gov-
ernment Riding Bridle
With bit and reins.
Made of finest leather.
Part worn but in
splendid condition. De-
livered Free C»-|
for only O L • i

Irish Linen Khaki
Handkerchiefs

Irish Linen Khaki
Handkerchiefs. Just
the thing for farm use.
Greatest handkerchief
bnrcain in Canada.
Mailed Free, OCT .A
two for .4«L>C

NEW s.*;

II

Radio mi

A Radian 1

This wonderful >

for John Christie
conditions, by
DeForest firm, ai

3 Dry-Cell A Batti
1 45-Volt B Batte
1 Aerial Outfit

Nothing else nee(

directions for 6i

quent use. B»ei
in successfully »
operation. Most
for farm use. E
securely packed
riage Paid, for
only

INDISPENSABLI
Daily market re:

certs, educationa
services—enjoy t)

fort of your oW
Christie's wonder

EXPERT RAI
Expert advice ft

customers by on
authorities in Cft.

to consult us. 1

for the asking,
letter to our Bs

Khaki Drill Jackets
Best British Government
'sBue Khaki Drill Jackets-

Two breast pockets with

buttoned flaps. Ideal for

farm use. Stat« chest

measurement. Dell verod

Free, I

each I

$1,751

MAIL
ORDER
DEPOTS

MANITOBA AND
EASTERN CANADA
260 Portage Av«., WINNIPEG

JOHj

British
and Br!

Sole

J. Langdon
" Ui V

MAIL YOUR ORDER '

SASKATCHEU
1840 Ha-nllton

REQINA

mm
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MAKE IDEAL CHRISTMAS PRESENTS
liogly heavy Rush of Business that always takes place just before Christinas, we would advise you strongly to

WITHOUT DELAY
^pt and efficient sei'vice, provided you wili co-operate with us by mailing your orders at the earhest possible

tannot be repeated after the end of the year. "The longest wearing goods for less money" is the policy on
ibuilt this huge business.

ID TO YOUR NEAREST DEPOT
lORSE BLANKETS
nother Exceedingly

Useful Gift

Khaki AU-Wool Flannel Shirt
Khaki Wool Flannel Shirt—Very hiBhest quality
collar attached, two breast pockets. State size of
collar. Sizes 14 to 18.
Delivered Free, for

These are the last stocks
of British Govemmenl
Horse Blankets. and
therefore, the gift will

be all the more valued.
Absolutely new. Warmly
lined. Complete with
surcingles, with brass
eyelets. Will Wiar f'^r

years. Delivered Car-
riage Paid, each blan-

....$3.75

itie's

tE

ler Set

5
Specially
Made
for
Western
Use

las Gift
aade specially
Western air

vor'd-renowned
des:

eForest Tubes
t Head Phones
rid Leak
ill and simple

and subse-
eur can tune

set at firit

and best set
carefully and
rwarded Car-

549.75
VERY FARM
igh-class con-
esses, church
in the com-
with John

Set
IICE FREE
11 our Radio

best Radio
Jon't hesitate

! advice free
address your
artment.

Bedspreads
Honey Covnb
Bedspreads, pink
or white, very
best British
inanufacture. A
fine Xmas gift.

Delivered Car-
riage Paid.
Wonderful value
at each

^3.35

English
Dubbin

English Dubbin
is the best boot
preservative on

market. Per

5c

Your Men
Friends Will
Appreciate

TOBACCO
PIPES

as Christmas
Gifts

French Briar
Tobacco Pipes.
Well seasoned.
•Sold for $1.50
^sewhere.

price 50c
F-ench Briar
Tobacco Pipes.
—.straight or
bent stems. Sold
for 75o else-
where.
Our OST/.
price ^rfO^

DANDY
BRUSHES

These Dandy
3rus*ies are ex-
ceptional value
as they are of
the finest Brit-
ish quality.
Each QBTp
only ^if^

Two Wonderful

PAM VALUtS
Khaki Serge Pants of
Super Quality. Made in
England, of the finest
serge it was possible to
obtain, and we would
like to strongly empha-
size their outstanding
ralue. One of the best
bargains we have ever
offered. Sizes 30 to 3S
only. Delivered Car-
riage Paid, oer grfK
per pair uuly_ tUxJ"
Khaki Bergo Pants of
slightly inferior quality
to above, but very dur-
able and serviceable
Sizes 32 to 35 only.
Delivered Carriage Paid
per pair fl»Q OCT
only «I5»L>.0«J

Super Quality
British Officers

TRENCH COATS
There is nothing better
for farm wear tlian
these High Quality
Triple-lined Gabardine
Coats. Made for all-

year-round wear, with
detachable fleece lin-
ing for winter. Wear
like iron. Linings are
as follows : ( 1 ) De-
tachable all-wool fleece
lining. (2) Oilskin
inter-lining (not rub-
ber which is perish
able). (3) Cheek
lining. Give height
and Chest MeasureT,ent
uiien or- fl*00 tTfi
dering ip^^.ijxj

Keep Warm This Winter In

One of These

ALL WOOL

Mackinaw

COATS
$7-ft^

For real warmth this
f.all and winter, and
the hardest kind of
wear, these All-WooJ
MackinawB are un-
equalled value. Beau-
tiful dark shades. Pipe
seams, Norfolk style,
wide storm collar, two
deep outside pocketi
and one inside pocket.
State size of chest

Delivered Free.

$7.95

Remarkable Value in

Utility Farm Harness .S8.95
Be sure to secure some sets of this remark-
able Farm Harness before it is too late. Set
consists of Four Suner-Steel Cable Traces,
encased in finest leatner with attachments to
fit on Concord hames. complete with Heel
Chains and Two Back Bands and Two Belly
Bands. Used by the British Army for hauling
heavy guns, and therefore, of tremendous
strength. Specially converted for Canadian
use. Don't forget that this price includes
back and belly bands.
Delivered Free. r.JV. $8.9"

THIS BEDDING BALE
As a Useful Christmas
Present Excels Them All

A bale of British-made bedding that forms
one of the most delightful Xmas gifts you
could possibly imagine. Complete outfit
consists of:
2 British Army All-Wool Blankets, in pleasing

dark shades.
2 White Blankets, of the best British military

long-staple wool, size 72 ins. by 90 ins.

2 British-made Cotton Sheets, size 70 inches
by 90 inches.

2 Flannelette Blankets, 70 ins. by 90 ins.
2 Pillow Cases 30 ins. by 20 ins.
Full size Honeycomb Bedspread, colors pink

or white.
The complete outfit, Delivered
Carriage Paid, only.. $24,7.'^

Braces for Less
British Army Braces
strong and exceptional
value, per pair, *>Kx4
Mailed Free only- ^-til'
Genuine Police Braces
finest quality elastic, e.x-

ceedingly strong and com-
fortable. Per pair
Mai led Free, only

One of the Most Popular of All Gifts

All Wool AUTO or DRIVING ROBES

ISHRISTIE
ELECTED

irnment Stocks
liufaotured Merchandise
Hop In Canada for

lint' Famous British Made
It BRAND " Goods

[tE NEAREST DEPOT
ALBERTA BRITISH COLUMBIA

9t64 101st St.,
EDMONTON

This lovely robe makes
an ideal gift, because
it will last a lifetime
and therefore it will

be all the more ap-
preciated.

Guaranteed all wool
in woven colors of red
grey and green, on a

blue background. Size
GO inches by 80 inch
es, the largest size
manufactured.

Delivered Carriage Paid
for only

44B Hastings St., W. VANCOUVER
1004 Government St., VICTORIA

3.95

Royal Flying Corps

OVERCOATS

A real opportunity to keep warm this
winter at a very, very reasonable cost.
Made specially for the Royal Flying
Corps of dark khaki serge, absolutely
new, and exceedingly warm and com-
fortable. Sizes 32 to 37 only (chest
measurement ) . State size. Just the
thing for farm wear.
Delivered Carriage Paid,

A SUPERB XMAS GIFT
WHITE and GREY
BLANKETS

Of the HIGHEST QUALITY
AII-WooI White Blankets—Famous "Uni-
form" Brand. Guaranteed the finest,
largest, warmest and heaviest blankets
for the money in Canada. Weight. 8 lbs.
Size 70 inches by 90 inches. Will wear
for years. Equai to the finest high-
grade blankets to be obtained anywhere.
Delivered Free. Q!Q
Per pair, only JDo.tJ "5

Special Grey Blankets—Size 70 Inches
by 90 inches. Weight, 9 lbs. A beau-
tiful dark grey shade. Made of the very
finest long-stapled wool. A very high-
grade imported blanket. ffifk Ofil
Per pair. Delivered Fre«-- ' " i

Moleskin Overalls
Moleskin Overalls are ideal for farm
work, as they are very hard-wearing.
All sizes. Delivered CO A K.
Carriage Paid. Per pair «5i>.'i

O
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A Questionnaire on the Alberta Livestock
Pool

Study These Points About the New Marketing Association
—

^Then Sign the Contract

Question. What is the name of this new
Livestock Marketing Association?

Answer. Alberta Co-operative Livestock

Producers, Ltd.
* * *

Question. Where is the head office of

the association?

Answer. In the U. F. A. offices,

Lougheed Building, Calgary, tempor-

arily.
* * *

Question. Why is this association being

formed ?

Answer. For the purpose of marketing
in a more orderly and efficient way
the farmers' livestock products, by
eliminating, as far as possible, the

elements of speculation, middlemen's
profits, dumping on unfavorable mar-
kets, and other unsatisfactory condi-

tions which now prevail.

Question, Will it be to the advantage
of the producer to have his marketable
stock handled by his own selling or-

ganization ?

Answer. Yes, since the control of a
large volume of stock which must pass
through a single selling agency en-

hances the marketing advantage be-

cause volume gives opportunity to

pool, grade, and ship economically to

the most profitable market available.

Question. Is an Inter-Provancial Pool
possible or desirable?

Answer. Yes, an Inter-Provincial Live-

stock Pool is as desirable as an Inter-

Provincial Wheat Pool and can be
established in much the same way as
in the case of the wheat, by forming
an organization with equal represen-
tation for each of the Provinces on the
Board of Control. Such an organiza-
tion would materially increase volume
and cut overhead costs of operation.

But of course this is a matter for the

future.
* * *

Question. When does the drive for con-
tract signers commence?

Answer. Now.
* * *

Question. What sign-up objective is

necessary in order to operate the Pool
advantageously ?

Answer. 2,500 cars of stock.
* * *

Question. Does this association contem-
plate amalgamation with any other
livestock selling organization?

Answer. No. This association will re-

tain control of its own business in-

terests. * * *

Question. What is the policy of the
association towards other Farmers'
marketing organizations already in

existence ?

Answer. The fullest and most cordial
co-operation consistent with the best
interests of the livestock producer of
Alberta.

« 1^ «

Question. What classes of livestock wj})

the Pool handle? :

*

Answer. Dattfjfy Hcffe( $Ile«p.

By JOHN SLATTERY, Camrose

Question. Are grade cows subject to the

conditions of the contract?
Answer. Yes, when they are to be dis-

posed of for beef purposes.
* * *

Question. Must dairy cows for breeding
purposes or registered stock be sold

through the Pool?
Answer. No, these are exempt, also

yoimg pigs under 100 lbs.
* * *

Question. Are there any provisions made
for local trade and consumption of

meat ?

Answer. Yes, adequate provisions are

made in the contract of the associa-

tion.

JOHN SLATTERY

Question. How are the cattle to be as-

sembled and shipped?
Answer. Through the agency of the

local shipping associations which will

be formed at favorable points through-
out the Province for this purpose.

* * *

Question. How vdll the Board of Con-
trol be established?

Answer. By forming the Province into

seven districts. Each district will elect

its own Director at the Annual Conven-
tion of the association which will be
held each year in the month of March,
thereby giving the contract-signers
democratic control of their own organ-
ization.

* * •

Question. What other official bodies in

this Province have endorsed and as-

sisted in bringing about the formation
of a Livestock Marketing Assiodation

for Alberta?

Answer. The U. F. A. in Convention,

assembled, the Marketing Committee
of the U. F. A., the Marketing Com-
mittee of the Provincial Government,
Provincial and Federal District Asso-
ciations, as well as representatives of
stock marketing associations already
operating in the Province.

* * •

Question. What service and assistance
are requested from the various organ-
izations, such as the U. F. A. Locals,
Wheat Pool Locals, and Shipping A.9-

sociations already in existence?
Answer. To come together and hold

sign-up meetings at all points, form
their drive organizations and proceed
as quickly as possible to make a thor-

ough canvass of their districts for
contract signers, and after this work
is completed to form their shipping
associations by calling a meeting of
the contract signers at the most
strategic points for this purpose.

Question. How can I become a member
of the Livestock Pool?

Answer. By signing the Marketing Con-
tract of the association.

* * •

Question. How can I join in the march
of progress to greater economic inde-
pendence ?

Answer. By joining the Alberta Live-
stock Producers. Ltd., and working for
its success. It pays to organize.

* * *

Question. What per cent, of the net
proceeds of each contributor's stock
will be paid for at the time of delivery
at the central market?

Answer. 90 per cent.
* * m

Question. Will the Pool handle livestock
for anyone other than those who have
signed a contract?

Answer. No.
A contract is attached to this issue

and in order to facilitate the work of the
drive, it may be signed and delivered to
Pool official or mailed to Central Office.

HISTORY OF THE ALBERTA LIVE-
STOCK POOL MOVEMENT
(Continued from page 15)

producer's burden rather than cause in-

convenience and confusion and hardship
in delivering stock to the Pool. ^

Elsewhere in this issue you will find

the detailed plan of organization which
the Provisional Board feel confident in

offering to the producers of this Prov-
ince. It is a plan that is the result of

full investigation and mature considera-
tion. The Board has tried to obtain all

the information available regarding pos-
sible pitfalls that experience has shown
are liable to be found in the path of an
organization of this nature. In offering
this plan the Board feel that it is one
that will allow as great and as fast a
growth as possible, yet will permit tiie

livestock producer to take over the mar-
keting end of his business slowly eatough
for safety and seeuri^'
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Worst of the Farmers'
Troubles Internal

Competition
Problem Is so to Deal With Surplus

That It Will Not Ruin Prices

By W. F. Stevens, Secretary Alberta
Livestock Pool

We have all heard that supply and
demand control prices, but few have the
faintest idea of the amount of shortage
that is necessary to cause prices to rise

to a given level nor how much surplus
will cause it to fall a like amount. For
several years - past our institutions of

learning, prominent among which may
be mentioned Harvard University, Le-
land Stanford University, and the Uni-
versity of British Columbia, have been
devoting a good deal of study to this

and kindred problems.
In the November issue of "Scientific

Agriculture" the Dean of the Faculty of

Agriculture of the University of British
Columbia makes the following statement:
"A deficiency of one-tenth in supply will

increase the price three-tenths, and a
deficiency of two-tenths will increase the
price eight-tenths." He states also that
the same applies in the opposite manner
to surpluses.

The above law put in terms of live-

stock works out as follows:
If the normal demand of a given mar-

ket is 100 head of cattle per day, for
which it will pay $4,000 or $40 per head
a supply of 90 cattle will bring $4,680
or $52 per head, while a supply of 110
cattle of the same kind on the same
market wiW bring only $3,080 or $28 per
head.

STORE OR DIVERT TO
PREVENT SLUMPS

Therefore, in order to prevent aibnor-

mal slumps in prices, surpluses must be
stored or diverted to some other use or
place. If something of this nature is not
done, a s'ui-plus is more likely to be a
curse than a blessing. The problem of
all marketing agencies is to so deal with
a surplus that it will not ruin prices
when it occurs, but can be drawn upon
in some form or other when a shortage
follows, and extremes of prices be
avoided, which extremes at one time are
i-uinous to producers, and at another a
hardship to consumers, and only specu-
lators profit from both.

SURPLUSES BEGET
INTERNAL COMPETITION
"Of all the troubles that beset farmers

in their efforts at co-operative market-
ing, internal competition is the worst,"
says J. A. Grant, Markets Commissioner
for British Columbia.
A personal interview with Mr. Grant

brous-ht forth the information, that by
internal com.petition is meant the kind
of competition that results when two or
more so-called co-operative organiza-
tions are selling in competition with each
other on the same market.
The stock-errowers of Alberta have ex-

perienced their full share of this kind
of competition. Throughout the Prov-
ince there are a score or more of co-
operative marketinar organizations. They
have different selling agencies and some
of them change their selling agents from
time to time. Consequently they are
little more than joint shipping associa-
tkms exiling in competition with each

A WESTERN
HARNESS

Made to the Westerners' Ideas.

Only the Best of Leather used.

Our No. 315 TEAM HARNESS made for all kinds of Heavy Fann
Work—STYLISH—STRONG—DURABLE.

This Harness is beyond comparison when quality of material and
our price is considered.

DESCRIPTION
Traces: Extra heavy 2-inch vdde—2-ply best leather—with three rows of

stitching, and hea\'y 3-ply hame tug, fancy spotted.

Bridles: Our unbreakable Bridle with % cheeks, Oregon ring Crown, with
Front and Winker Brace in one piece, fancy spotted. Fancy spot-

ted Nose Band, sewn to ring of Bridle Cheek.

Lines : 1% -inch, 21 feet long, double and stitched at Cross Checks, complete
with Snaps.

Martingales and Pole Straps: 1%-inch, complete with Snaps.

Back Pad: 5-inch wide, lined with heavy English blue felt, also has heavy
fold, and 1%-inch Billets to buckle. Fancy spotted.

Belly Bands: 1%-inch, folded with full length layer and 1%-inch buckles.

Breeching: Heavy 5-ring style, all straps made 1%-inch, making a Breech-
ing heavy enough for any kind of work. Fancy spotted same as
cut.

Hames: Heavy Steel, Nickel or Brass Ball, with 1%-inch Hame Straps.

Spreaders: Fancy, with Nickel or Brass Ornaments.

Note: Please read description carefully. All Straps are 1%-inch wide,

also this Harness can be supplied either Nickel or Brass Spotted.

Price Delivered to Your Nearest Station

$69.50
If your Dealer cannot supply write us direct, and we will ship you.

The Calgary Saddlery Co. Ltd.
106 ELEVENTH AVE. EAST CALGARY, ALTA.

'Manufacturers of the Best in Harness and Saddles.'
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A Marconi Radio Receiver
WILL MAKE YOUR RADIO JOY

A SLRE THING

MANGNOVOX

Renowned for Volume and Tone Qualities

Select your Loud Speaker from
SPARTA STERLING GRANDES

and AMPHION

Complete Stocks of All Parts

BRUCE ROBINSON DISTRIBUTORS LTD.
CALGARY

Exclusive Alberta Distributors for Marconi Equipment

FORT WILLIAM - VANCOUVER
-EAST or WEST-

YOU CAN DO BETTER BY MARKING
YOUR BILLS OF LADING

''Notify the old firm''

JAS. RICHARDSON & SONS, Limited
CALGARY, ALBERTA

Established 1857

Head Office: Executive Offices: Export Offices:

KINGSTON, ONTARIO WINNIPEG, MANITOBA MONTREAL, QUEBEC
Branches: WINNIPEG MONTREAL TORONTO PORT ARTHUR

CALGARY VANCOUVER SASKATOON EDMONTON

SHIP YOUR CATTLE—
Don't Sell them in the country

Cattle buyers are busier than for months past in the country.
Markets have been at the bottom, and any change for the better
such as is due soon, owing to seasonal and other conditions, will

mean profits on cattle purchased on the present basis. Get such
profits for yourself when available by shipping your cattle in-

stead of selling locally. Ship the good ones especially—they are

the ones on which price improvement will first be seen.

Write for information and market letter to

United Grain Growers Ltd.
CALGARY, ALTA. EDMONTON, ALTA.

Dr. C. E. Messenger
CHIROPRACTOR

Chronic Cases a Specialty

X-Ray Laboratory in Office

Third Floor, Leeson-t-tneham Block
CAUQARV

A. T. MODE
Barrister, Solicitor, Notary Public

Prompt Personal Attention to AU
Business.

101^10? Pantages Theatre B ullding

Edmonton.

other, which, as Mr. Sapiro told the
wheat growers of Illinois, in connection
with their local elevator companies,
could never get them very far, because
jusit as soon as one by means of more
rational methods, succeeds in stabilizing
prices in its sphere of operating, others
seeing what has been accomplished, will
rush in, in order to profit by it, with the
result that confusion and a slump in

prices must follow. Furthermore, this
system makes it impossible to do what is

absolutely necessary to be done, when a
?lut occurs, namely to clear the market
by diverting the surplus.

(impossible if few
bear all the cost
This is a matter that requires wisdom

and a keen sense of justice in order to
be carried out successfully and satisfac-
torily, but it is impossible to be carried
out, if a few bear all the £ost of divert-
ing the surplus and many participate in

the advantages resulting therefrom.
Co-operative marketing requires such

a system of management as will tend to

prevent a glut in the- market at all

imes; but, in case a glut should occur,
it requires that a means be found
whereby the surplus can be diverted to

some other use or the commodity pre-
served in its original or a modified
foi-m, for use in some distant place
\Vhere a .shortage has occurred, or at

some future time should such a shortage
take place.

In this way the apple growers protect
their market for fresh fruit, by divert-
ing the better portion of their sui-plus

to evaporating and jam making plants,

and the inferior portion to the making
of cider and vinegar.
Milk dealers protect their trade by

diverting their surplus milk to the mak-
'ng of cheese, and their surplus cream
to the making of butter, both of which
"ommodities can be shipped long dis-

tances or held at a small expense for
'ong periods of time in order to find a
profitable sale for them.
Much the same is being done with

'ivestock, but with this commodity more
elaborate systems of transformation are
necessary, and plants costing such enor-
nous sums of money and requiring a
'egree of skill in management that will

-e beyond the reach of organizations of

armers to attain for many years.

But there is much that farmers and
'armers' organizations can accomplish
-long this line that will be of advantage
•.o them, and to the consuming public as
'vell. It is a work that can be done

I vithout an investment anywhere near
approaching that of erecting or operat-
ing a packing plant, or requiring the
outstanding ability that the management
of such a plant must have. It will,

however, reauire equal tact and judg-
•nent in dealing with men, and a much
higher sense of duty toward the grower.^

of livestock than the management of the
average plant is commonly credited with
—all of which is within the range of

attainment by farmers and fai'mers'

organizations.

^OME ESSENTIAL
FEATURES OF WORK
This work in part consists in endeav-

oring:
(a) To ascertain the class of com-

nodity the people whom they are try^

'ng to serve, can. in their present envir-

onment and with the training they now
possess, produce to the best advantage.

(lb) To assist them in placing it oo
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An Assured
Income

Wrom

There are few investments
so secure and profitable as
money employed in maintain-
ing a Great-West Life Policy.

Further, there is the insurance
protection that is provided by
no other investment. It means
a guaranteed income that is not
affected by trade reverses ; it is

the finest security available to
the home guardian.

I
HEAD OFFICE - WINNIPEG

FRESH FROZEN FISH
NOW IS THE TIME TO GET YOUR WINTER SUPPLY

100 lb. 50 lb. 25 lb.

Presh Frozen Whiteflsh 12c ISVzc 13c
Best B. C. Red Salmon 18c ISVic ' 19c
Best B. C. Halibut 21 c 21»4c 22o
Fresh Frozen Pickerel 11c 11 Vie 12c
A nice assortment of Halibut, Ling, Cod, Western Herring, Brills and Whiteflsh.

100 lbs $13.50 50 lbs $7.25

All kinds of Smoked and Salt Fish in stock. Write for any kind that you want.
Special prices on Club or large orders. United Farmer Locals please write for
special rates. No charge for Boxes.

CALGARY FISH CO.
WHOLESALE FISH DEALERS

PHONE W 1762 1607 ELEVENTH AVE. WEST, CALGARY

Long Distance Crystal Radio
Low initial cost.
No upkeep expense.

No tubes — No batteries.

Price during this campaign, including
set with all aerial equipment and one
set of Head Phones, only $18.50
Positively guaranteed to bring in

stations up to 750 miles distant in
favorable conditions—money back if

unsatisfactory.
Selling direct to user makes this

low price possible—for limited time
only.

Famsworth Manufacturing Co.,

Distributors
194 Chestnut St. Winnipeg, Man.

STOP SUFFERING!
Constipation, Catarrh, Colds,

Indigestion, Rheumatism, etc.,

are very serious troubles.

Do not neglect them.

I WILL TELL YOU HOW
to quickly overcome these and
many other ailments right in

your own home.
Write for my free booklets.

Give full particulars about
your case.

DR. J. B. GOLDSTONE,
Dietitian

Decemlber ist, 1924

the market in the best condition they are
now able to do.

(c) To advise them as to the best

time at which to send it forward.

(d) To ascertain the markets in which
such commodities can be sold to the best
advantage and provide facilities when-
ever possible for entering these markets.

(e) To secure such an amount of this

commodity as will miake it possible for
them to send forward shipments of uni-
form quality, in order that the producers
shall receive the full benefit of what
merit their product may possess when
it is of high quality and be protected
against excessive dockage when it is "off
type" or "off condition".

(f) To advise producers as to the
wisdom of diverting to other uses on the
farm, much that is now being sent to

market and sold at little more than the
cost of marketing, besides impeding the
aale of better stuff.

(g) To ascertain the defects in the
commodities sent forward that prevent
their sale on the most desirable markets,
and assist by direct counsel and other-
wise, in securing commodities which do
not possess these defects.

(h) To manifest toward the producer
a sympathetic interest in his efforts to

attain a high standard of perfection de-
spite adverse natural conditions and lack
of experience.

Speculator Problem in

Stock Business

Pool Seeks to Save "Pickings" for
Farmers

Next to "Internal Competition" the
presence of the "Irregular Speculator"
offers to co-operators their most per-
plexing problem. His purpose is not to
.stabilize prices, but to pi ofit because of
fluctuations in prices; in his anxiety to
"graib all that is loose", he frequently
creates confusion where co-operators
have brought about some semblance of
.'stability.

Once Served Useful Purpose
There was a time when he served a

useful purpose on every livestock mar-
ket. He prevented the real autocrats of
the yards from doing their worst to the
unfortunates who chanced to be caught
on a glutted market. Because of his
wide acquaintance, his knowledge of
market conditions and his general
shrewdness, he knows wben price de-
pression has reached a point where it

will open a field in which he can operate
^with safety. His advent into the "game"
usually prevents a further "slump" in
prices and to that extent he has, in the
past, rendered the stock grower or ship-
per a useful service.

To Save "Pickings" for Farmer
It can hardly be argued, however, that

he is entitled to credit for this, because
this was merely incidental to his opera-
tions and formed no part of his motive
in entering "the game". Additional evi-
dence of this is the fact that he is just
as quick to discern when there is likely
to be a rise in prices. When that occurs,
he hastens to the country before
the stockman learns what is happening,
and buys up all he can before the stock-
man "gets wise". It is this man's
"pickings" that the Pool is endeavoring
to save for the farmers.

RADIO
We are distributors of Westlnghouse
Radio sets as well as all high grade
parts and accessories.

Our Illustrated Xmas Catalogue No. 13

mailed free upon request. Our large
stock ensures prompt shipments.

MIDLAND RADIO CO., LTD.
REGINA Box 9 SASK.

THOMAS SANITARIUM
175 Mayfair Avenue

Winnipeg Man.

cAtmmm
i and Tumors successfully treated
- (removed) without knife or pain.
; All work gTiaranteed. Come, or
Z. write for free Sanatorium book
^ Dr.WILLIAMS SANATORIUM

525 UniTenit7Av.,Miiuie&polU,Miiiii.



Page Tweruty-two H E ur. F. A. Deceinfber 1st, 1624

Money Spent on a Good
Preparation is Money

Well Spent
Don't confuse Gombanlt's

Caustic Balsam with the many
other preparations on the mar-
ket. For over forty years it has
held the esteem of stock owners
because it is ten times as effec-

tive as the ordinary remedy.
It win prodace the results you wmnt

and when 70a bay it your money is

well spent. Get a bottle and try it.

You'U find it reliable and effective in

all cases of Spavin, Thorou^hpin, Capped
Hock, Curb, Wind GalU, Splint, Poll

Evil, Ringbone, Strained Tendons, etc
Foil directions with every bottle, $1.50

per bottle at draffdsfs, or direct from
as apon receipt of price.

Good for you, too.
Uneqaalled for sprains, braises, sore

throat, rheumatic conditions. It scat-

ters and destroys the cause of pain.

The Lawrence-Williams Company, To-

ronto, Ontario. Sole Distributors for

Canada and the United States. 14

GOMBAUITS
Caustic

Chatham Fanning Mills
AND OTHER MAKES

supply Wire Cloth, Zinc Screens,
any size. Repairs Thermometers,

Chatham Incubators.

MANSON CAMPBELL
CHATHAM, ONT.

NOTICE

Legislative Assembly
of the Province

of Alberta.

Notice Relative to Ap-
plications for Private

Bills.

All Petitions for Priyate Bills shall
be in duplicate.

All Applications for Private Bills
sliall be advertised in four consecutive
issues of the Alberta Gazette, also in

four consecutive weekly issues in a
newspaper published in English.
Every applicant for a Private Bill

shall deposit with the Clerk of the
Legislative Assembly ten days prior
to the opening day of Session two
copies of proposed Bill, Petitions in

duplicate, accepted cheque made pay-
able to the Provincial Treasurer for

the sum of two hundred dollars if

proposed Bill does not exceed ten
pages, and statutory declaration of

advertising in Alberta Gazette and
Newspaper.
Full particulars regarding Private

Bills may be had on application to the
Clerk of the Legislative Assembly, or
see Extract from Rules relating to

Private Bills as published in the Al-
berta Gazette.

ROBT. A. ANDISON,
Clerk of the Legislative Assembly.

Necessity for Co-operative Plan of
Marketing Painfully Apparent

Alberta Farmer.s, Who Have Successfully Launched Wheat Pool, Seek New Fields

to Conquer

By R. O. GERMAN, Secretary of the Alberta Wheat Pool

The other day I received a letter from
a man in Minnesota, U. S. A., wherein
he asked me to let him have the
"Secret" behind the success of the Al-
berta Wheat Pool. He appeared to be
under the impres.sion that there was
some newly discovered formula, the ap-
plication of which had enabled the Al-
berta Pool farmer to receive a greater
return for the product of his labor.

Realizing that he anticipated receiving

in reply a rose-colored dissertation on a
mysterious system of high finance, I

was rather loath to be under the neces-

sity of sending him an unromantic ac-

count of the structure and operation of

the Wheat Pool, and the events leading

up to its inception, of describing:

How the farmer after being victimized

for years as a result of selling his wheat

R. O. GERIVIAN

through a haphazard catch-as-catch-can

system, had i-ealized his helplessness as

an individual and had begun to study
ways and means of winning back the

thing, which he had lost through his own
individualistic tendencies and irrespon-

sible attitude in the marketing of his

wheat;

Fifteen Years' Preparation

How this preliminary work was fos-

tered and carried on for fifteen years

through an institution known as the

United Farmers of Alberta, with branch-
es or "Locals" in every part of the

Province. How these Locals were com-
posed of farmers who, though fighting

against heavy economic odds, were yet

grimly determined to continue the night

school studies, instituted by their Locals,

firmly believing that knowledge of their

problem and its solution would bring
power to win back their lost estate;

Proving Virtue of Co-operation
How each year brought with it in-

creased understanding of co-operative
principles and closer fellowship among
the farming class. Enterprises entered
into by the farmers on a small scale

began to prove the virtue of the co-

operative system, so that when in

August, 1923, the great psychologic
moment arrived for putting over the
big Province-wide Wheat Pool Drive,

that moment found Alberta equipped
with the necessary mass intelligence and
organized machinery to do the joD.

Twenty-six thousand farmers expressed
their uillingness to pool their wheat for
a period of five years and signed an
agreement to that effect, and six weeks
later the largest co-operative marketing
scheme in the world was in actual
operation.

At the eleventh hour the farmei's had
undertaken the stupendous task of
placing on the markets of the world in

a scientific way thirty-five million bush-
els of wheat—and succeeded beyond their

most sanguine hopes. Alberta's achieve-
ment has been heralded to every corner
of the civilized world and the eyes of

every country are focused on our ef-

forts. Head Office has received letters

of congratulation and inquiry from
Czecko-Slovakia, from Tunis in Northern
Africa, and Natal in South Africa, from
Denmark and from England, and from
practically every state in the United
States.

Secret of Pooling Success
The "Secret" of our success is that

little germ of understanding in the
heart of the Pool member, which makes
him willing and eager to accept the re-

sponsibilities incident to his member-
ship and, if need be. to undergo tempor-
ary inconvenience that in the end a
greater reward may be his. The Spirit

of Co-operation has invaded the prairies

and is each day causing the farmer to

be less willing to yield to the pressure
of immediate necessity and sacrifice his

birthright for a mess of pottage.
New Fields to Conquer

Encouraged by the success of his ef-

forts in marketing his wheat, the Al-
berta farmer is seelcing new fields to

conquer and in his effort to mobilize his

selling strength in marketing livestock,

poultry and eggs and dairy products
may success attend him. It is a job big
enough to require the help of every true

citizen and it is also a job that must be
done if Alberta is to take her rightful

place in the agricultural world.
The necessity for putting over these

other Pools is painfully manifest. If

the citizens of the Province lend to the

movement their whole-hearted support as

they did in organizing the Wheat Pool,

and the members themselves show the
same sympathetic co-operation and for-

bearance in carrying on the work as the
Wheat Pool members have shown toward
their association, It Can and Will Be
Done,
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You May Join the Alberta Livestock Pool Today
By signing the Agreement printed in this Supplement, in the presence of a witness, and mailing, together with

the Membership Fee of $2, to

THE SECRETARY, ALBERTA LIVESTOCK PRODUCERS, LIMITED, LOUGHEED BUILDING, CALGARY.
The Producer's signature should be written in the place indicated, on the dotted Une above the word

"Producer", and should carry the signature of a witness on the line opposite, on the left hand side of the
page. Do not fill in the blank spaces indicated by the two dotted lines above. These are to be signed by an
officer of the Association and a witness to his signature.

Please fill in all the information asked for in the information blank, which follows the Agreement on Page
Two. Also fill in the date at the beginning of the Agreement. Tear off the Agreement at the perforated Une.

In case you are unable to pay the $2 membership fee, sign the attached Authorization.

ALBERTA CO-OPERATIVE LIVESTOCK PRODUCERS, LIMITED

"THIS AGREEMENT made this day of A.D., 192 , between the
JfCLBERTA CO-OPERATIVE LIVESTOCK PRODUCERS, LIMITED, a body corporate formed under "The Co-operative Marketing Associations
Act," with its head office at the City of Edmonton, hereinafter called "The Association," of the First Part, and the undersigned, a person

• concerned in the production or finishing of livestock: m tlie Province of Alberta, and in the marlceting of the same, hereinafter called "The
Producer," of the Second Part.

WHEREAS, the Association has bean formed primarily for the purpose of marketing collectively the livestock of Its Individual members
\with such powers as ai-e set forth in the Memorandum of Association;

AND WHEREAS, the Producer desiree to co-operate with others concerned in the production or finishing of livestock In the said Province
:and in the marlieting of same for the purpose of improving in every legitimate way the interests of the producers, and to that end Is desirous
•of becoming a member of the Association:NOW THIS AGREEMENT WITNESSETH that, in consideration of the premises and the covenants and agreements on the part of the
-Association as hereinafter set out and the execut/on of this Ag:reement, or one similar ifi terms, by oth<3r pioducers of livestock in the said
-iProvince, and in consideiation of the mutual oblife"ations herein set forth, the Parties hereto hereby agree to and with each other as follows:

1. Wherever the term "livestock" is used In this Agreement, It shall mean and include cattle, hogs and sheep of every kind, age and sex,
inot required for the use of the Producer, save and fc>,%cept;

(a) Registered livestock for breeding purposes.
(b) Dairy cattle for dairy ipurposes.
(c) Livestock which the Producer as a member of loc^ groups or associations of consumers commonly known as "Beef Rings" may desire

to sell or contribute to any such group or Association.
2. The Producer covenants and agrees to consign and iJ«liver to the Association or its order all the livestock now or hereafter owned or

acquired by him or for him in th« Province of Alberta during years 1925, 1926, 1927, 1928 and 1929, provided, however:
(a) That the Producer may exchange or sell cattle, hogs oT s/ieep with or to other members of the Association, provided that such sale of

livestock Is not intended to be for the purpose of marketing saine.
(b) The Producer may sell his livestock for local consumption to butchers residing or carrying on business In his district, but the Asso-

ciation may at any time require that no such sales shall be made eiWiegi upon the approval and subject to the sanction of the Association or
subject to such rules and regulations as the Association may in its di6^;retion enact, and the granting of such approval shall In all cases be
In the absolute discretion of the Association.

(c) The Producer may sell liiis livestock or any part thereof at bon^ fid^a Auction Sales held In the district In which he resides, providing
that the consent in writing of the Association to such sale has first been obtal«.ed.

(d) Bona fide sales of livestock as a part of a transfer by the Producer G>f all of his property, real and personal, shall be excluded from the
operation of this contract, provided that such sale of livestock is not infendad to be for the purpose of marketing same.

(e) In any particular instance the Producer may, upon obtaining the written consent of the Association, dispose of any or all of his livestock
outside the provisions of this contract and the granting of such consent is to be irs Mie absolute discretion of the Association.

3. The Association agrees, .cfubject to the provisions of this Contract, to act as ag^pt, factor, mercantile agent and attorney In fact for the
Producer and, at its discretion, to receive, take delivery of, handle, feed, fatten, fiwiah, slaughter, store, transport, market, sell alive or
slaughtered, or otherwise dispose of the livestock or any of the by-products of the livestocij .delivered to it by the Producer under this Agreement.

4. The Producer agrees to (jleliver the said livestock at the place or places to be designated by the Association In a good and healthy
marketable condition and in compliance with any rules and regulations made from time to time by the Association.

5. The Association will, wbienever possiJjle, in its discretion take delivery of the Producer's livestock at the most convenient delivery point.
6. The Producer expressly covenants and agrees that he will not, save as hierisin permitted, sell or otherwise dispose of any of the livestock,

mow or hereafter owned or actjuired by or for him in the P^rovince of Aiberta ^innrmj; |the life of this Agreement, to any person or persons,
iirm or corporation other than the Association.

7. The Producer expressly warrants that he is, at the date hereof, in a fiosition to dispose of the said l,iyestock and able to make delivery
of the same and has not mortgaged or pledged or granted a lien on or contracted to sell, market, consign or .deliver any livestock to any party,
firm or corporation, save as hereinafter set forth.

8. It is agreed that the Producer may, subject to the terms of this .Agreement and subject to any law in force for the time being, mortgage
or pledge his interest in his livestock, but in such event he sl»a!l forthwith notify the Association in writing and the Association shall, in Its
discretion, be at liberty to pay off or take over or assume the indebtedness under such mortgage or pledge and to take delivery of the said
livestock and to deduct from all moneys which become payable to the Prcducer by the Association a sum equal to the amount which the
Association has paid out or agreed to pay with respect to the said mortgage or pledge or the Association may, in its discretion, refuse to receive
or take delivery of such livestock.

9. The Producer hereby appoints the Association his sole and exclusive agent, /actor and mercantile agent, within the meaning oft the
Factor's Act of the Province of Aiberta, and also as his attorney in fact, for the purpose hereinafter set forth, with full power and authority In
its own name, in the name of the Producer, or otherwise, to transact such business amd take such action as may be necessary, Incidental or
convenient for the accomplishment thereof, coupling such appointment with a direct financial interest as a common agent, factor and mercan-
tile agent and attorney in fact of the Producers hereunder and without power of revocation for the full term hereof:

(a) To receive and take delivery of, handle, feed, fatten, iinish, slaugliter, store, (transport, market, sell alive or slaughtered, or otherwise
dispose of the livestock and the by-products of the livestock delivered to it by the Producer, in whatever way and at such time and place as the
Association shall, in its judgment, determine to bh to the best advantage of all the producers who have executed this Agreement or an
agreement similar in terms or as provided herein.

(b) To separate, assort, classify, grade and value the livestock received by the Association from the Producer according to quality, in
such way as the Associatioin or its agents may consider necessary or expedi^ent, and to mingle and mix any or all livestock received from the
Producer with livestock of like kind and similar quality delivered to the Association by other Producers.

(c) To borrow money in the name of the As:iociation and on its own account on the livestock delivered to It or on any warehouse, storage
livestock, yard or other receipt, or any draft, bills of lading, bills of exciianife, notes or acceptances, orders, or on any commercial paper delivered
therefor and to exercise all rights of ownership without limitation and to ptedgve in its name and on its own account such livestock warehouse,
^storage or livestock yard receipts, bills of lading, bills of exchange, notes or acceptances, order or any commercial paper as collateral therefor.

(d) To prosecute or settle any and all claims for damages or otiierwiss which may occur In connection with the handling of the Producer's
livestock during transit or otherwise or that maj- arise in connection with the exercise of any of the powers or authority herein granted, and
for that purpose to do all things necessary or inf;idental thereto.

(e) To acquire by purchase, lease or otherwise, and to own,, sell, lease, construct, hold, operate, manage and dispose of warehouses, feeding
and sales yards and pens, cold storage plants, refrigerators, atiattoirs and ' pacl'dng plants, tank cars and rolling stock and machinery and
plant for the manufacture of artificial ice.

(f) Generally to exercise all powers and do all things whi<th the Association is authorized to do by the_ Memorandum of Association or
by "The Co-operative Marketing Associations Act."

10. Tha Association shall as soon as practicable^after the dpilvery of iivestocU'.^ to it by the Producer, make an advance to the Producer *t
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such rate per hundred pounds according to the kind, quality, place and time of delivery, and estimated value thereof as the Association shall in
Its discretion from time to time deem proper.

11. The proceeds from the sale of all livestock sold by the Association shall b© kept by the Association in separate primary funds according
to the kind of livestock as follows:

(a) Cattle Fund; (b) Hog Fund; (c) Sheep Fund.
From each of these funds shall be deducted:
(a) The cost of handling livestock of that kind, including all brokerage, tolls, freights, yard and feed charges, and insurance.
(b) The pro rata share of the overhead operating expense of the Association including taxes, legal expenses, advertising and all ot'ier

proper charges such as salaries, fixed charges and general expense of the Association.
(c) Such sum, not exceeding one per centum of the gross selling price as the Association shall deem advisable as a commercial reserve

to be used for any of the purposes or activities of the Association.
Within the said primary funds the proceeds from the sale of all livestock of that kind shall be pooled according to periods of delivery

of such livestock, to be fixed by the Association in its discretion and hereinafter called distribution periods. All such funds shall be deemed
to be the undivided monies of the Association, belonging to the Association and usable for any of the proper activities or purposes of the
Association.

12. The Board of Directors of the Association shall from time to time in Its discretion, by resolution, determine and fix the basis upon
which the said several primary funds shall be distributed. The Association will, as soon as possible after the close of each distribution period,
as hereinbefore mentioned, pay to the Producer out of the particular primary fund to which the proceeds from the sale of his livestock have
been appropriated, his proportion of the said fund, according to the basis detej-mined as aforesaid, less all deductions which the Association is

entitled to make pursuant to Paragraph 11 hereof, and less all advances made to the Producer, and less all further deductions authorized by this
Agreement or by the IVlemorandum and Articles of Association.

13. The Association may make rules and regulations and provide Inspectors and valuators to inspect and determine the estimated value
at the valuation point of the livestock delivered to it; and the Producer agrees to observe and perform any such rules and regulations prescribed
by the Association, and the valuation made by the Association shall be final and conclusive in all cases.

14. Any unused balance of reserves, as hereinbefore provided, shall, subject to the unrestricted use thereof by the Association, stand In the
name of the Association and be owned by the members and shall, when in the opinion of the Directors a distribution should be made or upon
a dissolution of the Association, be divided In the same proportion to which it was contributed by the members.

15. The Producer covenants and agrees to pay the sum of Two Dollars ($2.00) to defray the expenses of organization to carry on field

service and educational work and other proper activities of the Association.
16. Inasmuch as the remedy at law would be inadequate and inasmuch as it is now and ever will be impracticable and extremely difficult

to determine the actual damage resulting to the Association should a Producer fall to deliver all his livestock, as herein provided, the Producer
hereby agrees to pay to the Association, for all livestock delivered, sold, consigned or marketed by or for him or withheld other than in accord-
ance with the terms hereof, the sum of Eight Dollars ($8.00) per head for cattle, Four Dollars ($4.00) per head for hogs, and Two Dollars '$2.00)

per head for sheep as liquidated damages for the breach of this contract, all parties agreeing that this Agreement is one of a series depending
for its true value upon the adherence of each and all of the contracting parties to each and all of the said agreements.

17. The Producer agrees that, in the event of a breach by him of any material provision hereof, particularly as to delivery or marketing
of any livestock other than through the Association, the Association shall, upon proper action instituted by it, be entitled to an Injunction
to prevent further breach hereof, and other equitable relie/t according to the terms of this Agreement; and the Association and the Producer
expressly agree that this Agreement is not a contract fov pjirsonal services or demanding exceptional capacity or talents; and that this is a
Contract of agency coupled with financial interest under special circumstances and conditions and that the Association cannot go into the open
markets and secure livestock to replace any which the Producer may fail to deliver; and that this Contract wiU be the proper subject for the
remedy of specific performance in the event of a breach thereof.

18. The Producer hereby authorizes the Association to enter into any contract for such consideration and on such terms and conditions

as it ma.y deem advisable and profitable for, in its discretion, receiving, taking delivery of, handling, feeding, fattening, finishing, slaughtering,
storing, transporting, marketing, selling alive or slaughtered or otherv/ise disposing of the livestock or any of the by-products of livestock

delivered to it by any Association already or hereafter organized in the Province of Alberta as a co-operative livestock marketing organization,
association or company whose members have executed contracts with it for the co-optvative marketing of their livestock.

19. The Association may sell all or any part of the livestock delivered to it by its members, pursuant to this Agreement, through any
agency or by joining with any agency for the co-operative marketing of livestock in the Provinces of Alberta, Saskatchewan, Manitoba and
British Columbia, under a contract or otherwise and under such conditions as will serve the joint interests of the Producers, and the Association

is hereby authorized and empowered to transfer to and confer upon or exercise through any such agency, formed or to be formed, any or all of

the powers, rights and privileges of this Association under this Contract, including, without restricting the generality of the foregoing, all or any
of the rights conferred upon the Association by and pursuant to Section 9 hei eof.

20. The Association may establish selling, statistical or other agencies in any place in the world and the Association may act in any of the
businesses of the Association through or by means of agents, brokers, jub-contractors or others.

21. It is expressly provided and agreed that this Agreement shall not come into effect or be binding upon the parties hereto unless and
until signatures by Producers of livestock have been secured to this Agreement or an agreement similar in terms, who own and expect to,

market an amount equal to twenty-five hundred (2,500) cars of livestock to be computed upon the basis of twenty-five (25) head of cattle per
car, eighty (80) head of hogs per car, and one hundred (100) head of sheep per car, and it is expressly agreed that for determining whether or

not the signatures by Producers in the required amount have been secured to this Agreement or an agreement similar in terms, the Directors

of the Association shall be the sole judges and a written statement signed by the Secretary of the Association shall be deemed to be and shall

be conclusive evidence thereof with or without notice to the Producer; provided, however, that if such percentage has not been obtained and
such statement has not been signed by the Secretary on or before the First day of August, 1925, this contract shall be void and of no effect.

22. The Producer will, in the month of January in each and every year or when requested by the Association, mail to the Association a
statement of the kind and amount of livestock which he expects to sell in the year succeeding the date of such notice.

23. In consideration of other Producers in his district entering into this Contract or a contract similar in terms, the Producer agrees to

use his best endeavors to establish, along with such other Producers, Local Shipping Associations in accordance with the provisions of the
Articles of Association and plans of organization supplied by the Association, and in the event that no such Shipping Association or Associa-
tions be so formed within two weeks after this Association commences business the Directors of the latter may proceed to organize such district

into Local Associations as provided by the Articles of Association.
24. Where a Local Association has been formed, as provided in the last preceding paragraph, this Association may enter into a Contract

with such Local Association and any Producer, who has become a member of such Local Association, for the marketing of the livestock of such
Local Association or its members and, in the event of such Contract being entered into, this Association and the Producer shall respectively

be released from its and his obligations under this Contract.
25. This Agreement shall be binding upon the Producer, his personal representatives, successors and assigns during the period herein-

before mentioned, as long as he produces livestock directly or indirectly or has the legal right to exercise ownership or control of any part

thereof or any Interest therein.

26. The parties agree that there are no oral or other conditions, terms, covenants, representations or inducements In addition to or at

variance with any of the terms hereof, and that this Agreement represents the voluntary and clear understanding of both parties fully and
completely.

27. Notwithstanding anything hereinbefore contained, the Association will by notice given In a newspaper in such cities and towns of

Alberta as are selected by the Directors of the Association, fix the date at which it will commence business and, until such date, the Producer
may sell or otherwise dispose of his livestock, if accompanied by actual delivery of the same, and the Association shall not be bound to accept
delivery thereof or be otherwise liable in respect thereto.

IN WITNESS WHEREOF the Producer has hereunto set his hand and seal and the Association has hereunto affixed its seal under the hand
of Its proper officer in that behalf, the day and year first above written.

SEALED, DELIVERED and THE ALBERTA CO-OPERATIVE LIVESTOCK PRODUCERS, LIMITED.
COUNTERSIGNED by the President in the presence of

Per

SIGNED, SEALED and DELIVERED President.

In the presence of

Producer.

Subscribing Producer's Full Name Post Office Address.
(Print this name)

STATISTICAL INFORMATION
.Name of Contract Signer

.Post Office

ggg Tp Rge M Nearest Shipping Point

STOCK OWNED BY CONTRACT SIGNER
(battle of all Kinds Breeding Cows or Heifers

Brood Sows Breeding Ewes

AUTHORIZATION
I hereby authorize the Alberta Co-operative Livestock Producers, Limited, to deduct my membership fee of $2 in this Association from tha

first returns available from the sale of my stock.

SJjBned .Witness . • • • •
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The Co-operative Marketing of Eggs
By R. H. ENNISMORE, Dominion Government Egg Inspector.

In marketing his product the farmer
is able to combine his efforts with
his neighbors' and by so doing produce
a standard grade of high quality pro-
duct, and by marketing a volume of this

product through a Pool, effect savings
which would be otherwise lost.

A study of the history of Co-
operative Marketing will reveal the
fact that only in a few instances has
failure been traceable to faults in the
sj'stems adopted, but that there have
been many errors in application for
which those responsible for the system
were only partly to blame. Among such
errors were:

1. Failure to apply the system in
every essential detail.

2. A lack of a thorough understand-
ing between the organizers and those
for whose benefit the organization has
been undertaken.

Means Effort and Often Sacrifice

Often the many difficulties which are
sure to be encountered are not suffi-

ciently explained and too much is pro-
mised at the outset to those who are
willing to become members of the Pool,
without making it clear that each indi-

vidual must make an effort and under-
stand that this project must be taken
in hand just as any other business
undertaking, which means effort, per-
severance and often sacrifice in the early
stages, leading to an inestimable better-
ment of conditions finally.

It often happens, too, that members
of a co-operative marketing association
fail to realize that they are partners
of the association, which they will pa-
tronize only so long as it will pay a
higher price than the old firms to

whom they have sold before. Those
opposed to co-operatives among farm-
ers will foster this attitude.

In this Province the principle of the
co-operative has been successfully applied
to wheat and is now being applied to other
produce of the farm, from livestock to

eggs. The Red Deer Co-operative asso-
ciation is an instance of that old adage,
"Coming events cast their shadows be-
fore." This is voluntary, but it is a
demonstration of what can be done by a
live, business-like farmers' co-operative.

The co-operative system has been found
particularly suitable to the marketing
of eggs.
The difficulty is that the quantity the

average farmer has for sale is not suf-

ficiently large to enable him to do an
independent business. This is evident
from the fact that the great bulk of

eggs in this country is produced, not
in large individual lots, on egg farms,
of which there are but one or two, but
in small lots.

Co-operation overcomes this difficulty.

Farmers can assemble their several
small lots and ship together under the
case plan, and a graded price is re-

turned to every farmer, except in cases
where there is a candling station estab-
lished, such as at Red Deer; then quicker
returns can be made and a community
reputation built up in a high grade
product, all of which is bound eventu-
ally to have a marked favorable effect

upon the price received by the producer.

Inefficiency of Old Egg Marketing.

We call it the old system, as the
Federal legislation in the new Eer? Grad-
ing Regrulations tends to abolish the old

way, but like the bad pennv, it is with
us yet. The bulk of market esrars prod-
duced in this Province is first taken to
the country store-keeper. It is the usual
practice to trade esrp-s for merchandise
on a flat rate regardless of size, clean-
liness or quality. In pioneer days this

-

was the only possible means. Prices
were low and ouantities small. The
farm flock was looked on as a necessary
evil, to eat up scraps, and as a conveni-
ence whereby to supplv the home table
with fowl and esrsrs. The small supplies
were marketed and it did not matter
when or where.

Since the war conditions have chang-
ed. Both poultrv and esrg's have increas-
ed in price. The farm flock has in-

creased and the best methods of produc-
tion are carefully studied and the poul-
try branch is now an essential part of
mixed farming.
The chief objection to the flat rate

system is the practice of the first buy-
er to disregrard quality. Such a practice
is both unjust and unwise. Unjust be-
cause the farmer who markets a high
grade product gets the same as the
careless farmer who markets a low
grade product. Unwise, because it is

equivalent to placiner a premium on
careless methods. The loss sustained
by the Province alone is enormous in
consequence. It is estimated by one
produce authority that 30 per cent, of
the eggs of the Province are put into
Seconds because of being dirty. This
may be a very high estimate but never-
theless the percentage is certainly too
high.

Then there is another loss by the
Province of consignments of broken,
stale, and bad eggs, unquestionably due
to a clumsy, inefficient system of mar-
keting eggs. Were all eggs purchased by
the consumer of definite quality, there
would be a natural increase in consump-
tion.

Becoming Familiar With Standards
As it is today, the average housewife

is becoming more familiar with the
Canadian Legal Standards of Eggs and
now asks for Specials, Extras, Firsts
and Seconds, and it is being recognized
by retail stores that quality in eggs
counts.
The effort to induce country store-

keepers to buy on a graded basis involves
the candling of the product, and that
they should pay for at least two grades
in two different prices. (Paragraph 10,
Sec. 1, of the Regulations.) Against
this have come many storekeepers' ob-
jections. They express the opinion that
it is impossible for them to tell a farm-
er that he has bad eggs, or Number
Twos. They say that the farmer would
not stand for it, and would immediately
cease to deal with them. It seems ob-
vious that some method to relieve the
storekeeper of the onus of candling
must be found. Unquestionably that
method is co-operation, because by
means of co-operation the farmers them-
selves, through their own organization,

are able to do their own grading.

In many instances country storekeep-

ers can be used as shippers and their

place of business be used as a collecting

depot by paying them a definite com-
mission per dozen.

There are several systems of pay-

ment, but nearly all of them are delay-

ed as it is impossible to pay for the

product until it has been candled, but

with true co-operation, this is a second-

ary consideration.

The Importance of Candling

There is no way of grading: eggs prop-

erly, other than the process of candling.

External conditions are a factor, such as

size and cleanliness. But the greatest

importance is the interior quality as seen

throus-h a candling lamp.
Alberta has become the second larg-

est producing Province of the Western
Provinces. This year there has been a

total of 60.non cases shipped out of the

Province, which represents about two-

thirds of the production.

And with such a volume a Pool could

operate successfullv and keep in the clos-

est touch with all important markets,

both at home and abroad. The cardi-

nal principle of efficiencv in present day

marketinsr methods is that the product

offered for sale must be of a certain

spe'^ified standard and that alwavs

there must be a strict compliance with

that standard. The demand for the pro-

duct beyond a certain point depends

upon its reputation and its reputation

depends on a close adherence to grrading

laws of the Dominion Government, as

all .shipments have to pass inspection be-

fore being shipped.

Conditions of Success

The principal condition, to the
achievement of success in co-operation
or Pool of a product may be summed up
as follows:

1. A recognized necessity for im-
provement in marketing conditions.

2. The possibility of controlling a
sufficient volume to justify employing
competent management to meet the
necessary overhead.

3. A cast iron contract between in-

dividual and Pool, binding him to market
through the Pool all his marketable pro-
duct. !

4. Expert, energetic management and
strictly expert methods of accounting.

5. Loyalty on the part of all mem-
bers of the Pool.

There must be the general loyalty
and confidence pervading the whole
Pool, a confidence which will enable
the managem.ent to carry on its business
to the best advantage, and if care is

taken in the selection of directors, the
manager and all employees, such confi-

dence will be assured.
Exceptionally keen competition should

really prove to each member that his

efforts are necessary and worth while.

Co-operation of other countries is de-
monstrated by New Zealand and Den-
mark, which are two of the best ex-
amples.

Experience leaves little room for
doubt that Co-operative Marketing: bas-

ed on sound principles and loyalty is

the very best possible method of mar-
|ceting in its consistent average results.
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Provincial Egg and Poultry Pool
Prepared to Enroll Members

Definite Scheme Outlined for Contract Pool—Eggs to be Sold According to
Grade

By S. S. SEARS, Chairman U. F. A. Co-operative Marketing Committee.

Judging by the phenomenal increase

in the volume of eggs and poultry that

have been marketed by the producers
of the Province during the last five

years, it is probable that within another
five years Alberta will have an egg and
poultry business second only in import-
ance and value to its wheat crop.

The following figures give some idea

of its importance, cash value and rapid

growth. It is already a business of con-

siderable proportions although at present

it is only in its infancy.

Eggs Exported
1921—15 cars, approximately 7,500

cases; approximate value $75,000. 1922
—60 cars, approx. 30,000 cases; approx.
value $300,000. 1923—160 cars, approx.

80,000 cases; approx. value $800,000.
Market for Poultry

No exact figures are obtainable as re-

gards market for poultry, but a fair

estimate of the amount marketed and
its value in 1923 would be 2,000,000 lbs.

of an approximate value of $400,000. It

2. When sufficient volume of poultry
and eggs are signed up the Association
will notify the producer that they will

take delivery of his produce.

3. Around each shipping point a local

agent to take care of the shipping of his

eggs and poultry will be appointed.

4. Producers' eggs and poultry will

be kept separate and graded at the near-
est candling plant.

5. Candling plants will be located at

the most convenient centres where suffi-

cient volume warrants the expense. Prob-
able points, Edmonton, Vegreville, Ver-
milion. Stettler, Red Deer, Calgary,
Lethbridge and Medicine Hat.

6. The eggs will be pooled and sold
according to grade.

7. All profits will be returned to the

producers after operating expenses and
suitable reserves have been deducted.

8. Immediately after the eggs and
poultry have been graded, cheques will

be remitted to the producer covering the
initial payment or full market value
(whichever the board decides) at the
time the eggs and poultry are delivered.

9. The Association will be managed by
a board of directors elected by the con-
tract signers, similar to the VNTieat Pool.

A Splendid Example

In our o^vn Province we have a splen-
did example of what can be accomplished
through co-operative marketing. The
Egg and Poultry Marketing Service last

year handled approximately 24 per cent,
of the eggs and 48 per cent, of the poul-
try. Some idea of the value to farmers
of this marketing service may be gained
by a careful perusal of the figures which
were paid during the current year. These
are given at the foot of this page.

Successful co-operative marketing of
eggs and poultry can be accomplished, as
witness the success of the various asso-
ciations of the Pacific coast states, the
Eastern states and also one Eastern Can-
ada co-operative enterprise.

History of Negotiations for Formation
of Egg and Poultry Pool

By Mrs. H. E. G. H. SCHOLEFIELD

S. S. SEARS
Chairman U. F. A. Co-operative Marketing

Committee

is safe to assume that within the next
few years the industry will have in-

creased several hundred per cent.

Already direct market connections
have been established for Alberta eggs
and poultry in England, and shipments
of carlots of live poultry have been made
to Montreal, Toronto, Vancouver, New
york, Los Angeles and San Francisco.

fhe marketing committee of the U,
F. A. have been investigating the possi?

bilities of co-operative marketing of eggg
and poultry and present the following
plan: -

Plan of the Pool

1, Eticb producer must aigQ (lie mem^

As Convener of Marketing for the
U. F. W. A. I have always been intensely
interested in the better marketing of our
produce, and as a member of the U. F.
A. Committee appointed to study and
solve the problems of cc-operative mar-
keting, more and more it has been im-
pressed up me, that even with all

the difficulties in our way, an Egg and
Poultry Pool effectively carried on is

our only salvation.

Women's Distinct Demand
The women at the last Convention

distinctly demanded a Pool for their

produce. In this issue of "The U. F. A."
will be found the contract and it is now
up to us women to prove our sincerity

by making the Pool a success, which
can only be done by everyone becoming
a member. If half the producers of the
Province sit back, to wait and see if the
Pool is going to be a success—there will

be none. Only by all getting together
and backing up the effort can we go
ahead.

"All for each and each for all," is the
only short road to prosperity. There
must be true co-operation and everyone
must help, to gain success for all.

It may be of interest briefly to re-

view the work that has been carried
on since the last Annual Convention of
the U.F.A. unanimously adopted a re-

solution cailinsr for the organization of
an Eeg and Poultry Pool as soon as
feasible.

Several interviews wnth the Govern-
ment for the purpose of discovering a
plan for systematic co-operative mar-
keting have been held.

An effort was made, immediately

after the Convention, to take over and
operate the Provincial Egg and Poultry
Marketing Service on a co-operative
basis. A plan was submitted to the De-

MRS. H. E. G. H. SCHOLEFIELD
Convener of the Co-operative Marketing
Committee of the U. F. W. A. and a membef
of the U. F. A. Co-operative Marketing
Committee.

Average Prices
Paid In Trade

Average Price Paid on Grade by by Country
E. P. M, S. Calgary Merchants

Extra Firsts Seconds Farm Run
Feb. I8t to March 3l8t 26c ZZV^e 15V6C--21 1-3c 13c
April 1st to Aug, 31tt. ........... SOVie 18^0 14c -^17 Sl-id 10c

SfPt. tot t» Nov. |8tH..trfMM»M t7)^ Me ai9tte--S1e ' Me
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partment of Agriculture, under whose
direction this service is now operated.

This plan was thoroughly considered by
the full cabinet, and finally discarded as

being undesirable.

It was found that special legislation

would be required, and the Co-Operative
Marketing Act, passed towards the end
of last session, will simplify our work
in establishing the egg pool.

At the Board meeting in July we re-

ported what we had done and the Com-
mittee was then instructed to go ahead
and get out the charters. Members of

the Committee were constituted a Pro-
visional Board, and steps were taken to

obtain the charter.

It was thought advisable to wait until

harvest was over before putting on a
drive for members of the Egg and Poul-
try Pool.

Example of Marketing Service
It is now up to all Locals to help in

the work, by getting into the organiza-
tion all nearby districts where there are
at present no U. F. A. or U. F. W. A.
Locals; for it is only by the fullest co-

operation of all the poultry raisers in

the Province that we can make our Pool

the success that we want it to be. Irji

organization we shall reap the bene^
fits of tnae co-operation.

Eggs and poultry being so perishable:,

there are many serious problems ta
solve, of which the gathering and stor-

ing are important ones. We hope, how-
ever, that these will all be overcome in

time, and that in future we will be able
to point with pride to the outcome of
the resolution passed by our 1924 Con-
vention.

If your Local has not already aj)-

pointed a Convener of Marketing I trust
you will do so.

You May Join the Alberta Poultry Pool Today
By signing the Agreement printed in this Supplement, in the presence of a witness, and mailing, together with

the Membership Fee of $1, to

THE SECRETARY, ALBERTA POULTRY PRODUCERS, LIMITED, LOUGHEED BUILDING, CALGARY
The Producer's signature should be written in the place indicated, on the dotted line above the word

"Producer", and should carry the signature of a witness on the line opposite, on the left hand side of the

page. Do not fill in the blank spaces indicated by the two dotted lines above. These are to be signed by an
officer of the Association and a witness to his signature.

Please fill in all the information asked for in the information blank, which follows the Agreement on Page
Six. Also fill in the date at the beginning of the Agreement. Tear off the Agreement at the perforated line.

In case you are unable to pay the $1 membership fee, sign the attached Authorization.

ALBERTA CO-OPERATIVE POULTRY PRODUCERS, LIMITED

THIS AGREEMENT made this day of A.D., 192 , betweeni
THE ALBERTA CO-OPERATIVE POULTRY PRODUCERS, LIMITED, a body corporate formed under "The Co-operative Marketing Associa-
tions Act", with Its head office at the City of Calgary, in the said Province, hereinafter called "The Association", of the First Part, and the-
undersigrned, a person concerned in the proCuction of poultry and eggs in the Province of Alberta, and in the marketing of the same, hereinafter-
called "The Producer", of the Second Part.

WHEREAS, the Association has been formed primarily for the purpose of marketing collectively the eggs and poultry of its individual
members.

WHEREAS, the Producer desires to co-operate with others concerned in the production of poultry and eggs in the said Province and in the-
marketing of same for the purpose of promoting and encouraging the business of producing and marketing poultry and eggs and improving
in every legitimate way the interests of the Producers, and is desirous of becoming a member of the Association.

NOW THIS AGREEMENT WITNESSETH, that in consideration of the premises and the covenants and agreements on the part of the
Association as hereinaftei set out and the execution of this Agreement, or one similar in terms by other producers of poultry and eggs in the
said Province and in consideration of the mutual obligations herein set forth, it is hereby mutually agreed by and between the parties hereto
as follows:

1. The Producer covenants and agrees to consign and deliver to the Association or its order, as it may direct and at such stations or other
places as may be designated by the Association, all poultry of every kind, age, and sex, and all eggs produced or acquired by or for him during the
years 1925, 1926, 1927, 1928, 1929, save and except:

(a) Poultry or eggs required for the use of the Producer and his family.
(b) Poultry used, transferred or sold for breeding purposes.
(c) Eggs used or sold for hatching and Incubation purposes.
Provided, however, that in any particular instance, the Producer may, upon obtaining the written consent of the Association, dispose of any

or all of his eggs and poultry outside the provisions of this Contract, and the granting of such consent is to be in the absolute discretion of
the Association.

2. The Association agrees, subject to the provisions of this Contract, to act as agent, factor, mercantile agent and attorney In fact for the
Producer, and in Its discretion to receive, take delivery of, handle, mix, pack, kill, process, candle, store, transport, market, sell, or otherwise
deal with or dispose of the eggs and poultry delivered to It by the Producer under this Agreement, and any product or by-product thereof.

3. The Producer agrees to deliver the said poultry and eggs at the place or places to be designated by the Association, in a good and
marketable condition and in compliance with any rules and regulations made from time to time by the Association, and subject to any laws of
the Province of Alberta applicable thereto.

4. The Association will, whenever possible, in Its discretion, take delivery of the Producer's poultry and eggs at the most convenient
delivery point.

5. The Producer expressly covenants and agrrees that he will not, save as herein permitted, sell or othersvise dispose of any of the poultry
and eggs produced or acquired by him in the Province of Alberta during the life of this Agreement, to any person or persons, firm or corpora-
tion, other than the Association.

6. The Producer hereby appoints the Association his sole and exclusive agent, factor and mercantile agent within the meaning of the
Factor's Act of the Province of Alberta and also as his attorney In fact, for the purpose hereinafter set forth with full power and authority in
Its own name, In the name of the Producer, or otherwise to transact such business and take such action as may be necessary, incidental or
convenient for the accomplishment thereof, coupling such appointment with a direct financial interest as a common agent, factor and mer-
cantile agent and attorney in fact of the Producers hereunder and without power of revocation for the full term hereof:

(a> To receive and take delivery of, handle, mix, pack, kill, process, candle, store, transport, market, sell, or otherwise deal with or dispose
of the eggs and poultry delivered to it by the Producer under this Agreement, and any product or by-product thereof, in whatever way and at
such time and place as the Association shall in Its judgment determine to be to the best advantage of aU the Producers who have executed this
4.greement or an Agreement similar In terms.

(b) To classify the poultry and eggs received by the Association from any Producer according to grade to be determined by the Associa-
tion or any statute or statutory regulation applicable thereto, and to mingle and mix any or ail poultry and eggs received from any Producer
with poultry and eggs of like kind and grade delivered to the Association by the Producer.

(c) To make regulations establishing grade standards and to grade and classify ^11 poultry delivered to it by the Producer in accordance
with such grade standards, it being understood that the Dominion "Live Stock and Live Stoc^ Products Act" or any Act passed in lieu or In
substitution thereof, and the re^ulq.t}ons made thereunder for the time being in forpp shalj govern the gra(?lng pf all eggs delivered to the
Association by the Producer. "'^

(d) To borrow moaey In the nams of the Asioolatlon and on its own account on the poultry m2 6gg» delivered to it or on any warehouse, or
Itonga rMtipMi or on tor irtitn, hiua pi k^i\nt, biUa at HgiwBf*t 9alM oi «ooopua@afl« ordfrf oip

^f,,
w eoammWl paper (leUYtr»4 titerefor
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and to exercise all rights of ownership without limitation and to pledge in its name and on its own account such poultry and eggs, ware-
house, or storage receipts, bills of lading, bills of exchange, notes or acceptances, order, or any commercial paper as collateral therefor.

(e) To prosecute or settle any and all claims for damages or otherwise which may occur in connection with the handling of the Producer's
poultry and eggs during transit or otherwise or that may arise in connection with the exercise of any of the powers or authority herein
granted and for that purpose to do all things necessary or incidental thereto.

(f) Generally to exercise aU powers and do all things which the Association is authorized to do by the Memorandum or Articles of Asso-
ciation.

7. The Association shall, as soon 'as practicable, after the delivery of eggs or poultry to it by the Producer, make an advance to the
Producer at such rate according to kind, quality, place and time of delivery and estimated value thereof as the Association shall in its dis-
cretion from time to time deem proper.

8. The proceeds from the sale of all poultry and egga sold by 'the Association shall be kept by the Association in separate primary funds
according to the kind of commodity, as foUews:

(a) Egg Fund.
(b) Turkey Fund.
(c) Poultry Fund.
From each of these funds shall be deducted:
(a) Thecost of handling eggs or poultry or that kind, including all brokerage, tolls, expriess, freights, yard and feed charges, storing,

grading, candling, killing, packing, processing charges, and insurance.
(b) The pro rata .share of the overhead operating expense of the Association including taxes, legal expenses, advertising and genera!

expense of the Association.
(c) Such sum, not exceeding three per cent. of . the gross selling price as the Association shall deem advisable, as a commercial reserve

to be used for any of the purposes or activities of the Association.
Within *he said primary funds the proceeds from the sale of all eggs or poultry of that kind shall be pooled according to periods of delivery

of such eggs and poultry, to be fixed by the Association in its discretion and hereinafter called distribution periods. All such funds shall be
deemed to he the undivided monies of the Association, belonging to the Association and usable for any of the proper activities or purposes of
the Association.

9. The Board of Directors of the Association shall from time to time in its discretion, by resolution, determine and fix the basis upon which
the said several primary funds shall be distributed. The Association will, as soon as possible after the close of each distribution period, as
hereinbefore mentioned, pay the Producer out of the particular prim.ary fund to which the proceeds from the sale of his commodity have been
appropriated, his proportion of the said fund, according to the basis determined as aforesaid, less all deductions which the Association is
entitled to make pursuant to Paragraph 8 hereof, and less all advances made to the Producer, and less all further deductions authorized by this
Agreement or by the Memorandum and Articles of Association.

10. The Association may make rules and regulations and provide inspectors and valuators to Inspect and determine the estimated value
of the eggs and poultry delivered to it; and the Producer agrees to observe and perform any such rules and regulations prescribed by the
Association, and the valuation made by the Association shall be final and conclusive in all cases.

11. Any unused balance of reserve, as hereinbefore provided, shall, subject to the unrestricted use thereof by the Association, stand In the
name of the Association and be owned by the members and shall, when In the opinion of the Directors a distribution should be made or upon a
dissolution of the Association, be divided In the same proportion to which it was contributed by the members.

12. The Producer covenants and agrees to pay the sum of One ($1.00) dollar to defray the expenses of organization, to carry on field
service and educational work and other proper activities of the Association.

13. All grading of eggs shall be subject in till particulars to the provisions of the Dominion "Livestock and Livestock Products Act" or any
Act passed in lieu or in substitution thereof and regulations made thereunder; and all grading of poultry shall be subject in all particulars to
the regulations of the Association relative thereto and In force for the time being.

14. Inasmuch as the remedy at law would be inadequate arid inasmuch as it is now and ever will t>e impracticable and extremely difficult
to determine the actual damage resulting to the Association should a Producer fail to deliver all of his poultry and eggs, as herein provided,
the Producer hereby agrees to pay to the Association for, all poultry and eggs delivered, sold, consigned or marketed by or for him or withheld,
other than in accordance with the f,erm^. hereof an amount equal to seven cents for each dozen eggs and two dollars for each dozen commercial
poultry sold, consigned, delivered or marketed by or for him and so undelivered to the Association, as liquidated damages for the breach of
this contract, all parties agreeing that this Agreement is one of a series, depending for its true value upon the adherence of each and all of the
contracting parties to each and all of the said Agreements. I

15. The Producer agrees that, in the event of a breach by him of any material provision hereof, particularly as to delivery or marketing
of any poultry and eggs other than through the Association, the Association shall upon proper action instituted by it, be entitled to an In-

junction to prevent further breach hereof, and other equitable relief, according to the terms of this Agreement; and the Association and the
Preducer expressly a.gree that this Agreement is not a contract for personal services or demanding exceptional capacity or talent; and that this
is a contract of agency coupled with financial Interest under special circumstances and conditions and that the Association cannot go into the open
markets and secure poultry and eggs to replace any which the Producer may fail to deliver; and that this contract will be the proper subject
for the remedy of specific performance In the event of a breach thereof.

16. The Producer hereby authorizes the Association to enter into any contract for such consideration and on such terms and conditions
as It may deem advisable and profitable for the handling, mixing, packing, killing, processing, candling, .«torlng, transporting, marketing,
selling, or otherwise dealing with or disposing of the eggs and poultry, and the products or by-products thereof received by any person, firm
or corpoT-ation, or by any Association already or hereafter organized in the Province of Alberta as a co-operative egg and poultry marketing
organization.

17. The Association may sell all or any part of the eggs and poultry delivered to It by its members pursuant to this Agreement through any
agency or by joining with any agency for the co-operative marketing of eggs and poultry in the Provinces of Alberta, Saskatchewan, Manitoba,
British Columbia or elsewhere in the Dominion of Canada, under a contract or otherwise and under such conditions as will serve the joint
interests of the Producers, and the Association is hereby authorized and empowered to transfer to and confer upon or exercise through any such
agency formed or to be formed, any or all of the powers, rights and privileges of this Association under this contract, including without
restricting the generality of the foregoing, all or any of the rights conferred upon the Association by and pursuant to Section 6 hereof.

18. The Association may esrablish selling, statistical, or other agencies In any place in the world, and the Association may act in any of the
businesses of the Association through or by means of agents, brokers, sub contractors, or others.

19. It is expressly provided and agreed that this Agreement shall not come Into effect or be binding upon the parties hereto unless and
until signatures by producers of poultry and eggs have been secured to this Agreement or an Agreement similar In terms, whose total produc-
tion of marketable poultry and eggs shall be equal to thirty-three and one-third (33 1-3) per cent, of the total poultry and eggs marketed in

and exported from the Province of Alberta in the year 1923, as shown by the records of the Dominion Department of Agriculture, and a
resolution of the Board of Directors that contracts covering such production have been received will be conclusive evidence thereof; provided,
however, that if such percentage has not been obtained, and such resolution has not been passed on or before the 1st of August, 1925, this

Contract shall be void and of no effect.
20. This Agreement shall be binding upon the Producer, his personal representatives, successors and assigns during the period hereinbefore

mentioned as long as he produces poultry and eggs directly or indirectly or has the legal right to exercise ownership or control of any part
thereof or any interest therein.

21. The parties agree that there are no oral or other conditions, terms, covenants, representations or inducements In addition to or at
variance with any of the terms hereof, and that this Agreement represents the voluntary and clear understanding of both parties fuUy and
completely.

22. Notwithstanding anything hereinbefore contained, the Association will by notice given in a newspaper In such cities and towns of

Alberta as are selected by the Directors of the Association fix the date at which it will commence business and until such date, the Producer
may sell or otherwise dispose of his poultry and eggs, if accompanied by actual delivery of the same, and the Association shall not be bound
to accept delivery thereof or be otherwise liable In respect thereto.

IN WITNESS WHEREOF the Producer has hereunto set his hand and seal and the Association has hereunto affixed its seal under the
hand of its proper officer in that behalf, the day and year first above written.

SIGNED. DELIVERED and ALBERTA CO-OPERATIVE POULTRY PRODUCERS, LIMITED.
COUNTERSIGNED by the President in the presence of

SIGNED, SEALED and DELIVERED
in the presence of

Producer.

Subscribing Producer's full name
(Print this name)

Post Office Address

Per
President.

Number of Hens in Flock Sec Tp Rge. M

AUTHORIZATION
I hereby authorize the Alberta Co-operative Egg and Poultry Producers, Limited, to deduct my membership fee of $1 in this Association

from the first returns available from the sale of my eggs and poultry.

Blgne4< «;!»'••• ••«•••-•> •< r 1 1
1

>
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You May Join the Alberta Dairy Pool Today

By signing the Agreement printed in this Supplement, in the presence of a witness, and mailing, together with

the Membership Fee of $2, to

THE SECRETARY,
ALBERTA DAIRY PRODUCERS, LIMITED,

LOUGHEED BUILDING, CALGARY.

The Producer's signature should be written in the place indicated, on the dotted line above the word
"Producer", and should carry the signature of a witness on the line opposite, on the left hand side of the

page. Do not fill in the blank spaces indicated by the two dotted lines above. These are to be signed by an
officer of the Association and a witness to his signature.

Please fill in all the information asked for in the information blank, which follows the Agreement on Page
Eight. Also fill in the date at the beginning of the Agreement. Tear off the Agreement at the perforated line.

In case you are unable to pay the $2 membership fee, sign the attached Authorization.

ALBERTA CO-OPERATIVE DAIRY PRODUCERS, LIMITED

Pv—^ Agreement
THIS AGREEMENT made this\ J day of A.D., 192 , between
THE ALBERTA CO-OPERATIVE DAIRY PRODUCERS, LIMITED, a body corporate, formed under "The Co-operative Marketing Associations
Act", with its head office at the City of Edmonton, in the Province of Alberta, hereinafter called "The Association", of the First Part, and
the undersigned, a person concerned In the production of milk or cream, in the Province of Alberta, hereinafter called "The Producer", of the
Second Part.

WHEREAS, the Association has been formed primarily for the purpose of marketing collectively the milk and/or cream of its individual
members and/or butter and/or cheese, the product thereof.

AND WHEREAS, the Producer desires to co-operate with others concerned in the production of milk and/or cream in the said Province
and in the marketing of same or any products thereof, for the purpose of improving in every legitimate way the interests of the Producers
and Is desirous of becoming a member of the Association.

NOW THIS AGREEMENT WITNESSETH that, in consideration of the premises and the covenants and agreements on the part of the
Association, as hereinafter set out, and the execution of this Agreement, or one similar in terms, by other Producers of milk and/or cream in
the said Province, and in consideration of the mutual obligations herein set forth, it is hereby mutually agreed by and between the parties
hereto as follows:

1. The Producer covenants and agrees to deliver to the Association, or its order, as it may direct, and at such loading station or platform
or other place as may be designated by the Association, all milk or cream produced or acquired by him, eitl-er as milk or cream, during the
years 1925, 1926, 1927, 1928 and 1929, save and except only such milk or cream as he may desire to use for his own or family use or stock feeding
purposes.

2. The Producer hereby agrees to deliver the said milk and/or cream as aforesaid in a good and marketable condition and in compliance with
any rules and regulations made from time to time by the Association and subject to any laws of the Province of Alberta applicable thereto.

3. The Association agrees, subject to the provisions of this contract, to act as agent, factor, mercantile agent and attorney in fact for the
Producer and, in its discretion, to receive, take delivery of, handle, mix, manufacture into butter or cheese or milk products, store, transport,
market, sell oc otherwise dispose of the milk and/or cream delivered to it by the Producer under this Agreement or any product or by-product
thereof.

4. The Association will, whenever possible, in its discretion, take delivery of the said milk and/or cream at the delivery point most
convenient to the Producer.

5. The Producer expressly covenants and agrees that he will not sell or otherwise dispose of any of the milk and/or cream produced or
acquired by him in the Province of Alberta during the life of this Agreement to any person or persons, firm or corporation other than the
Association.

6. The Producer hereby appoints the Association his sole and exclusive agent, factor and mercantile agent, vrithin the meaning of the
"Factors' Act" of the Province of Alberta, and also as his attorney In fact for the purposes hereinafter set forth with full power and authority
in its own name, in the name of the Producer or otherwise to transact such business and take such action as may be necessary, incidental or
convenient for the accomplishment thereof, coupling such appointment with a direct financial interest as a common agent and attorney in fact
of Producers hereunder and without power of revocation for the term hereof:

(a) To receive and take delivery of the milk and/or cream delivered to it by the Producer, handle, transport and market all or any part
thereof as fluid milk or otherwise and to manufacture all or any part thereof into any milk products or by-products, all within its discretion
and in whatever way and at such time and place as the Association shall, in its judgment, determine to be to the best advantage of all the
Producers who have signed this Agreement or an Agreement similar in terms.

(b) To mingle any milk or cream delivered by the Producer with nrilk or cream delivered to the Association by other Producers.
(c) To make regulations establishing grade standards and to grade and classify any and all milk delivered to it by the Producer in accord-

ance with such grade standards, it being understood that tlie "Dairymen's Act" of the Province of Alberta and the regulations made there-
under for the time being in force shall govern the grading of all cream delivered to the Association by the Producer.

(d) To borrow money in the name of the Association and on its own account on the milk and/or cream delivered to It by the Producer or
on any warehouse, storage, or other receipt, or on any draft, bills of lading, bills of exchange, notes or acceptances, orders or on any commercial
paper delivered therefor and to exercise all rights of ownership without limitation, and to mortgage or pledge in its name and on its own
account, such milk and/or cream and any warehouse, storage or other receipt, bills of lading, bills of exchange, notes or acceptances, order or
any commercial paper as security therefor.

(e) To acquire by purchase, lease or otherwise, and to own, sell, lease, construct, hold, operate, maintain, manage and dispose of ware-
houses, cold storage and refrigerator plants, creameries, factories, packing plants and machinery and plant for the manufacture of artificial ice.

(f) To prosecute or settle any and all claims for damages or otherwise which may occur in connection with the handling of Producers'
milk and/or cream during transit or otherwise or that may arise in connection with the exercise of any of the powers or authority herein
granted and for that purpose to do all things necessary or incidental thereto.

(g) Generally to exercise all powers and do aU things which the Association is authorized to do by the Memorandum or Articles of Asso-
ciation.

7. The Producer agrees that the milk and/or cream will be produced, kept and delivered under sanitary conditions and that the Associa-
tion shall have the right to reject any milk or cream not conforming to its standards. The Association shall also have the right, through Its

Directors or other representatives, at any time to inspect the cows, stables and milk houses of the Producer.
8. The Association reserves the right to notify and require the Producer from time to time and, in the absolute discretion of the

Association, to deliver his product to the Association either in whole or in part as cream or fluid milk, and the Producer covenants and agrees
to deliver his milk and/or cream in accordance with such notice and requirement.

9. The proceeds from the sale of all milk and cream and products or by-products thereof sold by the Association shall be kept by the
Association in separate primary funds as follows:

(a) Butter Fund.
(b) Cheese Fund.
(c) Fluid Milk Fund.

It being hereby agreed that the Directors of the Association shall, in their discretion, determine the appropriation to the tespectlve funds
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above mentioned of the proceeds from any milk or cream delivered to It by the Producer In accordance with the grade and, place of delivery
of such milk and cream and having regard to the use made of such milk and cream by the Association.

Within the said primary funds the proceeds from the sale of milk and/or cream shall be pooled according to periods of delivery, to be
fixed by the Association in its discretion and hereinafter called distribution periods. All such funds shall, during the said distribution period,

be deemed to be the undivided monies of the Association, belonging to the Association and usable for tny of the proper activities or purposes
of the Association.

10. From each of the said funds shall be deducted:

(a) The cost of handling the milk or cream and the products atid by-products thereof, the proceeds of which have been appropriated to
such fund, including all tolls, freights, express charges, insurance and other handling charges but not including any freight or express charges
Ibetween the place of shipment by the Producer and the place of accepting delivery by the Association, which shall be charged to and deducted
Irom any moneys payable to the individual Producer unless paid by him at the tl.ne and place of shipment.

(b) The pro rata share of the overhead operating expense of the Association, including taxes, legal expenses, advwtising and aU other
proper charges such as salaries, fixed charges and general expenses of the Association.

(c) Such sum, not exceeding five per cent. (5%) to be deducted monthly from the amount due each Producer as an insurance or reserve
fund or for the purpose of purchasing, acquiring or leasing any lands, or purchasing, leasing or erecting any buildings, machinery or equip-
ment, provided, further, that such deduction shall not at any time exceed three per cent. (3%) unless the deduction of a larger amount be
authorized by a special general meeting of the Association called for that purpose, In which case the Producer hereby agrees to be bound by
the decision of such meeting, whether he be present or not.

11. The Association agrees to make to the producer an initial advance on or about the first and fifteenth days of each and every month
next after the delivery of the Producer's milk or cream to the Association. The amount of such advance shall be in the discretion of the
Association and shall be determined by the grade of such milk or cream and having regard to the particular funds to which the proceeds from
the sale of the Producer's milk or cream have been allocated.

12. The Association will, as soon as possible after the close of each distribution period, as hereinbefore provided, pay to the Producer 9ut
of the particular primary fund to which the proceeds from the sale of his milk or cream have been appropriated, his proportion of the said

fund based upon the grade and quantity of milk or cream delivered less all advances made to the Producer and less all deductions authorized
by this Agreement and all handling and other proper charges of every description whatsoever.

13. Any unused balance of reserves, as hereinbefore provided, shall, subject to the unrestricted use thereof by the Association, stand in the
name of the Association and be owned ijy the member.«; and shall, when in the opinion of the Directors a distribution should be made or upon
the dissolution of the Association, be divided among the Producers in the same proportion in which it was contributed.

14. The Producer covenants and agrees to pay a membership fee of Two Dollars ($2.00) to defray the expenses of organization, to carry

on, field service and other educational work and other proper activities of the Association.

15. All testing and grading of cream shall be subject in all particulars to the provisions of the "Dairj-men's Act" of the Province of

Alberta and amendments thereto and regulations made thereunder; and all testing and grading of milk shall be subject in all particulars to the

regulations of the Association relative thereto and in force for the time being.

16. Inasmuch as the remedy at law would be Inadequate and inasmuch as it is now, and ever will be, impracticable and extremely diffi-

cult to determine the actual damage resulting to the Association should a Producer fail to deliver ail of his milk or cream, as herein provided,

the Producer hereby agrees to pay to the Association for all milk and cream delivered, sold, consigned or marketed by or for him or withheld,

other than In accordance with the terms hereof, the sum of Ten Cents (10c) per lb. butter fat for each pound so sold or withheld as liquidated

'damages for the breach of this Contract, all parties agreeing that this Agreement is one of a series depending for its true value upon the

;adherence of each and all contracting parties to each and all of the said Agreements.

17. The Producer agrees that, in the event of a breach by him of any material provision hereof, particularly as to delivery or marketing
ot any milk and/or cream other than through the Association, the Association shall, upon proper action instituted by it, be entitled to an
injunction to prevent further breach hereof, and other equitable relief, according to the terms of this Agreement; and the Association and the

Producer expressly agree that this Agreement is not a contract for personal services or demanding exceptional capacity or talents; and that

ithis is a Contract of agency coupled with financial interest under special circumstances and conditions and that the Association cannot go mto
Ithe open markets and secure milk and/or cream to replace any which the Producer may fail to deliver; and that this Contract will be the

proper subject for the remedy of specific performance in the event of a breach thereof.

18. The Producer hereby authorizes the Association to enter into any contract for such consideration and on such terms and conditions

as it may deem advisable and profitable for the handling, transporting, grading, marketing, manufacturing or selling of milk or cream or the

products or by-products thereof received by any Association already or hereafter organized in the Province of Alberta as a Co-operative Milk

or Cream Marketing Association.

19. The As.sociation may establish selling, statistical or other agencies In any place in the world and the Association may act in any of

the businesses of the Association through or b" means of agents, brokers, sub-contractors or others.

20. It is expressly provided and agreed that this Agreement shall not come into effect or be binding upon the parties hereto unless and
until signatures by Producers of milk and/or cream have been secured to this Agreement, or an Agreement similar in terms, whose total

production of milk and/or cream shall be, in the opinion of the Board of Directors, equal to Thirty-three and one-third per cent. (33 1-3%)

of the total milk and/or cream marketed in the Province of Alberta in the year 1923 as shown by the records of the Dominion Department of

Agriculture and a resolution of the Board of Directors that contracts covering such production have been received will be conclusive evidence

thereof; provided, however, that if such percentage has not been obtained, and such resolution has not been passed, on or before the first day
of August, 1925, this contract shall be void and of no effect.

21 This Agreement shall be binding upon the Producer, his personal representatives, successors and assigns, during the period herein-

before mentioned, as long as he produces milk and/or cream, directly or indirectly, or has the legal right to exercise ownership or control of

any part thereof or any interest therein.

22 The Parties agree that there are no oral or other conditions, premises, covenants, representations or inducements In addition to or at

variance with any of the terms hereof and that this Agreement represents the voluntary and clear understanding of both parties fully and
completely.

23. Notwithstanding anything hereinbefore contained, the Association will by notice griven in a newspaper in such cities and towns of

AJberlia as are selected by the Association, fix the date at which it will commence business and, until such date, the Producer may sell or

otherwise dispose of his milk and/or cream if accompanied by actual delivery of the same and the Association shall not be bound to accept

delivery thereof or be otherwise liable In respect thereto.

IN WITNESS WHEREOF the Producer has hereunto set his hand and seal and the Association has hereunto affixed its seal under the

hand of its proper officer in that behalf, the day and year first above written.

SB3ALED and DELIVERED and THE ALBERTA CO-OPERATIVE DAIRT PRODUCERS, LIMITED.
COUNTERSIGNED by the President
in the presence of:

Per
President.

SIGNED, SEALED and DELIVERED
m the presence of:

Producer.

Subscribing Producer's Full Name Post Office Address

(Print this name)

Average number of cows milked in 1923? Number of cows you expect to milk in 1925?

Average number of cows milked in 1&24? What is your nearest creamery or cheese factory?

Section Township Range Meridian

AUTHORIZATION
I hereby authorize the Alberta Co-operative Dairy Producers, Limited, to deduct my membership fee of $2 in this Association from any

moneys duty to me for milk or cream or other dairy products sold through the Association.

Slcrned, Witness,
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MR. FARMER

!

Do you realise that the Canadian Public demands a Bacon that is

lean? The English Market demands a Wiltshire Side that is lean,

**SWIFT'S DIQESTER TANKAGE" is a solution for satisfying

these demands.
WHAT
DOES
IT

DO?

It supplies the protein and phosphates necessary for computing a balanced
ration in most economical and palatable form. It develops bone and muscle
in young pigs and makes them grow. It grows hogs with more lean meat
and less fat, hence Market Topper Hogs.
DIGESTER TANKAGE fed hogs ship well with small shrinkage. While
in no wise a medicine it so fortifies and strengthens the system against
attacks of disease germs that DIGESTER TANKAGE fed hogs are always
healthy hogs.

DIGESTER TANKAGE is not a complete feed. It should be feed with
grain or forage crops.

START TO FEED IT GRADUALLY. Best feeders start with one-quarter
pound DIGESTER TANKAGE per head per day for hogs of 100 pounds
weight. (Under that weight decrease in proportion). Gradually increase
the DIGESTER TANKAGE up to one-half pound per day.

Write us for further particulars regarding feeding.

Guaranteed Analysis : Protein 60 per cent., Fat 8 per cent., Phosphates G per cent.

Produce the Hog that makes the Wiltshire Side and secure the Top Market Price.

SWIFT CANADIAN CO.

HOW
DO YOU
FEED
IT?

TORONTO
LIMITED

EDMONTON WINNIPEG

FOR WINTER TRAVEL

EXCU
EASTERN

CANADA
DAILY DURING DECEMBER
and UNTIL JANUARY 5, 1925.

Return Limit 3 Months.

PACIFIC
COAST

CERTAIN DATES IN
DEC. - JAN. - FEB.

Return Limit April 15, 1925

CENTRAL
STATES

DAILY DURING DECEMBER
and UNTIL JANUARY 5, 1925.

Return Limit 3 Months.

OLD COUNTRY
TO ATLANTIC PORTS (ST. JOHN, HALIFAX, PORTLAND) in Connection with Steamship Tickets, DAILY

DURING DECEMBER and UNTIL JANUARY 5, 1925. Return Limit 3 Months.

Ask About THROUGH TRAINS and TOURIST SLEEPERS TO THE SHIP'S SIDE

HAVE THE

CANADIAN PACIFIC
PLAN YOUR TRIP
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Larcombe's
Judgment

Is Good
says Chas. H. Lewis, McAuley, Man.,

who writes as follows:

—

"I needed a new Cream Separator
and wanted to get yours because I have
great faith in my friend Mr. Lar-
combe's judgment. The separator is

all you claim it to De and we are well
pleased with it. We gave it a thor-
ough good tryout alongside our old
machine and we can make 80c to $1.00
more on a cream cheque from the
milk put through yours. Everyone
who has been in thinks well of it."

SAMUEL LARCOMBE,
Blrtle, Man.

Internationally known as the Wheat
King, says:

—

"Better separating, more accurate
than a watch, easier turned, oils
itself, every moving part runs in a
bath of oil, practically noiseless when
In motion, and a self-balancing, self-
emptying bowl is what appeals to me
In the Petrie Anker-Holth Cream
Separator.

"I have been hoping for years some-
one would come forward with a real
cream separator, selling direct from
manufacturer to consumer, and I am
pleased to say I believe your machine
Is the best, your price is right, and
your co-operative plan gives every
farmer a fair deal."
Write for our $50 saving proposition.

We will take your old machine in
trade.

Petrie Anker-Holth Company
WINNIPEG and VANCOUVER

EGG and POULTRY
Marketing Service

Branches at

Edmonton Calgary Lethbridge
Under the direction of The Poultry

Branch, Provincial Department of
Agriculture. Operated In the interests
of the Poultry Producers of Alberta.

Assistance In marketing EGGS and
POULTRY given to Individual produ-
cers, small groups of producers, and
organized Egg Circles. Returns made,
according to grade.
A producers' movement—laying the

foundation for Pool Marketing.
Assistance given In the formation of

Egg Circles.

Write for Information and current
prices to

Egg and Poultry Mark eting Service

9627-l«.'ia Ave., or 437-lOth Ave. E.

EDMONTON CALGARY

Red Deer Convention Discusses
Important Public Issues

Demands Restoration of Crow's Nest Pass Agreement by Government, and Calls
for Co-operation With Labor Forces—Asks for Conference to Discuss

Situation in Federal House

Ked Deer; M. B. Roper, Mirror; Mr. Biggs
Elnora; P. La Marsh. Olds; J. Schofleld'
Alliance: and H. Wilson, Federal.

Real Discussion Precipitated
The evening session dealt principally with

resolutions, two of which, viz., rural credits
and the CroWs Nest Pass Agreement, were
pa.ssed without discussion. A motion for avote of confidence in the Federal member
precipitated tlie real discussion of the even-
ing re the member's stand on the Woods-
^l"'"'!!::,^^^^^

amendment, and his relation tothe Gmger Group." While the sympathy
of the speakers was obviously with

l!f^^J^\^^\ press
of Alberta to the contrary notwithstanding
It was felt that the convention had too little
real information on the subject to deal In-
telligently with the matter, or to give defi-
nite m.structions to the member. Broad-mmded men and women appreciate the fact
that m such a large group as the Proeres-
sive.s there must be varying viewpoints, eachOf which contains a measure of truth Forthese reasons a resolution was passed ask-ing that a conference be called, composed
of elected representatives from each Fed-
eral constituency, who along with the Fed-
eral members should formulate a common
policy for the Alberta group In the Domin-
ion House. The representatives elected tothis conference from Red Deer constituency
were the president and Ira D. Taylor A

confidence was then unanimously
tendered Mr. Speakman.
So long as U. F. A. Political Associations

continue to function as the recent Red Deer
association has funcfioned, there Is the ut-most hope for the future of the U F A.movement and for the realization of a truedemocracy.
The following resolutions were passed:

The Resolutions
Resolutions carried by the convention aresummarized below:
Opposing the spending of more money bythe Government to secure agricultural Im-migrants until farming conditions in theProvince are such that the average farmercan make a decent living.
Proposing a conference, prior to the An-nual Convention, of Alberta Federal mem-

bers and representatives of constituencies
to endeavor to arrive at a common basis forfuture action. From Lauderdale Local
Urging control of natural resources by Al-

berta. Moved by I. D. Taylor and R. Pye
Requesting Federal member strongly 'tosupport legislation to conscript wealth as

well as men in case of war. Moved by M
B. Roper.
Expressing confidence in the work of A

.Speakman, M.P., during the last session'Moved by H. Wallace and D. Thompson.
Opposing the disallowance of the Crow's

Nest Pass Agreement and demanding im-
mediate action from the Dominion Govern-
ment to bring these rates Into force againFrom Delburne Local.
Strongly opposing the disallowance of the

Mineral Rights Tax Act. From Delburne
Local.

Demanding either abolition of the Senate
or a rigorous curtailment of Its powers
Moved by H. Wallace and W. H -ins
Instructing the executive to obtain the

closest co-operation between urban and
rural workers in Federal and Provincial
elections. Moved by J. E. Lundberg and H
V. Green.
Recommending the setting of U. F. A. dues

at $3, $2 to be sent to Central Office, 50
cents to remain in Locals, and 25 cents each
to be paid to the Federal and Provincial
constituency associations. Moved by I D
Taylor and A. C. Johnstone.
Strongly supporting the establishment of a

system of Federal rural credits. From Del-
burne Local.

(Contributed)
The annual convention of the Red Deer

Federal Constituency was held at the city
of Red Deer on November 13th. It was.
without doubt, one of the most satisfactory
conventions that has so far been held in the
constituency. About one hundred delegates
were present, and the liveliest interest was
manifested throughout. Mrs. Barritt, the
president, and Mr. Biggs, director for Innis-
fail, presided during the session.

A discussion followed the financial state-
ment, during the course of wliich it was
pointed out that some method of financing
other than the present would have to be
adopted if the political associations were to
carry on. The incorporation of the associ-
ation so that it might handle its own money,
and the consolidation into one fee of the
U. F. A., Federal and Provincial dues, were
among the changes suggested.

President's Address
The president, in a speech which was ex-

ceedingly well received, referred to the work
of the association during the four years of
its existence, commended the loyalty and
self-denying service of the various boards
which had functioned during that time, and
urged that more financial support must be
forthcoming from the Locals if the work is

to be continued. Referring to the economic
situation, she contended that the activities
of the various Pools must extend to such
facilities as elevators, flour mills and pack-
ing plants before the producer will realize

a very appreciable measure of return.
The high school problem confronting rural

people was also referred to, and the remark,
"We deserve what we are getting if we are
content to let conditions remain as they
are," was greeted with applause. The pre-
sent distressing economic conditions, and the
need for a rural credit system to be put into
operation at the earliest possible moment,
were touched on, as was also the need for
high-souled men and women to continue the
fight which had for its objective, in the last

analysis, the raising of the standard of
rural life.

Have Power to Bring Reforms
Mr. Biggs then gave a brief but stirring

tallt on the need for united action on the
part of all farmers, pointing out that we
possess the power, did we but realize it,

to bring about all the much-needed reforms.
If we may be permitted a digression, we
suggest that Mr. Biggs be supplied with a
megaphone and Invited to every picnic
where farmers and their wives predominate;
it might prove a good investment.
Mr. Biggs was followed by Ralph Patter-

son, the popular manager of the .Alberta

Central Co-operative, who, in a short speech
outlined the work of that association—the
largest In Canada.

Member Discusses Issues
Mr. Speakman then addressed the conven-

tion. In an able speech he referred to the
split In the Progressive group, presented his

viewpoint and explained his stand on the
various contentious questions. Among other
matters he touched on rural credits, holding
out the hope that something might be done
this session; that Dominion bonds were eag-
erly bought, that the money could be loaned
at 5% per cent., and that a charge of 6V2
per cent, would amortize a debt on the sys-
tem of the long term loan—surely cheering
news. He pointed out the vital necessity
of holding the C. P. R. to its contract in

connection with the Crow's Nest Pass agree-
ment, and also touched on the Hudson Bay
Railroad.

IMrs. Barritt President
The election of officers resulted In the

unanimous return of Mrs. Barritt, H. Wal-
lace of Red Deer, and J. E. Brown of Cas-
tor, as president, first and second vice-

presidents respectively. The directors are
Ira D. Taylor, Big Valley; Ralph Patterson,
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FREE
Onlen days trial # ^.^^^

^^^^ M ^oa. fyay ^
j^^^^^ no money
I till you are-^ - satisfied'

NO DUTY TO PAY
Fill in and mail the coupon. Give
all information asked for. We
will send you a pair of our True
Vision Reading Spectacles, the
latest, first-class, large size full

vision glasses. .Genuine toric lenses
with distinctive frames that are
equal to glasses for which Special-
ists, after examination, might
charge you $14.00 or more. Our
price, including case—after you
have tried them and are satisfied

—

is $6.00. Mail the coupon now.

TORIC OPTICAL CO.
Successors to E. Davidson

Ready-to-Wear Spectacle House,
Saskatoon

Canadian Pacific

—

Land Colonizer and
Industry Builder

pROM the beginning the Canadian Pacific has
-T been an aggressive advertiser for settlers and

tourists.

Since 1881 the Canadian Pacific has spent

$68,000,000 in promoting colonisation.

Canadian Pacific has directly settled upon the

land 55,000 families. Of its own lands it has

settled about 17,000,000 acres.

Of the millions of settlers who have gone into

western Canada since the Canadian Pacific was
built, the vast majority have come in on the

Canadian Pacific and to a great extent through

Canadian Pacific initiative.

Because traffic had to be created by new settle'

ment, by the development of new industries, such

as lumbering and mining in the west, the Company
has built up many large and prosperous communi'
ties, which not only furnish important markets

for Canadian manufacturers, but provide a large

amount of traffic for the road. In order to make
the road pay, the Canadian Pacific not only

fulfilled its original purpose of hnking up the

provinces in Confederation, but it built up the

country.

So it always has been, and will be, whatever is

in the interest of the Canadian Pacific is for the

benefit of Canada. Canada's interests and those

of the Canadian Pacific are always parallel.

CANADIAN PACIFIC
A Nation Building Railway

12-A

1 COUPON ••

i

1
TORIC OPTICAL COMPANY,

1 230 Grain Building, Saskatoon,
i Sask. i

i
Please send me by mail, post paid, i

i a pair of reading spectacles on 10 i

i days' free trial. These spectacles
j

i are your property until I pay your !

1 price—$6.00. If they do not suit my
|

j
eyesight, I may return them within j

i the 10 days and there will be no 1

j
charge. 1

i Name _ 1

1
How long have you worn glasses?

|

1
Light or dark rims preferifed.

|

i Post Office 1

i Province i

Value $5.00 FREE COUPON Value $5.00

GENUINE STOCK-REDUCING SALE
Where prices are not augmented nor is our jiigh grade standard of garments lowered..

On any of the articles enumerated below, with a purchase of any garment at $35.00 or over.

Skirts Blouses Petticoats Underweai- Gloves Boudoir Caps
Sweaters Knickers Kimonos Camisoles Hosiery Millinery

Cut out this advertisement and mail in your FORRF^ TAVT OR C.C\
orders. Good only from December 1st to 15th

^^^^^"^ ± i^L X x^v^rv V>.vy.

inclusive. 10514-18 Jasper Avenue
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BLESS HER I

Even grown-ups feel

tempted when the plate

is piled high with de-

licious drop cakes or

other dainties made in

the home with

ROBIN
HOOD
The Money Back

FLOUR

Tuxedo Coffee& Spice Mills
Limited

Extend to the farmers of

Alberta their very best

wishes for a

Mtvxp Cfjrtsitmasi anb a

j^rosiperousi anb JIappp

Mt\s) gear

SHERLOCK-MANNING
PIANOS AND ORGANS

Shipped direct from factories to
customers.

No high rents for showrooms, or
big commissions to salesmen.
Being still a member of the U. F. A.

t give special attention to orders from
farmers and farmers' associations.
Get particulars re our cathedral or-
gans for churches, I have a second-
hand player piano with $50 worth
rolls. Price very reasonable. Terms
easy. Satisfaction guaranteed.

W. C. GILLIES
Wholesale and Retail Piano Dealer

"Gen. Del.", Edmonton Phone 6482
or Gadsby, Alta. Phone R30S

For references vpply to Royal Banki
Gadsby, Alta.

The U.F.W.A. and Junior Branch

AN INVITATION TO ALL FARIVl
WOlVIEN

All farm women are Invited to Join

the United Farm Women of Alberta.

It aims to provide for the farm
woman a social centre where she may
meet her neighbors and enjoy an ex-

change of Ideas in matters of interest.

It aims to make the farm woman
herself the principal factor In her own
development by giving her the oppor-
tunity for self-expression.

It alms to give the farm woman the

means to extend her education in

public affairs and matters that are of

vital Interest to every woman In Can-
ada.

It alms to lead her to co-operate

with all the people on all the farms
for betterment of farm conditions.

It alms to study the rural school

and arrive at an understanding as to

what sort of education the rural child

needs to equip him for the best, the

most useful and the happiest life pos-

sible.

It aims to organize the farm women
100 per cent, and thus raise the stand-

ing of the farm woman in the public

esteem as a member of an organiza-

tion able to demand a square deal.

The benefits to the farm woman In

this association are:

Education Sociability Co-operation
Power through Organization.

ENERGETIC LOCAL OF U. F. W. A.
VERY MUCH ALIVE

MAGRATH U. F. W. A. GIVE PRACTI-

CAL EXAMPLE OF SPIRIT OF
ORGANIZATION

"Always on hand to assist any good
move," says Mrs. Alice B. Jensen of the

Magrath U. F. W. A. Local, in a letter

which relates an instance of neighborly

help, promptly given.

A widow, whose family numbers six,

lost her home and all its contents by a

fire accidentally started by one of her

little sons. Nothing was saved. She

had not time even to secure her hard-

earned summer's wages, that had been

paid to her only the night before, and

put aside to buy winter necessities.

Within the week, the U. F. W. A. had
arranged and carried out a shower, at

which generous gifts of fniit, vege-

tables, groceries, bedding, etc., to the

value of over $125, v/ere received for the

family. Other institutions also gave
useful assistance.

Under the able leadership of Mrs.

Sarah Wilson, says Mrs. Jensen, the

U. F. W. A. Local is forging ahead.
0

CALGARY LOCAL U. F. W. A.

Energetic U. F. W. A. Local, writes
the secretary, Mrs. M. E. Leffingwell,
of Milk River, is very much alive, hav-
ing seventeen members and several pros-
pective members. Her letter shows that
this Local is appropriately named. She
says:
"We were fortunate enough to have a

basketry demonstration by Miss Tillie

in October, which was much enjoyed. We
expect to raffle a quilt in connection
with our Market Day sale on Saturday,
this being the day of the week we find
most suitable. We sell fancy work,
fresh poultry, butter, eggs, cream, vege-
tables, ielly, pickles, etc.

"Later in the month we will serve
lunch for a com show, and have our
annual banquet. Every Christmas we
have a grab bag, just among ourselves.
Each puts in a present and each draws
a string and gets one. We have had a
program for the year, with a roll call

on a different subiect at each meeting
and papers from various members.
"We have enjoyed the convener's re-

ports and have passed them around to
be read. We have not missed holding
our regular meeting in the past two
years."

The Calgary Local of the U. F. W. A.,

writes the secretary, Mrs. M. L. Sibbald,

is largely composed of women who have

experienced pioneeinng conditions on the

farm, and who would like to feel that

they are still one with the women on

the farm. She says: "We would like

to visit your sick or lonely, to welcome
or help young folk, or to have any

woman who is spending the winter in the

city attend our meetings, which are

usually held in the homes of our mem-
bers."

Mrs. Sibbald asks that farm women
who are now in Calgary, or who intend

to visit the city for any length of time,

should communicate with Miss Bateman,

at Central Office, or herself, at 133

Eleventh Avenue N,W-5 Telephent H1780,

POPLAR LAKE U. F. W. A.
The November meeting of Poplar

Lake U. F. W. A. Local, held at the
home of Mrs. H. Runnalls, was well at-
tended in spite of bad roads. Mrs. D. F.
Kellner gave an address, dealing with
the part women have plaved in the past
in solving economic problems, and the
part they must play in the future, if

these problems are to be solved.

Mrs. J. W. Field. Vice-president of the
Provincial U. F. W. A. and Convener of
the Committee on Public Health, gave
an informative talk on the achievements
of the organization's different branches
during the year. Mrs. Field spoke of
the good work done by the Government
clinics in the frontier settlements.

QUESTIONS FOR IVIOTHERS
Western Producer (Sasl<atoon)

1. If your son is killed In a war for oU,
will it matter to you whether the oil be-
comes the property of the Shell, the Stan-
dard Oil or the Turks?

2. Can the value of young men's Hvee be
measured in terms of gallons of oil? If so,

how many soldiers should Britain sacrifice
for how many gallons of oil?

"NEW CANADA MOVEMENT" IS
LAUNCHED AT OTTAWA, COM-
MENDS ORGANIZATION OF

FARMERS AND LABOR
(Continued from page 6)

poverty and want in Canada, save that
of indolence and ignorance regarding
fundamental principles.

"The development of mass intelligence

and social responsibility for economic
and political policy is absolutely essen-
tial. In other words, the Canadian
people must show the same virility,

initiative and courage in matters of

economic policy and of government as
characterized the great pioneers who
sounded the lakes, surveyed the forests,

and broke the prairies, compelling all

these resources to yield their riche?i to

th® needg of raan,'^
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How to Repeat Success of

Wheat Pool Drive
The success of the drive for mem-

bership In the Alberta Wheat Pool
was mainly due to the work of the
U. F. A. Locals. The Boards of the
new Pools are desirous of obtaining
the assistance of all Local U, F. A
officers and members, In the organi-
zation of meetings of producers to
discuss the contracts. Secretaries and
others can render valuable assistance
in obtaining signatures to the con-
tracts.

Arrangements have been made for a con-
ference of representatives of the Canadian
Council of Agriculture and the Mortgage
Loans Associations of the three Prairie
Provinces to be held in Winnipeg on Decem-
ber 16th, for the purpose, it is stated, of
discussing problems of mutual interest to
the farmers and the lending Institutions. The
Federal Government and the Governments
of the Prairie Provinces have been invited
to send representatives.

POOL SALES MANAGER

GEORGE IVIclVOR
Manager of the Alberta and Vancouver ex-
port business of James Richardson and Sons,
who has been appointed Western Sales
Agent of the Canadian Co-operative Wheat
Producers, Ltd. (the Inter- Provincial Wheat
Pool) in succession to the late C. M. Elliott.

Mr. Mclvor is a native of Portage la

Prairie, where he was born in 1894. He
entered the grain business in 1913 with the
McLaughlin Grain Company of Winnipeg,
and in 1916 opened an office for this firm
at Lethbridge, where he remained two
years. He came to Calgary in 1918 for Wll-
lard Cumming and Co. .He took over the
management of the export business for
James Richardson and Sons in 1921, and
now leaves the position with this firm to
take over his new duties.

U.S.A. FARMERS OWE FOURTEEN
BILLION DOLLARS

Farmers of the United States are in

debt to a total amount of $14,000,000,-

000, according to a statement Issued
by the National Grange in convention
at Atlantic City, New Jersey, ten days
ago. The Grange plans to launch a
national movement to obtain electrical
power for rural communities at rea-
sonable rates.

From
Producer

NORTHERN LAKES'

FISH To
Consumer

We guarantee every fish to be NEW, WINTER CAUGHT STOCK-
NOT carried over Cold Storage fish. We ship in boxes of 100 pounds or
50 pounds net. ANY VARIETY or ANY ASSORTMENT. Prices quoted
are F. 0. B. Big River, in 100 pound lots. For 50 pounds add % cent per
pound.

Dressed Whitefish per pound 10 cents
Dressed Jackfish " " 6 "

Large Pickerel (yellow pike) " " 10 "

Dressed Salmon Trout " " 14 "

Round Mullets " " 4 "

Just make up an order that will total 100 pounds or 50 pounds of fish as
desired. Enclose enough money to pay for them at the prices quoted. If

there is no agent at your station enclose enough additional to prepay
charges. Write name and address plainly and MAIL THE LETTER TO:

BIG RIVER CONSOLIDATED FISHERIES LTD. - Big River, Sask.
Reference: The Royal Bank, Prince Albert.

iomWhealloTaUe
a Western product and
all Canada's Best—

SOMMOR
BISCUITS

—mouth-melting morsels.

Buy them in the striped package.

North-West Biscuit Co.
Limited

Edmonton Moose Jaw
Saskatoon Calgary
Winnipeg Vancouver
Re^na Victoria

Your Account Book and
Your Bank Book

IF your account book shows a profit, that profit

should be recorded in your bank Isook as en-

tries of deposits or else it is likely to dwindle
away.

It is a good plan to use the two books together.

Estimate your profits in one and then transfer them
to the other where they will grow even greater by
the systematic addition of interest. Open a

Savings Accoimt with us at our nearest branch.

"A Bank Where Small Accounts Are Welcome"

Bank of Montreal
Established over 100 years

Total Assets in excess of $650,000,000
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PROVINCE OF ALBERTA

THE AMUSEMENTS
TAX ACT

Every person attending an exhibition, performance or enter-

tainment at a place of amusement to which an entrance or ad-

mission fee is charged shall on each admission thereto pay an'

amusement tax at the following rates

:

1. When the price of admission is from Ic to 10c

inclusive, a tax of _ Ic

2. When the price of admission is from 11c to 30c

inclusive, a tax of _ _ 2^c

3. When the price of admission is from 31c to 50c

inclusive, a tax of 5c

4. When the price of admission is from 51c to 75c

inclusive, a tax of _ a 7^c

5. When the price of admission is from 76c to $1.00

inclusive, a tax of 10c

6. When the price of admission is from $1.01 to $1.50

inclusive, a tax of _ _ 15c

7. When the price of admission is from $1.51 to $2.00

inclusive, a tax of 20c

8. When the price of admission is over $2.00, a tax of 25c

9. A Tax of twenty-five cents shall be paid by every person

attending a boxing bout or contest, or a wrestling match.

10. Where admission is given by pass or complimentary ticket,

a Tax shall be payable at the highest rate charged for

the performance to which admission is granted.

N. B.
—

^Tax tickets of the proper denomination must be used.,

For instance, if the price of admission is one dollar, a
ten-cent Tax ticket must be used, not two five-cent

tickets, nor four two-and-a-half-cent tickets, nor any
other combination, but just one ten-cent ticket.

J. E. BROWNLEE,
Provincial Secretary.

In answering advertisers, please pientiofi 'iChe U. P. A.'

Profitable Prices
Should Be Obtained
For Alberta Potatoes

Northern Farmers Need Not Sell "B"
Stock for Less Than $25

By Vindex Veri
Latest reports show the Eastern

Provinces with large surplus. United
States crop of potatoes about equals 1923,
which was approximately 22 million
bushels larger than 1920-21 and 22. The
heavy yields are in the middle West and
East with the Western States short; the
Prairies and British Columbia short.

Therefore the farmers who have grown
potatoes in Alberta are in a good posi-
tions to get profitable prices; as when
all conditions are taken into considera-
tion the north sections do not have to
sell Canada "B" stock for less than $25
per ton; the south sections $30 per ton,
with prospects of fretting from $5 to $10
per ton more in January and February.
After then the prices will be problemati-
cal, and -ml] be lararely determined by
weather conditions, because if the wea-
ther be mild and will allow for potatoes
to be shipped long distances, then they
v'iU be bi'oup-ht in, and will have a
bearing on prices.

Vast quantities of potatoes have ai-

res dv been imported into Manitoba and
Saskatchewan from the States. Just as
^veather conditions permit during the
winter, potatoes will be imported on ac-
count of the low prices.

Therefore it is unwise for Alberta
p-rowers of potatoes to get the idea
fsome have already), that each potato
is likely to prove to be a gold brick.

_ o

Resolutions For
Annual Convention

Stettler Reso'ntions
The S+ptt1er Provincial Constituency

Association will present the following
reso1"<-i<^n at the Copvention in Jarmary:

"Whprcas, our U. P. A. representatives
In the Provincial Tjeerislature have taken
tine stand that they receive their instruc-
tions only from the Provincial Constitu-
ency Associations and not from the An-
nual Convention of the organization as a
whole, and,
"Whereas, our Annual Provincial Con-

vention is and must remain the central
and supreme authority in the orsranizatlon;
"Therefore be it resolved, that this con-

vention affirm its adherence to the prin-
ciple that our tJ. P. A. members be in-

structed to res'ard the decisions of the
Annual Provincial Convention as the voice
of the organization actire: as a whole, and
that thev take their final Instructions from
that Convention."

Pedistribiition is the snbiect of another
recolntion from the Stettler association,

"'hich propopps that the nn-mber of Pro-
<"'nr>ial c^nstitnencies should be double
that of the Federal constit^pnc'es. thus
pstqblishinf a basis that will automati-
cal 11v expand with the growth of the
Prn^nnce.
Other re^'olntions from this association

nrs^e the Federal Government to provide
at once some system of agricultural

credits at a low rate of interest, repay-
ment to be m^de over a long teiTn of
vears. preferably 20 or SO years; obiect

to the forcing of settlers to give lenses
to mortfTRfre companies, and call Tinon

the GovemmBPt to amend the existinr
legislation so that if extra s«curitv must
be given to the mortjajagft owiipanJes it
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ahall be in the form of a prior crop lien

instead 'of a lease; ask the Federal Gov-
ernment to prohibit the transportation of

elevator screenings through the Prov-
ince, and that weed inspectors be in-

structed to use more drastic measures
for the eradication of sow thistles.
Resolutions for the Annual Convention,

passed by the Pandora District Association,
which were summarized in the November
15th issue, suggest that two Senators for

each Province be elected) by the people; re-

quest that the period of a brand shall be
ten years instead of four; declare the right

of Canada to amend her own Constitution;
recommend that the Young People's Con-
ference be held in July instead of in June;
ask for Federal long term farm loans; and
propose that where possible shipments of

grain from the Wheat Pool be made via the

C. I-f. R.
o

TO ADDRESS U. F. O. CONVENTION
William Irvine, M.P., has been invited to

address the Annual Convention of the
United Farmers of Ontario, on December
15th, on the relation of economic organiza-
tion to political action. Mr. Irvine's address
on this subject was one of the memorable
features of the U. F. A. Convention In Jan-
uary of the present year.

CO-OPERATIVE MARKETING POOLS
(The Canadian Co-operator)

Some years ago an American lawyer, who
Is a specialist in agricultural marketing pro-
jects, made a tour through Ontario under
the auspices of the late Ontario Government.
As a result several marketing associations
were organized, but they do not, as yet,

seem to have met with any substantial
success. It is not likely that the fault was
with the plan, or the instruction given by
the expert as to the correct methods of ap-
plying It. As we have frequently pointed
out in these pages for many years past,

co-operative success does not so much de-
pend upon the methods adopted as the
co-operative spirit and intelligence of the
people who adopt them.
An outstanding peculiarity of true Co-

operation is that the more unselfish the
members are the better are their selfish In-

terests served; and that the more each
selfishly exploits the institution of which he
is a member the less will it serve his self-

ish advantage. Hundreds of thousands of

dollars are being spent annually by the farm-
ers of this continent in seeking advice and
in the elaboration and operation of plans
for the orderly and economical marketing
of their produce. The best of plans, and
the most restrictive of long term contracts,

are worse than useless if reliance thereon
alone is shown. If a sufficient volume of

business to insure the expected economies,
and in some cases to regulate supply to

the market in proportion to its needs. Is

not forthcoming the best laid plans break
down. If a considerable number of the
members of a marketing association are de-
termined to violate their contracts in the
hope of securing an advantage over their
fellows, while theoretically possible, it is

impracticable to enforce them. Just as
it is not possible to indict a nation, it is not
possible to enforce legal rights against a
considerable percentage of the membership
of a co-operative marketing institution
without disrupting it.

"The Canadian Co-operator" is strongly
in favor of co-operative marketing. It is

absolutely necessary if the farmer is to
secure reasonable compensation for his labor,
and the use of and risk of his capital. Our
aim is to emphasize the importance of a
much -neglected factor necessary to its per-
manent success, and that is a general under-
standing of the true principles of Co-opera-
tion, and the cultivation of the co-operative
spirit among the members. When the ranks
of ^he members are pervaded thereby, vol-
untary loyalty may be relied upon, apart
altogether from legally enforcible contract-
ual obligations, which are certainly desir-
able if for no other reason than clearly to
define the understanding between the mem-
bers themselves. A social atmosphere will be
created making it difficult for anyone to
be disloyal without being treated by the
community as a pariah.

The Radiola 3-A
Made by Westinghouse

Payments

Complete Outfit
Ready to Set Up

The Radiola 3-A represents the last word in wireless reproduction. It
is a WESTINGHOUSE PRODUCT. The name of the greatest manu-
facturer of electrical apparatus thus guarantees its absolute scientific
perfection. It is the best buy of the radio season—the greatest oppor-
tunity since the coming of radio.

For the first time, this set is now offered at a popular price, on liberal
terms. You can now have the genuine Radiola 3-A—four tubes, all equip-
ment ready to set up, for only $5.00 down and easy monthly payments.

The complete outfit includes tubes, head phones, dry cells, batteries and aerfaL

You can enjoy a GOOD radio set at all times. But most pleasure is to be had in the
fall, winter, and spring months. Now is the time to get your set. And you can
have the best at a reasonable price, on liberal terms. Choose a Radiola 3-A, made
by Westmghouse and make no mistake. There is no longer any reason why you
should not have this excellent set in your home. Write today for our offer.

Two Week's FREE Trial—
IT^ACi'Vr 'KB«m'«rm<)MiSrh«<tt#iM guarantee you two weeks'
J!-asy Payments ^^^^z'u^i:^.
if It were your own. Ship it back if you are not satisfied, and we will refund your
money. If you decide to keep it, you can pay for it on easy terms.

Write Today for Free Book
telling all about this great oifer. Just mail a post card or letter at once, and we will
send you full details of this sensational radio opportunity. Remember, this is the
genuine Radiola 3-A, made by WESTINGHOUSE, the greatest manufacturer of
receiving sets! Write TODAY.

BAESON EROS, of Canada, Ltd., Dept. R 149
110 Princess SL, Winnipeg, Man.—321 King St., E., Toronto, Ont.

SERVICE
Alberta Pacific Grain Company Limited

HEAD OFFICE : CALGARY

Branch Offices: WINNIPEG, MAN., VANCOUVER, B.C.

JOHN McFARLAND, C M. HALL,
President and Managlnc Director. Assistant Manager.
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fiROOM $707
"ALADDIN • •

DELIVERED

HOME
6 ROOMS $893

7 ROOMS $1251
Many styles and sizes to choose from

Write for Free Plan Book No. 414
Tou can buy all the materials for a com-

plete home direct from the manufacturer at

big savings on the lumber, millwork, bard-
ware, labor.

Aladdin price includes all lumber cut to
fit; highest grade Interior woodwork, siding,
flooring, windows, doors, glass, paints, hard-
ware, nails, roofing, with complete Instruc-
tions and drawings.

Kisbey, Sask., Nov. 4th, 1924.
CANADIAN ALADDIN CO.

Dear Sirs: I am going to drop you a line
to let you know we have our hoime up but
not quite finished inside yet, and we are
delighted with the lumber, especially the
siding, so I thought it was only fair to you
to let you know we are pleased with every-
thing that came for same.

If you have a catalogue with the "Pilgrim"
in it, would you please send it to ua, as I

gave mine to another party.
Yours truly,

MRS. R. A. GORDON.
Box 47, Kisbey, Sask.

A Manitoba Ovmer Writes:
We are well pleased with the ma-

terials supplied, and lots more have
come to look at our new home—you
will get more orders from around here.

Read this from Western Ontario:
"We wish to express our satisfaction

with the quality of our car of lumber,
and particularly the beauty of the mark-
ing of the finish."—and Read This:

"The materials supplied are unusually
good and the finish is of the best—In

fact it is more finished than 1 had ex-

"pected. Thank you for your close at-

tention to details."
Head of the Lakes.

(Names on Request.)
Aladdin homes are permanent. NOT

PORTABLE. Many styles to choose from.

Write for catalogue 414. It will save you.

hundreds of dollars.

The Canadian Aladdin Co. Ltd.
D«pt. 420. 218 Portage Ave.

WINNIPEG

FOR

Winter Evening
Study

Correspondence Courses

In Economics

1. Principles of Political

Economy.

2. Economics of Agriculture,

3. Money and Banking.

Write for particulars to

Department of Extension
University of Alberta

Edmonton

AT LAST
Your chance to own a genuine

Buffalo Coat
at a very reasonable price.

An opportunity that will not pre-

sent itself again in many years.

Write for particulars.

Edmonton Tannery
9272-1 lOa Avenue Edmonton

EDITORIAL
(Continued from page 3)

That ought to be the primary duty of any
political organization which has a higher
aim than the fruits of office, and it is a
duty to which the Progressive organiza-
tion should give an immediate attention."

* , * *

EQUALITY BEFORE THE LAW
If an ordinary citizen of Canada openly

break the law because ft is to his personal
interest to do so, the courts do not regard
his action as a reason why he should be
guaranteed an increase in his income out
of the pockets of the public.

But when the C. P. R. broke the Railway
Act of Canada by charging discriminatory
freight rates, the company not only es-

caped the payment of any penalty, but was
promptly given the right to increase its

tolls upon the people of the West. The
company levied discriminatory rates know-
ing that it was acting contrary to law. At
the hearing before the commission, where it

was represented by expert counsel, the C.

P. R. did not even venture to claim that it

was not breaking the law.
* * *

The Federal Government should exercise

its unquestioned powers to overrule the find-

ing of the Railway Commission. It has
all the facts in its possession, and there is

no occasion for delay. Whether the action

of the Commission was legal or Illegal, the
right to overrule its decision rests with the
Government.

* * *

C. R. Mitchell has been elected, according
to plan, as the leader of the Liberals in Al-

berta. Mr. Mitchell is the logical choice.

His political outlook is that of the reaction-
ary and backward looking Liberal party of

today, and he is therefore Its ideal repre-
sentative. Those who are familiar with the
history of Charles Stewart's recent visit to

Alberta are wondering, however, why it

should have been necessary to hold a con-
vention to select the leader.

* * *

A small, aggressive group of representa-
tives who know what they want, are deter-

mined to fight for it, and to maintain the
principles of their organization, can accom-
plish more and are more certain of success
than a much larger group which lacks these
qualities. An examination of the pages of

Hansard, the official record of the House of

Commons, and of the reports of the com-
mittees, proves it. Fighting spirit and con-
centration on essentials are preferable, from
the people's .standpoint, to Parliamentary
wirepulling.

* * *

U. F. A. ORGANIZATION
(Alberta Labor Nevi^s)

"If the help of others than farmers is de-
sired by the Government of Alberta, would
it not be wed advised to take a leaf out of

the Ontario book and seek to establish a
single organization appealing to both urban
and rural voters?" This Is the question of
the Edmonton Journal In connection with
the statement of Premier Greenfield relative

to the desire of the U. F. A. to co-operate
in government with other progressive
groups. It is strange—or Is it strange?

—

that the Journal and other spokesmen of

the old parties should be so anxious for
the farmers to depart from their present
form of organization.
The Labor News does not believe for a

moment that the Journal lacks understand-
ing of the position taken by the U. F. A.
in regard to political organization. And It

Is doubtful if the Journal would contend
that the form of organization adopted by
the farmers has proven unsuccessful. Why,
therefore, should there be such an anxiety
to have the U. F. A. "broaden out"?
The United Farmers of Alberta have the

finest organization of farmers on this con-
tinent. The U. F. A. is strong, virile and
united. It will remain so as long as the
present form of organization Is adhered to.

And, by the same token, just as soon as
the farmers of this Province depart from
the economic basis of organization. Just at
that point will the disintegrating process
set In. And that, without doubt, is the rea-
son why the newspapers and spokesmen of
the old political parties are anxious for the
U. F. Ai to "broaden out."

All Locals Should
Up to Strength

Bring Membership
for Convention

Director for East Calgary Discusses Recent Achievement of Organization in

Co-operation, and Calls for Renewed Efforts—Calgary Convention Dec. 9th

To the Editor, "The U. F. A."
As the annual convention for old East and

West Calgary Is near at hand, being called

for the 9th inst., and the financial year of

our organization being about closed, I

would hereby ask you for enough space to

remind the farm men and women of the
great importance of getting busy now that
the worst season in farming operations is

over. Our organization needs your fullest

co-operation at all times.

Many of our Locals did well last year by
increasing their membership, but there were
two or three Locals last year and a few
Locals this year which have not kept In good
standing financially in East Calgary. Now
let us stop and think and ask ourselves the
question, can we afford to let our organiza-
tion suffer by our inaction, remembering
that our U. F. A. is made up of individuals
and Locals.

Surely we ought to forget any little Im-
perfections we might see in our Locals or
our neighbors, and lift our eyes to the big
broad principles of our own farmers' organ-
ization, and think of what we have accom-
plished in the past, what we may accom-
plish in the future if we are alive to our
duty and our privilege.

When we think of what we have accom-
plished in the last year or a little more, we
realize that in spite of what appeared to be
insuperable difficulties, real progress has
been made.

Real Achievements of Organization
Who would have thought a few years ago

that we could have a Wheat Pool running
so successfully, and now the Inter- Provin-

cial Pool, and a Stock Pool, Dairy Pool, and

Poulti-y and Egg Pool coming along. We
trust the latter three will be in good running
order very soon.

Surely things are looking brighter, and It

only behoves each and every farmer to

resolve that we will withstand the tempt-
ings of the enemy, for they are ever on the
alert and would like to find us napping.
We are proud that we have made some

advance towards better legislation. We are
determined to fight against the action of
the Railway Commission in abrogating the
Crow's Nest Pass Agreement, after the val-

iant efforts of our Farmer members to-

gether with the Independent and Labor
members, in fighting for our rights at the
last session of Parliament. We trust that
public sentiment will be great enough to

have the action of the Railway Commission
annulled.

I sincerely hope the Locals that are now
inactive will strive to get reorganized before
the end of the year yet, and be In a posi-

tion to be represented at our big Convention
in January.
Hoping to see as many as can possibly

attend our annual district convention on
the 9th of December in Nolan's Hall, Cal-
gary.

I remain. Tours sincerely,

S. J. EWING-
U. F. A. Director for East Calory.

Irricana, Alta.

P. S.—Owing to new lines being estab-

lished for East and West Calgary, under the
redistribution bill, it will likely be our last

joint convention held for those two district

associations so we should try and make this

one the best yet held.—S. J. E.
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POULTRY
100 S. C. ANCONA COCKERELS FOR

sale at $2.00, $3.00, $5.00, from good lay-
ing stock; geese strain. J. A. Harron,
"Venn, Sask.

COCKERELS—S. C. ANCONAS, SHEP-
ard's famous poultry, $2.00 each. Box
1751, Calgary. Phone R2112.

PURE-BRED ROSE COMB BROWN LEG-'
horn cockerels at $1.50 *ach, from prize
winning stock. A. Mcf ^atdy, Erskine,
Alta,

ING COCK-
.ultry Show,

FARMERS, BUY YOUR Bv,t
erels at Alberta Provincial
Calgary, December 9th to 13

PURE BRED TOULOUSE GEESE\EITHER
sex, $2.50. White Wyandotte \)Ckerels,
$1.50. R. Gould, Bittern Lake.'

PURE BRED BARRED ROCK AND WHITE
Wyandotte cockerels, $1.50 each; three
$4.00; selected birds. Pullets, $1.25. Mrs.
John McGinitie, Tofield, Alta.

PURE BRED BUFF ORPINGTON COCK-
erels, heavy laying strain. Price $3.00
and $5.00 each. Mrs. P. C. Loree, Nan-
ton, Alberta.

S. C. WHITE LEGHORN COCKERELS,
individually pedigreed from 200 to 265
egg hens. Sire Mediterranean champion
Lethbridge (dam 292 eggs). Choice
Government leg-banded R.O.P. birds,
$4.00 to $10.00. Excellent standard qual-
ities, highest egg production; no beefy
combs or high tails. Laywell Poultry
Farm, Macleod, Alta.

BARRED ROCK COCKERELS— I AM OF-
fering for the first time in Alberta a few
Dominion Government inspected and
banded Barred Rock cockerels from my
Record of Performance flock. Prices
from $7.50 to $15 each. Pedigree fur-
nished. I have also some choice cocker-
els from R.O.P. pens, some equally as
good as the above but which were not
eligible for banding this year. Prices
from $5 to $10. Pedigrees furnished.
My pen in the Ottawa Laying Contest
this year stood fifth place amongst
twenty Dominion-wide Barred Rock en-
tries, and at the Lethbridge Contest my
pen was third in the Barred Rocks and
seventh in the whole Contest, averaging
over 200 eggs per bird. Major H. G. L.
Strange, Penndale Farm, Fenn, Alberta.

FOR SALE—S. C. RHODE ISLAND RED
cock from hen with 185 egg record, $6.00;
also four cockerels from this cock and
good laying, well colored pen of Gov-
ernment inspected hens, $5.00 each. Mrs.
R. M. Walker, Nanton, Alta.

SPECIAL PRICE UNTIL DEC. 15TH.
Single comb White Leghorn cockerels,
$1.75. White Wyandottes, $2.00. Toul-
ouse geese, either sex, $2.75. White Hol-
land turkeys, either sex, $3.00. Fred
Rosekrans, Edberg, Alta.

TAMWORTHS AND WHITE LEGHORNS—
Ham and Eggs—Money makers for these
days. Best breeding stock. Thos. Noble,
High How Stock Farm, Daysland, Alta .

GEESE FOR SALE, EACH $1.50. GAN-
ders, $2.50; one huge pure bred gander,
$5 00. Mrs. E. R. Tillotson, Craigmyle,
Alta.

UllVIRRR
CORDWOOD AND FENCE POSTS, TAM-

arack, cedar and willow posts, poles and
Blabs. Write for delivered prices. Enter-
prtsp T,nmher Company. Edmonton. Alta.

ri.KANER.g! AND nVFR<a

GARMENTS AND HOUSEHOLD GOODS OF
all kinds cleaned or dyed. Price list and
information upon request. Kmpire
rif>aninp & Dyelner Co.. Ltd., 2S4-236

SILVER FOXES
THE FINEST GOVERNMENT INSPECTED

and resristered silver foxes. Every ani-
mal sold for breeding purposes an A-1
in quality, none better. Write today.
F. L. Seach, St. Rose, Man.

SILVER BLACK FOXES ARE VERY PROF-
Itable. Get the world's best and most
prolific strain. Government registered
foxes at prices just a little higher than
the value of the pelt. See these foxes
at the Silver Bow Fur Farm, 1806 12th
Ave. West. Phone Rural 2716.

Classified Advertising
Section

WANT, SALE AND EXCHANGE
COLUMNS

CLASSIFIED ADVERTISEMENTS are
Inserted in this section for three
cents per word per Insertion. Count
each Initial as a full word, also count
each set of four figures as a full

word. Orders for classified adver-
tisements must be accompanied by
cash, and must reach us at least
eight days in advance of dates of
publication, which are the 1st and
15th of each month.

Address all correspondence to "The U.

F.A." Lougheed BIdg., Calgary, Alta,

BROADCAST
YOUR MESSAGE

Through the

Classified

Section of

"The U. F. A."

AND 22,300 ALBERTA
FARMERS WILL GET IT

There's no better way to sell
cockerels, swine, seed grain, calves,
etc., etc.
Major H. G. L, Strange, who has

two ads. on this page, writes:
"You will be pleased to know that

I secured excellent results from my
previous advertisement in your
paper."
Send your ad. to

Classified Section, "The U. F. A."
Calgary

CHRISTMAS DECORATIONS
BOX OF RED BERRIED HOLLY AND

Irish Ivy sent to any post office in Al-
berta for one dollar. Deep Creek Farm,
Langley Fort, B. C.

PET STOCK
TALKING PARROTS, CANARIES, LOVE-

birds, gold fish, dogs, supplies. E. S
Miller Bird Co., 315 Donald Street, Win-
nipeg.

KITTENS—PEDIGREE PERSIANS, ALL
colors. Devonshire Cattery, Calgary.

LIVESTOCK

SELLING RED POLLED BULL CALVES,
Yorkshire swine. M. J. Howes & Sons,
Millet, Alta.

SHORT OF ROOM, REDUCING HERD,
must sacrifice—Two registered Red
Polled cows, 1 bull and 8 grade cows,
tuberculin tested, young, good stuff; $700
takes the bunch. Might sell separately.
Also Yorkshire herd boar, Lacombe Re-
peater 10, sired by College Y 175, and
yearling of his get from litter of 16.

"Write for prices. M. J. Howes & Sons,
Millet, Alta.

MISCELLANEOUS
HOGS THRIVE ON BURNS' DIGESTER

Tankage, $2.50 sack, $45.00 ton. We
carry full line of poultry feeds and sup-
plies, laying and growing mash, meat
scrap, leg bands, etc. Write for cata-
logue. P. J. Timms, Mission Bridge
Feed Store, Calgary.

COUNTRY FOLKS, TAKE NOTICE!—MAIL
Order Shoe Repairs—All repairs within
20 miles returned post free; over 20
miles, half of return postage paid,
costing under $2; over $2 post free.

C. O. D. Parcel Post extra. Arthur
Dash's Shoe Repair, 815D Centre St.,

Calgary. Trust me with your Shoe
Repairs.

FISH, COLD LAKE TROUT, DRESSED,
$10, hundred pound box. WhItefish,
$8 50, available Dec. 15th; cash with
order. Z. A. Lefebvre, Cold Lake, Alta.

FARM LANDS
WANTED TO RENT—FARM BETWEEN

Claresholm and Edmonton; buy equip-
ment. Wittlchen's Limited, Calgary.

BRITISH COLUMBIA IMPROVED FARMS
for exchange. "We trade everythlnif."
Wittichen s Limited, Calgary^

fkOCf^ntU LONG GROWING SEASON
—MILD CLIMATE

Two hundred ten days growing season.
Green feed throughout almost entire year-
All small grains, including oata and barley,
sown in fall. Green vegetables always In
season. Profitable dairying and poultry con-
ditions. Hog market from 1 to 1^^ cents
higher than Chicago market. Land values
most reasonable. Mild winters. Cool sum-
mers. No destructive storms. Fine water
and plenty of it. Splendid system of paved
highways free from land tax. Fruit, berries
and nuts successfully produced. Banking:
and business interests united with farmers
to provide markets and make agriculture a
success. Accurate official bulletin FREE
for the asking. Write today to

Land Settlement Dept., Room 603
PORTLAND CHAMBER OF COMMERCE!

Portland, Oregon 11

HAY AND GRAIN
GOLDEN RAIN SEED OATS FOR SALE,

$1.00 per bushel, sacked. Peter Pad-
berg, Sibbald, Alta.

SELLING REAL GOOD OAT BUNDLES
in car lots. These oats will thresh SO
or 65 bushels per acre. Write for prioes.
T. O. Felland, Wetasklwin, Alta.

SWINE
FOR SALE—REGISTERED DUROC BOARS,

May 1st farrow, imported sire and dam,
$30.00 each; crated, F.O.B. Satisfaction
guaranteed. W. L. Gray, Millet, Aita.

PURE BRED BERKSHIRE BOAR FOR
sale, 18 months old. W. Lyndon, Clares-
holm, Alta.

FOR SALE—SELECTED BACON TYPE
registered Yorkshire boars and sows. J.
Strassburger, Stony Plain, Alta.

YORKSHIRES AND LARGE BLACKS—
I won Alberta Bacon Breeders' Competi-
tion with Yorkshires. Boars, gilts, both
breeds; none better. Southward, La-
combe.

FOR SALE—BREEDING STOCK — BEST
strains—bacon type Yorkshire boars and
sows from spring and fall Utters; right
prices; satisfaction guaranteed. Nelson
S. Smith, Olds.

The Large Black Pig
England's Favorite Bacon Breed
From my herd of imported animals I

can spare a few gilts ready for breed-
ing at $25 each, papers included. A
few fall weanling pigs at $15 each.
This breed has been returning a

very good percentage of select hogs
through the Government graders.
These pigs are BLACK and do not

sunburn.
MAJOR H. G. L. STRANGE

Fenndale Farm Fenn, Alberta

HEALTH
PILES WITH CONSTIPATION CURED

and cause removed. One treatment
usually sufficient. Dr. M. E. Church,
Calgary. Alta.

LEGAL AND~PATENTS
FORD, MILLER & HARVIE, BARRISTERS,

Solicitors and Patent Attorneys and
Agents tor all countries, 207 Alberta
Corner, Calgary. Patent drawings and
applications prepared by our own staff.

EMERY, NEWELL, FORD &
LINDSAY

Barristers, etc.

Canada Permanent Btdg. Edmonton
Phone 6161

W. H. SELLAR
Barrister and Solicitor

218a 8TH AVE. W., CALGARY
Phone M705 Res. W1783
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A WISE INVESTMENT

Yield 4i%
SAFETY. CONVERTIBILITY

HIGH INIEREST RETURN

PROVINCE OF ALBERTA SAVINGS CERTIFICATES

Will re-establish your confidence—banish worry—built up
comfort—revive hope in the future.

<3[ They bear interest at the rate of 4j per
cent per annum.

^ They are issued at par in denominations
of $5, $10, $25, $50, $75, $100,
$1,000 and $10,000.

^ They are redeemable at par on demand
at the office of the Deputy Provincial
Treasurer.

^ They are backed by all the Resources

of the Province of Alberta.

Remittances should be made by marked cheque, money order or
postal note. All cheques receivable at par,

if

For further particulars, ivrite or apply to

HON. R. G. REID,
Provincial Treasurer.

W. V. NEWSON,
Deputy Provincial Treasurer.

MARKET EXAMINER AND AVENUE PRESS, CALGARY


